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The interest of various players in the academic field is @ideti@wards high prestige items. As
publishers, we want to develop or acquire high prestige journals to earnuhsceilsers and
to attract more high profile authors (or authors willing to pay a publicateyn fas authors,
we want to publish our results at the best possible outlets, whenmngvested work has the best
potential to produce additional prestige and networking opportunities necessawyrfor
academic carrier. Serving as an editor often requires financially unosatpd expenditures
from our part. We are only compensated by the increase in our visibilitgrastige, which
are connected with the journal itself. Journal owners, with a very fespBans, are not paying
us for our time and expertise, nor for using our social capital for the bentfgioproduct.
This leaves us with no incentive to invest work in a journal thawisible and cannot attract
good quality research.

Journals published in Eastern European countries in the field of CommunidatieesS
are struggling with attaining high visibility and prestg¢ HUH S3KLJK™ LV D HXSKHPL
look at them from North America, Western Europe, and other economically advagoens
of the Global North. In the eyes of hiring and grant selection committéies abovementioned
regions, even the mere recognition of these journals is contested. On our mmalrksyel,
however, we have a different sense of prestige in at least onetresper the post-socialist
transition, a compulsory mimesis of the Wesliscussed by the Alatases (S.H. Alatas, 2000;
S.F. Alatas, 2000) in postcolonial settings, and even earlier as problemm®oéiirism in the
social sciences (Joseph et al.,, 1990; Wallerstein, P9B&ye emerged inside Eastern
European academia as well.

This desire of peripheral scientific communities to emulate theitumiey of central
scientific communities led to various internationalization strategiescience. Their impetus
was partially explicable with mimesis as a psychological (om ihdividual level) and
institutional (on the structural level) reaction to something that ricepeed as foreign yet
superior. But their aims were, and are, manifold: to be recognizedrastpd®e able to enlarge
existing networks, to open paths for international exchange and cooperation,petedon
grants provided by central countries; and with Bourdieu, to build up West-tibfepsocial
and academic capital. One of these capital-building strategies, i Wiaould like to talk
about in this editorial, is the attempt to create internationally recogruneusjs.

$ PLQLPXP FULWHULD IRULQWHUQDWLRQD@ WBVFRYQHWT
SCOP86 DQG RU &ODULYDWH $QDO\WLFVTV &$ HENRWERIQHQ
may differ in their value perceptions of indexation; i.e., US-baseutishs and authors are
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more familiar with Web of Science and less with SCOPUS. But regardietheir extra-
regional perception, in Eastern Europe we tend to evaluate higher the idgmesils that
share these characteristics of their recognized Western counterparts.isTkigteally no
national science evaluation system in Eastern Europe without evaluation politties loiata
available from Thomson Reuters' and Elsevier's databases, and dogsirtise between
indexedandnon-QGH[HG MRXUQDOV VHH 3DMLU

If we look at the number of internationally recognized communication jounmaisr
region, we can see that according to the 2017 SCIMAGOdhtxe are only 13 indexed
MRXUQDOV LQ 6RFLDO 6FLHQFHY : &RPPXQLFDWLRQ IURP (D
there is only one in Q1 (99-75th percentiles of CiteScore values of the respective field), one i
Q2 (74-50th percentiles), three in Q3, and five in Q4, while the remainieg aire newly
indexed journals with insufficient history for computing CiteScore valuedidVe choosen to
start with Scopus data here because it is recognized that Scaplsttea coverage of both
European and Social Science journals among the two indices (Bergman 201gedmn and
Paul-+ X V %\ FRPSDULVRQ LI ZH ORRN DW &ODBHLIYLDQWH $(
that only eight of the 13 journals are indexed there; two of th@ybegrpsychologylSSN:
1802-7962 andnformacios TarsadalonSSN: 1587-8694arein the Social Science Citation
Index (SSCI), while the rest are in the much lower-prestige Enge8purces Citation Index
(ESCI).

This information is relevant and must be taken into account whensagsdisese
MRXUQDOVYT SUHVW L JwesieQ Gorid]as WEILa® in\develofedlrd ideveloping
nations in Asia, there is increasing pressure on academics in thkesstences to publish only
in journals that are listed in theR OdGtraditional indices of Web of Science. Countries with
relatively low scientific output are also prone to look at Web cér8s as the main gatekeeper
Rl VFLHQWLILF H[FHO OhgliQ@dexed i Brivekging Source% Eithtion Index does
not count much in itself prestige-wise, however, as the selectieni@fior ESCI journals do
not seem to be consistent with those of other traditional citatioresdi® be concrete, they
aremorefoUJLYLQJ  ZLWK UHJDUG WR UHFHLY HGGH[W O WIIRR(Q R ¥
and Clarivate Analytics does not deem them worthy enough to computepaat|Factor for
them. In addition, as the first comprehensive coverage analysis ©f & shown, the
visibility of ESCI journals is much lower than those in the traditioialb of Science and
Scopus indices. The representation of top scicBd¢RGXFLQJ UHJLRQV DPRQJ W
country of origin is also relatively thin: U.K. and U.S. journals represelyt 34.76% of the
journals included in ESCI, as compared to 49.19% of Scopus and 72.81% of SSCI. (Somoza-
JHUQIQG.HZ0EW DO

The question then becomes: Haan these indexed Eastern European journals be
compared to other indexed communication journals? In this case, wetsmuéhsily substitute
SRWKHU LQGHnyddtern” ZLKNHK WD E GlirowE BOBZUDQNHG 6RFLDO 6F]|
Communication journals in SCIMAGO, which malkeperfectly clear that the ratio of western
countries (North American and Western European) never goes below 83% in any quartile, and
their share in all indexed Communication journals is more than 88% [TableddFHIO LWH ™ LV
guasi-exclusively reserved for these countries as well: among the 7@ @acaton journals
ranked in Q1, 35 are from the U.S., 28 from the Uteuy from Germanythree from The
Netherlands, two from Spain, and one from the Czech Reputilis means the U.S. and the
U.K. posses a ~86% share, while ~99% of share of the very top journals indhrerains
among traditional western countries.

L https://www.scimagojr.com/journalrank.php?category=3315&area=3300&cy=Eastern%20Europe
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Table 1
Regional diversity of Q1-Q4 journals (SCIMAGO 2017)*
Quartile NA WE EE Asia SA oC CA  Africa TOTAL

Q1 48%  50.7% 1.4% 0 0 0 0 0 73
Q2 205% 67.1% 14% 2.7% 41% 14% 14% 1.4% 73
Q3 13.9% 69.4% 42% 69% 42% 1.4% 0 0 72
Q4 25.7% 57.1% 7.1% 43% 29% 2.9% 0 0 70

TOTAL 27.1% 61.1% 35% 35% 28% 14% 0.3% 0.3% 288
Note * Abbreviations used in tables and figures are as follows(N&th America), WE (Western Europe), EE
(Eastern Europe), SA (South America) CA (Central Ao&@riOC (Oceania, including Australia and New
Zealand)

Among the many possible ways to approach the question above, | have thimsk
at the national diversity of the authdrsly reason for this is the long known and recently
reconfirmed fact that the national diversity of most of the top jdsiinaCommunication and
Media Studies is very low. Not only are they published mainly inltl& and the U.K., but
their author poois also dominated by native English-speaking countries, most prominently by
the U.S. Previous research has shown that the cumulated contribution of &otinonsitive
English-speaking countries, Western Europe, and developed Asia is apgedyi®1% in
Web of Science-indexed Communication journals, with a 66% U.S. share bet@&fmn
2002 (Lauf 2005) and 50% between 2013 and 2017 (Demeter 2018). A recent study also draws
attention to the problem that the already low international ooendf Eastern European
MRXUQDOV UHJLVWHUHG LQ &$TV 6&,( DQGQ6MR , DIFKFRX@GV B/
WKH 3SLQWHUQDW kst @irtals @emdsiRitdmM neighBoKng countries of the same
region (Bucher 2018). Therefore, what | call a successfull Eastern Europeatiormof
already establised high-prestige journals should include a significant share @ihvesghors,
preferably from U.S. institutions, in an attempt to approximate their author structure.

/[HWYV VWDUW ZLWK WKH WZR (( MRXUQDOV HQFIHQJHG E
immediately see the huge difference between their author pool: whileHduhgarian
Informacios Tarsadalonpublishes articles in Hungarian almost exclusively from Hungarian
authorsCyberpsychologff V DXWKRUV DUH PDLQO\ IURP :HVWHUQ (XUR
the journal publishes full-text English language articles. Lookinpeatvalues of Sins VR Q V
Dominance for country and for region, we can see that the author-level ilmeahdiversity
of Informacios Tarsadalonfor rather the lack thereof) is much closer to that of top-tier
Communication journals than the respective numbers showybgrpsychologysee Table
2).

2 All data presented below was gathered from SCOPUS on 4 Deget@h8, for the years 2016, 2017 and 2018.

Article data was adjusted basedQo WKH MRXUQDOYV LQGLYLGXDO ZHkhE [BtDskte¢ WR LQF
published in 2018, but yet to be uploaded to SCOPUS. Only original artigdee included in the sample;

editorials, book reviews, etc., were deselected.
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Table 2
'‘RPLODQW FRXQWULHV DQG UHJLRQV LQ (( &RPPXQLFDV
6LPSVR . 6LPSVR .
Jourr!al name/SCOPUS Dominance Dominant . Dominance Domlnant . Published in/language
quartile for country country/ratio for region Region/ratio
Cyberpsychology(Q1 0 us, 0 WE :
9.2% 19.4% 30.8% (47%) Czech Republic/ENG
Informatics in 0 Brazil, 0 0 : ,
Education(Q2) 111% o9, 20.5%  EE (28%) Lithuania/ENG
us NA
o) ! 0,
KOME(QS3) 10.9% 20.1% 21.3% (29%) Hungary/ENG
Medijska 0 Croatia, 0 0 :
Istrazivanja(Q3) 34.5% 5506 60.5% EE (75%) Croatia/ENG&CR
'T”;‘;Sr? acios Q3 75.1% oY 913%  EE (95%) Hungary/HUN
Psychology of Poland,
Language and 19.1% 31.2% EE (44%) Poland/ENG
- 40%
Communication(Q4)
Medijske Studije (Q4' 24.4% arggto'/‘f)" 433% EE (56%)  Croatia/ENG&CR
Romanian Journal of Romania
Communication and 36% 50% " 48.4% EE (69%) Romania/ENG
Public Relations (Q4)
zg’f)rosy Onomastiki = 34 444 i 60.6% EE (76%) Russia/RUENG/GERI/FF
Central European Poland
Journal of 12.5% on 46.7% EE (62%) Poland/ENG
Communication (Q4) 21.6%
?gcr;‘a?‘(’_r)“ca“o” 24.3% Sfl"?t;)a' 78.1% EE (87%) Slovakia/ENG
g;“zik;gf/'e‘"(’_r)‘e 62.1% S";‘;‘ﬁ/?a’ 62.1% EE (77%)  Slovenia/ENG/SLO
European Journal of 0 Poland, 0 0
Humour Research (- 6.8% 1089  26.1% EE (38%) Poland/ENG

While Cyberpsychologis published in the Czech Republic, they only faad authors

from their home country in the last three years, during wtinoh they published 62 articles:

29 from Western Europe, 16 from North America, six from Eastern Europe, five fromliustra

and Oceania, five from Asia, andoh& RP $IULFD 7KLV FRPSRVLWLRQ HTXD
Dominance for the Western European region, with close to three quartdrsiroérticles

published from North American and Western European authors. There is a sharp contrast here
with Informacios Tarsadalomwith 86% of the last threeHD UV | Eé&{ng/ HaghW
Hungarian authors, with a 91.3% dominance of the Eastern European region.

In addition, the data shows that no indexed Eastern European journal except
Informacios Tarsadalomelies on publishing only in their regional language; they are either
English-only, like Cyberpsychologyor at least include the option to publish in English,
effectively leaving open the opportunity for submissioom western authors. It is not
uncommon that regional journals allow submissions and publish artidleslanguage of their
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local country?2 Medijska Istrazivanja Medijske Studije Voprosy Onomastiki and
Druzboslovne Razprave dihve this option, whil&oprosy Onomastikis open to publishing
in other major European languages (German and French) as well. It is probably this difference
in the language of publication that accountdfidormacios TarsadalofV ORZ UHFHLYHG FL
count: for the three years examined, SCOPUS shows fonlyreceived citations on 44
published articles, each of them being journal self-cites (received frdiffeaent article
published in the same journal). For comparigopberpsychologyeceived 109 citations (14
journal self-cites) to 54 Scopus-indexed articles, and the other twolERajs in Q3 also
performed bettelKOME received 19 citations (includirfgur journal self-cites) to 31 articles,
and whileMedijska Istrazivanjaeceived only three citations, none of them were journal self-
cites and they published only 20 articles in the past three yearsitatien-based metrics in
WoS show similar distances, e.@yberpsychologyas a 2017 Impact Factor df4, while
Informacios Tarsadalorhas IF 0.023.

It is also obvious that only some of the EE Communication journals prases@OPUS
have managed to succeed in internationalizing their author basé-iggee 1, 2 and 3).
Cyberpsychologyinformatics in EducationandKOME publish more articles from authors of
a country other than their own. While the author poolnébrmatics in Educatioris still
GRPLQDWHG E\ (DVWHUQ (XURSHDQ DthauwegRiuhas the IBVESIRQ TV
value here among all journals, and Figure 2 show thatither@eed enough diversity in author
distribution at the regional level.

EWE
mNA

EE

ocC
mASIA
u AFRICA

Figure 1: Regional distribution of authors 2016-2018: Cyberpsychology (n=62)
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Figure 2: Regional distribution of authors 2016-2018: Informatics in Education (n=46)
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Figure 3: Regional distribution of authors 2016-2018: KOME (n=34)

%\ ORRNLQJ DW 6&,0%$*2TV -RXUQDO DQG &RXQWU\ 5DQ|
journals from Eastern Europe, and based on 2017 SJR values), we can see that the above three
journals, successful in attracting western authors and able to be indepeochedbmestic
author flow, occupy the top three placeghe list. However, by looking at the journals ranked
from four to 13 (as well as Figures 4-13 below), it becomes apparent thet-tamked EE
journals are, in general, less successful in internationalizing #hehor base and more
dependent upon domestic submissions.
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B EE
uWE
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Figure 4: Regional distribution of authors 2016-2018: Medijska Istrazivanja (n=20)
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Figure 5: Regional distribution of authors 2016-2018: Informacios Tarsadalom (n=44)
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Figure 6: Regional distribution of authors 2016-2018: Psychology of Language and
Communication (n=55)

mEE
mWE
mSA
NA
HASIA

Figure 7: Regional distribution of authors 2016-2018: Medijske Studie (n=41)
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mEE
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Figure 8: Regional distribution of authors 2016-2018: Romanian Journal of
Communication and Public Relations (n=32)
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Figure 9: Regional distribution of authors 2016-2018: Voprosy Onomastiki (n=71)
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mEE
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Asia

Figure 10: Regional distribution of authors 2016-2018: Central European Journal of
Communication (n=29)

mEE
mASIA

Figure 11: Regional distribution of authors 2016-2018: Communication Today (n=24)
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B EE
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Figure 12: Regional distribution of authors 2016-2018: Druzboslovne Razprave (n=13)
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Figure 13: Regional distribution of authors 2016-2018: European Journal of
Humour Research (n=47)

, DOVR FDOFXODMWHGEGKHHNUUYRQHDULWLHY EHWZHHQ MR X
regional affiliations. There is a strong positive correlatior((63) between SCIMAGO journal
rank and EE author ratio [see Figure 14], and a moderate negative camreédtveen rank and
the share of western (NA+WE) authors=¢0.43) [Figure 15]. The ratio is stronger if we focus
only on North American authors £-0.56) [Figure 1B
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Figure 14: Correlation between Journal Rank and EE authors ratio
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Figure 15: Correlation between Journal Rank and Western (NA+WE) authors ratio

NAauthor ratio (%)
P =N N W W
o o1 O o1 O O,
=
)

)]

o

[N
(N)
w
IN

5 6 7 8 9 10
Journal Rank

Figure 16: Correlation between Journal Rank and NA authors ratio

Looking at Figure 6 and 13, however, one could wonder why some journals wily a t
international author base are not better ranked. In the case of Mautfean Journal of
Humour Researchthe answer is relatively simple as they are only covered inP&ISCrom
2017, so there was not enough data to compute 2017 SJR Ridyelsology of Language and
Communicationhowever, has a relatively good level of internationalization, but by looking at
its level of similarity with regard to regional author distributith other journals in the
sample, we can see thatit is still closer to the strucfuwther Q4 journals, which, respectively,

12
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have more than 50% EE content from the past three years. On theyhdmtiow [Table 6],
ZKLFK LV D YLVXDO L Bdgen'sP sinwWddtly [ coRfficiégifd) between each EE
Communication journal ranked Q1-Q4 in Scopus [Table 7], there is alsargelttern showing
that the two SSCI-indexed journals are distinct from the @&gierpsychologglemonstrates
low levels of similarity with every other journal excéfOPME andPolLaC while Informacios
Tarsadalondemonstrates very low levels of similarity with the top threealiatage or better-
than-average similarity with lower-ranked journals. It is also noticabtedhbaegional author
distribution of Q4 journals more closely resembles itself rather than otpkerhianked
journals from the same EE region.

Table 6
Regional author diversity-based similarity heatmap of Q1-Q4 EE Communication
journals

Cyb liE KOME MI IT PoLaC MS RJoCaPR VO CEJC

Cyb

liE
KOME
MI

IT
PoLaC
MS
RJoCaPR
VO
CEJC

Table 7
6iUHQVHQ V VLPLODU LG4 EF RdmhiunkcatioMirdallgits 4
Cyb IliE KOME MI IT PoLaC MS RJoCaPR VO CEJC

Cyb 1 0.463 0.646  0.268 0.151 0.615 0.408 0.340 0.346 0.374
liE 0.463 1 0.65 0.545 0.333 0.614 0.575 0.564 0.444 0.64
KOME  0.646 0.65 1 0.481 0.256 0.607  0.427 0.545 0.381 0.540
Ml 0.268 0.545 0.481 1 0.531 0.533  0.656 0.769 0.44 0.816
IT 0.151 0.333 0.256  0.531 1 0.525  0.565 0.632 0.765 0.548
PoLaC 0615 0.614 0.607  0.533 0.525 1 0.792 0.713 0.619 0.69
MS 0.408 0.575 0.427  0.656 0.565 0.792 1 0.767 0.625 0.8

RJOCaPR 0.340 0.564 0.545  0.769 0.632 0.713 0.767 1 0.563 0.820
VO 0.346 0.444 0.381  0.44 0.765 0.619 0.625 0.563 1 0.56
CEJC 0.374 0.64 0540 0.816 0.548 0.69 0.8  0.820 056 1

Considering these data, one could wonder if there are indeed different viable strategies
for regional journals to become indexed in SCOPUS and Web of Scibrioemacios
Tarsadalomhas managed to do that without complying with many of the reconfatiensfor
the literature, even those that SCOPUS and the former Thomson Reuters Seleatbn
Process have put forward. With Hungarian language-only articles, no imealativersity ®
authors, (virtually) no external citations received from articles publishexthier indexed
journals, it is an unlikely candidate at first sight. However, @l$® important to stress that
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Informacios Tarsadalonearned its place in SSCI during the period when Thomson Reuters
(owner of Web of Science before Clarivate Analytics) realigned its joamedrage in SSCI

and other major indices to be more in line with the increasingly gludtake of scientific
research. Between 2007 and 2009, Thomson Reuters scrutinized more than*100AL RQD O~
journals (in their taxa, that equatedjournals NOT from the U.S. or the U.K.) that published
results from authors affiliated with institutions of a particular regionoantry, and covered
regional perspectives and/or topics. That had a positive effect on teeagevof Eastern
European contributions (Leydesdorff anwgner, 2009), but was made possible by Thomson
Reutery ¥lerance to accept journals regardless of their impact (Aman, 201®mipacison,

the first SSCI-indexed issue Glyberpsychologys from 2015, and the journal went through

the normal journal selection process, in which such tolerance wasgistene SCOPUS
indexation, too, seems to be possible for EE journals with major domestic shin@rand low
interest from western authors.

To sum up, it seems that an international author pool is desirabladtar& European
Communication journals if they intend to crawl up the ranks in the mantsc indices.
Current data suggest that EE journals that are able to attractrwesyeecially U.S., authors
tend to rank better in SCOPUS, while those whose author base ily fnam their home
country or region tend to rank lower. Accomplishing SCOPUS indexation, howeversiisi@os
without getting much attention from western or other core country authorsf Grativate
Analytics will launch a regional coverage expansion program in the fuhees tan be a
chance for such journals to get into SSCI as well. It is debatablbevltkis creates a favorable
environnert for channeling regional knowledge into the global science ecosystem, or whether
this softens inequalities in science production between a peripherah @yl the center. In
general, knowledgescapes of Eastern European and other peripheral coungriesemaand
will continue to be, overlooked unless channelled through key media whereicorthe
scienctific communities actually engage. There is, argualtlg 10 no prestige or benefit to
participate in this channeling for a journal already having a domingit duithor base, but
there is substantial benefit for a journal with a heavy Eastern Eam@pghor base: The former
can remain regional, not mixing their already high-prestige region awthibr&uthors from
lower prestige regions, while for the latter, targeted internati@ializis a must, and is most
effective when they can convince authors affiliated with institutions figim scientific output
regions to submit and publish.

References

Alatas, S. F. (2000Academic Dependency in the Social Sciences: Reflections on India and
Malaysia,American Studies InternationdB(2): 8096.

Alatas, S. H. (2000) Intellectual Imperialism: Definition, Traits, and Probl8mstheast
Asian Journal of Social Scien@8(1): 2345.

Aman, V. (2015). Local, networked or external? Inclusion of regional journals in WoS and its
effect. In F. Pehar, C. Schlogl, & C. Wolff (EdReinventing information science in
the networked society. Proceedings of the 14th International Symposium on
Information Scienc€lSI 2015), Zadar, Croatia, 19th, 21st May 2015 (pp.8369).
*O«FNVWDGW 9HIgDdkbhl -HUQHU +-

Baldi, S. (1998), Normative versus social constructivist process in the allocatitatiohs:

A networkanalytic modelAmerican Sociological Review3: 829846.CrossRef

Bergman, E. M. (2012). Finding Citations to Social Work Literature: The Relative Bewfefits
Using Web of Science, Scopus, or Google Schalae. Journal of Academic
Librarianship, 38(6), 370879.CrossRef


https://doi.org/10.2307/2657504
https://doi.org/10.1016/j.acalib.2012.08.002

Toth, J. 15

Bucher, S. (2018) Bibliometric analysis of Central European journals in the Web of Science
and JCR Social Science Editiavialaysian Journal of Library & Information Science
23 (2), 95-11CrossRef

Demeter, M. (2018). Changing Center and Stagnant Periphery in Communication and Media
Studies: National Diversity of Major International Journals in the Field of
Communication from 2013 to 201ihternational Journal Of Communicatipf?2,
2893-2921. Retrieved froimtps://ijoc.org/index.php/ijoc/article/view/9122/2402

Joseph, G. G., Reddy, V., and Searle-Chatterjee, M. (1990). Eurocentrism in the social
sciencesRace & Class31(4), 126. CrossRef

Lauf, E. (2005). National diversity of major international journals in the field of
communicationJournal of Communicatiqrb5(1), 139151.CrossRef

Leydesdorff, L, andWagner, C.5(2009. ODFUR(OHYHO LQGLFDWRUV RI WKH
research funding and research outgdournal of Informetrics3(4), 353362

Mongeon, P. and Paul-Hus, 2016)The journal coverage of Web of Science and Scopus: a
comparative analysi§cientometricd06: 213.CrossRef

3DMLUO *OREDOL]DWLRQ RI WKH VRFLDO VFLHQFHV L
breakthrough or a slippery slope of the research evaluation praSteaometrics
102, 2131-2150CrossRef

6RPRID()HUQIQGH] 0 5RGUtIJXH](*D RRouBQRJIourngOcovdra@eof8 UE D QR
the Emerging Sources Citation Indé&earned PublishingOnline FirstCrossRef

Wallerstein, I. (1997). Eurocentrism and its Avatars: The Dilemmas of Social
ScienceSociological Bulletin46(1), 2189. CrossRef



https://doi.org/10.22452/mjlis.vol23no2.6
https://ijoc.org/index.php/ijoc/article/view/9122/2402
https://doi.org/10.1177/030639689003100401
https://doi.org/10.1111/j.1460-2466.2005.tb02663.x
https://doi.org/10.1007/s11192-015-1765-5
https://doi.org/10.1007/s11192-014-1510-5
https://doi.org/10.1002/leap.1160
https://doi.org/10.1177/0038022919970102

Review Article ‘4% KOME

. . . : . .20( 1 $Q ,QWHUQDWLRC
Media, _Rellglon and Public Sphe_re. Communication Inquit
International Trends and Hungarian Volume6 Issue$2, p. 16-2

<« TKH XWKR
Researches Reprints and Permissic

kome@komejournal.co

Published by the Hungarian Communica
Studies Associatic

DOI: 10.17646/KOME.2018.2

Monika Andok
Department of Communication Studies 3i]PiQ\ 3 pWHU &DWKRONGARQLYHUVLW\ +

Abstract

Over the last two decades, research concerning religion and the rebgian and the Internet

has been revived and repositioned within communication and media reseasdt €Epecially

true in post soviek HQWUDO DQG (DVWHUQ (XURSHDQ FRXQWULHYV
5RQpPiNRYI 7TXGRU %UDWRVLQ 7KLV DUWLRMD OSUR"
and Hungarian-related research history of the area, highlighting the tpmnig that originate

from the change of the media technology, the media history or folldweectarrangement of

general media research. For the first point, mentioning the initial radio, cinema,eunsldal
research, and then the current examination of the Internet. For the seconith@@ioteptance

media studies replacing the early media effect researchas-taled cultural or interpretative

turn in media studies and the uses and gratifications approach startihg 1970s are
classified. Following this, the aim of the article is to pres@dtcompare the different religious

media research typologies and finally, the descriptive presentatimontdmporary research
directions in international and Hungarian science. The study mentions nohentgtical, but
research methodological possibilities as well.

Keywords: lived religion, public religion, public sphere, Religious-Social Shaping of
Technology, social media

Research History of Religion and Media Relations

After the beginning of the new millennium the research of religion and nretlgion and

the Internet became more and more intense, several journals appeanedsohjéct and

numerous new research groups were established. We can look baekdiddst in the

science of the United States, even in the 1930s, film-related chesawvere conducted

(Payne Found Studies), from the 1970s on also television-related res¢&tche2012,

Hoover 1988) and today in the Internet era, too (Campbell 2012, Cheong 2012). In Europe,

the French school, Hervieu-Leger has looked at the field from the aspect of livezhredigi
6SDQLVK UHVHDUFK WHDP ZLWK (8 VXSSRU®CutHOLJLRQ LQ
,GHQW L VWQI3), and in Germany, the University of Heidelberg can be mentioned. In

South America religious media research has been embedded in pugilimrahd connected
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to public theology. In Africa, the question of religious media researcthd®s put into
political context (Scharnick-Udemans, 2017) And the list is far from complet

In recent years, several comprehensive monographs and scientific draekes
emerged about how churches, especially Catholic and reformed churches were linked to the
media of communication in their history. Among them, there areairétitd descriptive ones
as well. (Kittler, 2002, Horsfield 2015, Copeland, 2012, Flory, 2012, Mason, 2012). Heidi
Campbell, US media scholar sums up the Christian tradition of commonidedim the
EHJLQQLQJ RI HDUO\ RUDO VSHHFK A7KHiweeD th®dra&a KULVW LI
WUDGLWLRQ RI WKH GD\ DQG WKH ZULWWHWKOMWVMRBMWHN
(Campbell + Garner, 2016: 24). She also covers the appearance of printing and the
FRQVHTXHQFHV RI QHZ WHFKQRORJ\ A3@b®twdughth® OORZHG
VRFLDO DQG LQVWLWXWLRQDO VWDQGDUGH|®@ar&Q EURXJIK

&RQFHQWUDWLQJ RQ WKH 6WDR® L QAW KD BQHVWH)E 6w

in the 1970s made it possible for religion to be ble&@VW WR QLFKH DXGLHQFHV’
Garner, 2016: 29) .

In the Hungarian scientific life, the relationship between religiwth print media was
first dealt with in 1985, from a press historical point of view. The threervelpublication
was a significant, comprehensive presentation of the era of Hungariahiptess in which
WKH UHOLJLRXV SUHVV ZDV DOVR PHQWLRHQNGPHRNLYWRULPE
FRQWH[W VRPH SXEOLFDWLRQV KDYH EHHQ SXEOLVKHG V
Buzinkay 2016). A monograph was published about the relationship between the &lungari
Catholic Church and the printed press, which elaborates the period between 18982and
(Klestenitz 2013).

The research and analysis of electronic media contents and effects go back to World
War |, and most of the studies consider Walter Lippmann's work Publmidd@nd Harold
Lasswell's book Propaganda Technique in the World War as the first mikeétgmamann
1922, Lasswell 1927). Early media studies focused on the use of mass media in propaganda
DQG SHUVXDVLRQ 7KH SHULRG IURP WKH VFWRDDHRXW W
within media studies because the focus of investigation was on theme@®r real effect
of media content. Between the two world wars, scholars were thinking of agbaous
audience and a powerful, irresistible media effect. Loosely connectetigion but rather
associated with the moral decline, Payne Fund Studies were cautied this period.
A% HW ZHHGEB2, a series of research studies was performed to examine movies and
their effects on children. There were a total of 13 studies finansigtigorted by The Payne
Fund, a private foundation. Each study fell into one of three main categbmesearch:
film content, audierH FRPSRVLWLRQ DQG HIIHFWV RQ FKLOGUHQ
attended the movies unsupervised during the Saturday matinee, were sgeifr@m the
LQIOXHQFHV RI WKLV SRZHUIXO PHGLXP" $VK

From the 1960s, media research has gone beyond the effect paradigm akerhas t
a new direction, which is identified as an interpretive turn or a cuttura and is described
with a reception paradigm. Reception theory moves the focus of me=sgiarch from the
media content to the recipient and examines how different (gender, agelddckground)
audiences create different meanings related to the media contentsikealeork of this era
LV 6WXDUW +DOOYV (QFRGLQJ 'HFRGLQJ +DPBOGLD WHKHWK
cultural turn can be connected to Stewart HoMér UHVHD UFKHV elidgioR ¥ad U 5
EH DOVR VDLG WR H[LVW DW D NLQG Rl ERXOWKXLD\OEH W\E HIH
my purpose here to argue for the utility of such culturalist approaches to the study of media
anG UHOLJLRQ® +RRYHU %XW +RRYHU LV SULPDULO\ F
QRW WKH %ULWLVK FULWLFDO FXOWRDROF XOWKNDDPK V¥\«WK
intersect, although the American school is less influenced by Maaxid more by
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DQWKURSRORJLFDO DQG OLEHUDO SUD BBdanN199T26W UD GLW L
Reception analyses related to religious and also non-religious prograustdlgresent in
the research of religious media, and these studies give not only ditted dmet also detailed
methodological description (Linderman 1997, Hoowd?ark 2005). At the same time, we
find researches and journals following the British critics in the intiermal scientific arena,
including Critical Research on Religion or Journal of Feminist Studi&eiigion, which
are primarily concerned with feminist critigues and social movémealysis connecting
religion.
In the Hungarian scientific life, we can also find religious receptisaarehes, but
these are not related to television but to reading. Their scientific background is provided by
WKH VRFLRORJ\ RI UHDGLQJ ZLWKLQ WKH VRFLRORJ\ RI FXO
The fact that the research on television and the relationship Imeteigon and
television has gained momentum since the 1980s is led back to histedasahs by the
$PHULFDQ PHGLD UHVHDUFKHU A« WKH ,vVODBgetur 5HYR O XW
majority Muslim state, fell to a revolution based in religion, r@sglin a theocracy. ...
Neither our journalists nor our foreign-affairs experts anticipated thgiore could play
VXFK D UROH ~ +RRYHU ,Q IDFW RUHDRIJ WMRIQHDYREL VUHE(
factors in social and/or political changes and movements, has returthedptablic sphere
and the mediated public sphere research. Also the analysis of posiHsgbals started in
social communication research in the Western world. (Martin 1978, 2005, Casanova 2003,
Taylor 2007) This process strengthened by the nine eleven terrorist affeelss.2017:8)
This period of American religious media research is characterizeldebyatic diversity,
which was later dealt with in six major categories. The focuses of resednchtahé were
the following: (1) religion and the news, (2) televangelism, (3) interplaydsat religious
thought and popular culture, (4) new modes of spirituality, (5) mediated therapeutic
discourse, (6) examination of the effectiveness (Schofield Gleidover 1997:31). Studies
that reflect on the representation of religion in different news, newszimsg mostly
concluded that they were bias which means that various religions and chwefgenot
properly represented in the news. Because following media logic usua#ifiveegorm-
breaking events, scandals are reported into the news, the positiveenet ésee Hoover
2012: 29)
In Hungary, the proportion of religious, ecclesiastical news wastigated mostly
within news programs. These data appear under the supervision of the Hungadian m
supervisoryaW KRULW\ HYHU\ \HDU PDLQO\ SURYVGY Q J BOGIHWVpN
OIG@]PEY KWWS QPKK KX NXWDWDVRN
To examine televangelization programs, researchers mostly choss Jzarey's
ritual model as a theoretical backgrouddtV ZH ZLOO VHH DV ULWXDO WHOF
capacity and potential to contribute to the efforts of viewers to oveftemrarginalized
RU SHULSKHUDO VRFLDO VWDQGLQJ ZLWKLQ $PHULFDQ VRF
The relationship between popular culture and religion is dealt witlselgral
monographs and separate scientific journals like Journal of Religion and POplilae.
The journal is in the 30th year, and in its special edition of 2018, Mitcherg and Martin
Rademacher describe the FLHQFH ILHOG DV IROORZV 37KLV VFKROD
based on a broad and inclusive understanding of culture that strives to avoyddnida
hierarchicat WA\SRORJLFDO XQGHUVWDQGLQJV WKDW GLITHUHQW
SORZ ~ 3IRSREXODU °~ RU 3PDVV™ W\ASHV RI FXOWXUH )RFXVI
mediated popular cultural forms such as film, television, popular musicccdooaks,
FRPSXWHU JDPHV DQRademathér, 2018REHUJ +
The relationship between popular culture and implicit religious contergjongsi
meaning was also studied by Hungarian media researchers. Based tuathieeory of the
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PHGLD /DMRV &ViV]L SXEOLVKHG D VHSDMNXHVHUXEMBIXMH RQIE
2001, 2002). But also some analyses related to popular television series t@md
(Laborczi, 2010). Among the media researches, we also find some in whichditienal
spiritual concepts are re-interpreted through the media and medi&igsadist discourses
are analyzed. And of course, as a tradition of effect research, they qtiesteffectiveness
of religious media as well.

Between the 1980s and the late 1990s the television was the prireagbrched
medium. The scholars at first concentrated on media contents, how dbesats
represented religions or churches in general, how television built a &naoaed them. As
BWRXW DQG %WXGGHQEDXP ZURWH 3:KDW LV WYXW\Q 5 WHEWHHQRM
UHOLJLRQ WR WKHLU DXGLHQFHYV buk+Bu@dénitatns ROBIRFEK LV UL
Framing theory is well known and often agulin the media research (Entman, 1993). In
the Hungarian media research, the framing of Buddhism-related newsemastbdied by
American, English-language Chinese and English papesdN| V G

Social media is used in revealing religious identities andiogls communication.
There is also an interesting comparative study that summatieesisage patterns of
Egyptian, Quatarian and American students, and also addresses the diffeireribe
UHSUHVHQWDWLRQ RI UHOLJLRQ 37KH SXUS&SRYH D WAKH F X
college student Facebook pages in the U.S., Egypt, and Qatar to detivensimilarities
and differences in how students use Facebook to stay connected wittatioeis groups of
MIULHQGY 91 DQG HQJDJH LQ LGHQWLW\ FR@IWEdtKtleVLRQ « 6
ZHUH PRUH OLNHO\ WR ZULWH UHOLJLRWYX GMDVWXV XS BDWH
Auter & Peuchaud 2014:42-43).

The Uses and Gratification Approach

Within the general media research, the uses and gratifications stdnoedl in the 1970s. In

this model the focus of attention is not the media content but theTirgeuser who is (1)

active and organizes the use of media for some purpose (2) and what kind of cantent

satisfy the needs is also decided by the recipient. In addition,isree@mmpetition between
RSWLRQV IRU VDWLVI\LQJ WKH UHFLSLRIQQYN® XEHH B W KSHQWOW
of action, social actions, not just media use. In the 1970s, severalswesy carried out

on the use of media by the recipients, precisely defining and grouping the needs that can be
VDWLVILHG E\ WKH UHFLSLHQWYV RBEIG XOHKX KIBW|LWHPIC
Gurevits and Hadassah Haas's 1973 article as a basic work, in widalchess grouped

around 35 needs into five major categories (Katz, E. - Gurevitch, M. - Haas, H. 1973):

cognitive: acquiring information, learning

affective: emotional, joyful or aesthetic experience

personal integrative needs: credibility, self-confidence, stalsliyus strengthening
social integrative needs: to strengthen the relationship families, friends, etc.
stress reliever: escape from reality, diversion

+H + H +H +H

Use and gratification research is particularly fruitful because nt e adapted to the
Computer Mediated Communication and social media as well. In tlsmaneh in 2011,
Papacharissi and Mendelson found nine distinct motives for using Facebbibikahpass

time, relaxing entertainment, expressive information sharing, escagpsiand new trend,
companionship, professional advancement, social interaction, and meetingeopie.
(PapacharisstMendelson 2011) In the religious content, scholars found people engage with
religious websites for (1) religious entertainment and information, (2) to donate auotey
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(3) be involved, and (4) to explore and reinforce faith (Laney, 2005). Brubacker and Haigh
also carried out uses and gratification examination relsttB UHOLJLRXV FRQWHQW
use for religious purposes is primarily motivated by the need to minister to others. Users do
this by sharing faith-based beliefs and providing those who are both ofaitteiand those
who are not with spiritual and emotional guidance and support. The three other motivations
driving engagement with faith-based content reflect personal benaiitedy including
VSLULWXDO HQOLJKWHQPHQW UHOLJLRXV %QPREIPENMHULR Q I
Haigh 2017: 8) Riezu investigated the topic with Spanish content, Whildiff and his
colleagues for US users (Riezu 2014, RatcliicCarthy tRitter 2017).

Since the 1980s after four decades of research we can see a progressidodr@m a
on the general phenomena of media representation of religion to more spetiietailed
investigations. Meanwhile the media itself has changed from vaditi mass
communicationtsuch as printed press, radio and televistand has turned to the computer
mediated communication. The present period is widely recognized @gj¢hef Internet,
the Age of Social Media. NowadaysHoover writest3, ZDQW WR Dsuhd ohgeWw KDW LW
possible to think of religion and media as separate spheres. The two are now converging on
RQH DQRWKHU 7KLV FRQYHUJHQFH LV EHLQJ GURDRI'W DEF
DQRG LQ 3PHGLD™ 7KH TXHVWLRQ LV P Rla#aRd&rBligiantkbf WKDQ R
KRZ UHOLJLRQVY DQG UHOLJLRXV SHRSOH XVH PHGLD +RR®
lectures he uses a good metaphor connecting with this process thi: leaiitaral Rubicon
Cross.

Research typologies

Due to the constantly expanding scientific literature, by the stattte new millennium
media scholars tried to categorize the huge amount of religious resd&rches. The first
typology is based on the traditional sociological classificationcare differentiate three
levels among the researches: macro-, meso- and micro-lex@l¢HtLundby 1997:6). The
VHFRQG LV FRQQHFWHG WR WKH XVHUVY GMHNNOWLLWIXHEAG WV KVHR
following categories: technological optimism, technological pessimand technological
ambiguity (Barbour 1993, McQuail 2015:108, Camphe®arner 2017: 29-35). The third
categorization was built on the media contents: Hoover sepaoateslistic (news) and
non-journalistic (entertainment, artistic media) contents (Hoover 2012:29%oitlle offers
an adaptation of the main fields of traditional media reseastch as content oriented
studies, institutional oriented studies, channel oriented studies auatia policy oriented
studies (Khroul, 2013). And the fifth typology differentiates four approaches, four distinct
paradigms within the religious media research: similarity, distinc mediatisation and
articulation (van Zoonen 2011).

JROORZLQJ ZLWK D FORVHU H[DPLQDWLRQ e@drk+RRYHU LC
might suggest macro-level analysis of society as a whole,-leesbanalysis of institutions
and their practices, and micro-level analysis of individual recepiod negotiation of
meaning. 7KHVH VSKHUHY DUH LQWHUSHQHWWwBbWWekE6EL RQH DQ
agree with Hoover in this interpenetration, which is especiallyitrimputer mediated
communication. The digital media integrates the interpersonal comrtianjcgroup
communication, mass and organisational communicati@anpublic and private
communication into one single device as well. Via social medigamesend personal or
group messages, we can watch Netflix serials or we can accepérsongal income tax
returns. We call this synergy the convergence of different communicatefs.| (Andok
2016a)
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Science and religion scholar lan Barbour offers a helpful threefold typologyutinat .5
the most common responses to technology (Barbour 1993: 3-23).

T The technological optimism sees media and technology as makiwgttldea better

place for humanity. It contributes to the maintenance of democracy and rtiffereches

can promote themselves and their aims to a wider public.

T According to the technological pessimism, mass media dehumanize padgheir
relationships. | would like to mention here a very interesting researafucted by Neriya

and Shahar in 2016. It was a comparative research among Old Order Ammshraonand

Jewish ultra-Orthodox (Haredi) community. Both communities can be understood as
interpretive communities that negatively interpret not only thevigatan content, but also
WKH PHGLXP LWVHOI 37KHLU YDULR X« BQUH D5W IUNH RIQRVQI U %
versus-them> attitude created to mark the boundaries and walls¢theatescultures built
arounG WKHP ~ $hahht 2017£27).

¥ The viewpoint of the technological ambiguity emphasizes the Isoordgext of
technology. We can use technology sometimes for good sometimes for bad purposes. For
example, Catholic Church accepts this bifocal view of technology.

The third categorization was built on the media contents: Hoover sepgoarnalistic
(news) and non-journalistic (entertainment, artistic media) contepasrialistic genre like
news covers rather negative events, unexpected events than possdthis phenomenon
VFKRODUV VRPHWLPHY FDOO PHGLD ELDWRAXSQ@® AW PX XNH
religious conflict, and the potential for conflict, as a way of attngctiewers and selling
QHZVSDSHUV ~ +RRYHU e accordifgddiHeOVKidHhe Min-fpurnalistic
media, entertainment media such as telenovelas, artistic ibpajar music which includes
D ORW RI UHOLJLRQ DQG LW LV RIWHQ ZKDW VRFLRORJLVW\
How could we rate this approach? According to social network sitdmrseholars
GRQTW XVH VXFK H[SUHtwdraed coriehtNot tveR 06 @sBr@dndérated
content (UGC). This expression indicates two significant changes. One ofish&rho
creates social media contents? The journalist-generated contents gery little part of
social media because mostly the everyday people share thesy mhestos or circulate
marketing oriented contents made by professionals. The users createraate relcared
cultural and spiritual experiences. So social media can wokk ragdium for religious
expression. The second change connects rather to the media technology therontedi.
%WHFDXVH WKH SHRSOHTV PDLQ DWWLWXSEGR IWH ¢ REP IHR®D WH G
like traditional mass mediabut the using of this device (mostly smart phone). We are able
to do a lot of different actions, real actions with real consequencsscie media, digital
media. As | previously mentionetive can book our holiday accommodation, we can order
our flight tickets. So in sum in CMC, SNSs media usage is more impadni@mtmedia
content; and these media contents were created by everyday people.
Regarding the fourth opportunity, the fourth opportunity, the Russian media
researcher Viktor KhroO fV W\SRORJ\ LV EDVHG RQ WKH WUDGLWLRQ
such as

T content oriented studieshow media covers the religious topics

T institutional oriented studies means which religion (as socialtutiefl) is
represented in the media - Orthodox, Catholic, Protestant, Muslim, Jewish, etc.
T channel oriented studies can be focused on press, radio, TV, Intsmgte channel

of the medium
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T media policy oriented studies concentrates on media regulation-regualation,
ethical issues, scandals, etc. (Khroul, 2013:200).

$QG ILQDOO\ ZH FDQ VHH /LHVEHWK YDQ =RRQRIQUWMMNSRO
approaches of the relationships between media and religion. The first sarittarity +
religion is itself considered as a medium, as a channel. The secthrddistinctiontthis
paradigm emphasizes the deep differences between media and rellggothird is the
mediatisationtaccording to this paradigm the media are the main actors in titextof
religious activity in the post-secular public sphere. The fourth is tiailation xin this
approach are the people themselves and their media experience in connelstiehgiots
experience (Zoonen, 2011). In her paper, she also enumerates examples of each approach
from the pre-2010 scientific literature. This concept was developed bglDaugdia scholar
Stig Hjarvard who claims that religion can no longer be studiedaebafrom the media
because for most people in western societies, the media have become the primary source of
their religious ideas. (Hjarvard, 2008).

In HungarianPHG LD UHVHDYWF¥FK D GpptdishédRulearly typology in
the second half of the 1990s, mentioning the media theology and the cukdra as two
great test frames. For the former, suggesting the idea of media as anddwoledia as a
religious concept. 01 W p7 y\& Kndok 1997: 125-130)

Contemporary research frames

The emergence of the Internet and the community media has giverdanmawgion in many
areas to examine religious communication. In 2006, Campbell lists naevainere research
needs to be renewed: theology/spirituality, religion, morality/ethicsstiped/ministry
applications, religious traditions, community, identity, authority/power arndalsi
(Campbell, 2006). While in his edited volume published in 2013, only six of them were
drafted: ritual, identity, community, authority, authenticity and religion. (Campbell 2013)
In connection with social media, the research covers a variety &f amae are looking at
Facebook (Coman & Coman2017), others are on Twitter (Guzek, 2015), and they also deal
with Instagram (Zijderveld, 2017). These examples are also varied froethedological
point of view. Coman and Coman used the method of qualitative content amatiignsa
five step process and tried to identify emotions as frames duringetir@img making. Guzek
lived with the content analjsV WRR 3&RQWHQW DQDO\VLV RI WKH SDSD¢
codes, some of which corresponded to the different stages of analytic frimaealigious-
VRFLDO VKDSLQJ RI WHFKQRORJ\" *X]HN 5BBPEGVHPLR
% D UW KHV{esy (Zxrie@ 20R7)
Research on religious memes is also commonplace (Aquilar et al., 20bacBer
et al 2017). Referring to Hungarian-language research, religious memes dometeonly
DPRQJ PHPH W\SHV WKH\ KDYHQW EHHQ VHDUFKBG VHSDU
issues were dedicated to the research on the relationship betvigien egid digital toys by
the Heidelberg Journal of Religions on the Internet in 2014, 2015 and 2016. In the next
chapter | intend to outline three major theoretical research framed) miweadays define
the outlines of religion and media research: public religipablic theology; lived religion
and Religious Social Shaping of Technology . The first trend embeds thmquéseligion
and media research into social communication, the second studiesdbption of spiritual,
religious experiences with a kind of anthropological emphasis and the roleroétha in
DOO RI WKHVH A«VFKRODUV DUJXH WKDXWHKDW B@ LPRHGH FR
of religion focused around individuals adopting religious practices to theirdayehyes,
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so spiritual meaning derived from these practices is more personal andskisitionally

grounded. For example, expressions of lived religion can be seen how pegpteodity
WUDGLWLRQDO UHOLJLRXV ULWXDOV DQGDRdmpbaNH QHZ SHI
Stanley £ Taylor 2017: 1500). The third option approaches the issue of religion from the

direction of media technology.

Public religion

The public sphere is without doubt a central feature of modern societyn@joeity of

UHIHUHQFHV WR SXEOLF VSKHUH WKHRU\ LQ MMKRDWH®HD V

WKHRU\ O\ YLHZSRLQW DERXW LW LV VLPLOWKHNRRAMD¥REYV

significDQW UHYLVLRQV LQ +DEHUPDVYV UHFHQWPWKIHH@NQLQJ FF

society. A number of trends have promoted a rethinking of relationship betwigemrand

VHFXODU VRFLHW\" -DFREVRQ 2ULJLQD@Q@e UHOLJLF

scientific paradigm that questioned the universality of the serafi@mn thesis, presenting

the modern societies that were modernized without being at the tsameecularized.

(Martin, 1978, 2005, Casanova 1994) Meanwhile, many media researchers pointed out that

- as | have already mentioned in the article - many populisiraiilvorks contain implicit

religious elements. Thus, the research frame has been developed for today, which examines

the role of different religions and religious issues within the public spArdealso how the

public appearance of these issues is influenced by the media (BtitdrermastTaylor +

"HVW 3XEOLF UHOLJLRQ LWVHOI LAXBOLEFQWKOEV LR QHL ¥

that has, assumes or tries toVaSPH D SXEOLF FKDUDFWHU IXQFWLRQ
+H GLYLGHV LW LQWR WKUHH DUHD WV RAXWDIBUX R M VWHRKHHD

analytical distinction between the three areas of the pelibhe state, the political society,

and civil sociey *to distinguish three different types of public religion that correspond to

WKHVH WKUHH DUHDV" &DVDQRYD % DS/HEO RE) WKH

religion, many world-wide religious researches were conducted by Bitgiter and

Annelies Moors (Meyer-Moors 2005). Within the University of Colorado, under the

leadership of Stewart Hoover, the Centre for Media, Religion and Cultulauraed a

multiannual research project entitled Public Religion Project, whkichrirently in progress.

The Hungarian research related to the question of post-secular publicity is ve@ritte

one hand, it relies on Hungarian sociology of religion, on the other handugarian

FRPPXQLFDWLRQ UHVHDUFK DQG WKHRORJWwasg aylgral $Q

UHVHDUFK LQ ZLWK WKH WLWOH A6HEMNWENHQD5: 'ZHOOHL

FRQGXFWHG E\ =VX]VDQQD %|JUH 7KH PDLWHDQWK ZONMW LR

George F. McLean. The results were published in a book Seekers diel3®eocial

Character of Religion in HungaylHGLWHG E\ =VX]VDQQD %|JUH DQG ZD\

FRQIHUHQFH LQ 5RPH LQ TKHMHMWMRORRUDWRGBDVWXGUHW |
.RYiFV Andok2016b DQG HPSLULFDO UHVHDUFHKBNG&VIJUH S
7|U|N DFFXUDWHO\ GHVFULEHG WKH VLWXDWLRQ RI WK

,Q WKH VDPH \HDU WKH ,QVWLWXWH RI §RRPXIPpMWHBDWLRQ
&DWKROLF 8QLYHUVLW\ RUJDQLVHG D Qelig@ahdpQiiWLR QDO |
VSKHUH" ZKRVH NH\QRWH VSHDNHU ZDV +DEQFHRXWHUH7KH
presented at first in the Hungarian religious scientific journal \gind in 2017 were
SXEOLVKHG LQ Dm&RRR\EDYWRVYViIJ MBdbCGPUWIR §pohere)
HGLWHG E\ ENRV .RYiFV

In addition to religious sociology, the issue of religion and communicatiogiorel
DQG PHGLD zZzDV DOVR UDLVHG LQ +XQJDWH®LARRPRPRQLG DW I
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g]VPE V 3DUWLFLSDWLRQV 7KHRU Dblumes &Bre pubighdd DAL RQ V H )
analyzed sacrificial communication and pilgrimage through the patocypanodel.

(Korpics & P. Szilczl 2007, Korpics 2014). Participation Theory conceives cmncation

as a constituent (or often as an instance) of recognizing or solving prolitetgious
FRPPXQLFDWLRQ ZDV H[DPLYQHGLE) WEGEUSH WVWHFWLYH RI GL
but a special monograph deals with the question of religion based oitutiieheory of
FRPPXQLFDWLRW®OK 0Aldgk 2017).

Lived religion

Research on the relationship between religion and media can be bakedhmory of lived

religion. (Helland 2005) The focus of this trend is the religious experieanmmpractices

that everyday people experience in their life. From the aspect of thedl@glyréligion is

related to an anthropological turn suggested by the theory of Karl Rahappekired in

religion and media research at the same time, in the 1990s both Wniieel States

(Ammerman 2006, McGuire 2008) and in France. Ammerman reports on the start of the

$PHULFDQ WUHQG OLNH A,Q WKH 86 WKH WHLE +«DLO/A GDIQH O

American religious historian who convened a conference in the 1990s atdiBivanity

School that resulted in an edited book called Lived Religion in Améral 1997). The

conference and the book called scholars to turn their attention to the everynttaygtand

GRLQJ RI OD\ PHQ DQG ZRPHQ ™ $PPHUPDQ 7KH IRFXV

media, mediatised religious experiences and religious practices degaluded in this

FKDQJHG IRFXV A«DWWHQWLRQ WR O IDWAK KR W/ KD EH OR L

practices outside religious institutions rather than inside; and teidodi agency and

autRQRP\ UDWKHU WKDQ FROOHFWLYLWLHYV RUHDWFG&HWVRQV

FRQVLGHU OLYHG UHOLJLRQ DV D SURFHVRXUE® VZ KMR o [SHHIR .

VHQVH RI WKHLU ZRUOG DQG H[SHULHQFH DWK&MphBIFUHG LQ

+ Stanley £ Taylor 2017: 1500). In connection with the media and everyday religious

practices, more scholars search for the creation of religious memesartgpés in social

media (AquilartCampbell £Stanley +Taylor 2017, Brubaket-Boyle £Stephan 2017). In

lived religion researches, the process of individualization withirgiogli is strongly

emphasized and also the intense personalization of religious practicedigiods beliefs

in the Western world. There are several references to this indtauite: caffeteria religion,

religious buffet, pick and mix religion. They all have the attitude, moreigaily the

customer attitude in common (Hoover 2012:30). In French religious sociologygHtervi

IpJHU LV OLQNHG WR rildidd, Wdl HbecausdR bf e YighGdegree of

personalization of religious practices, mentions so-calledt-godrself religions and

religious practices. (Herviedp JH U 3'DQLgOHIHHUYZIKHRX VWDWHYV WKI

FRQWHP S Rttyoutself jagpppak WR UHOLJLRXV EHOLHI DQG SUDFWL

GHFOLQH RI FRQYHQWLRQDO UHOLJLRXV WWBGUWHRRQW X LD

relevance in European society. Those traditions simply began to imglgaserve as

symbolic repositories of meaning, available for individuals to subjdgtise and reuse in

GLITHUHQW ZDANWIHYWHUYIFHXWHG ORWDN JURP +XQJDULDQ

'yUD 3 6]LOF]O UHOUIHW RFQWHHHRUWHXQG UHVHDUFK 3 6]LOF
Within the frames of lived religion Coman and Coman carried out aanelhighly

innovative research concerning religious media experience and religiootcgsa

investigated in community media. (ComanComan 2017) The notion of framing, its

phenomenon, as | have mentioned in the article, has long been a questextheofesearch.

The Comans, however, following Nabi's suggestion, do not examine the intlléct the
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HPRWLRQDO IUDPLQJ RI PHGLD FRQWHQWUSURKRBV VR H YAkQH
eventually shape the way in which one interprets and responds to thogetheg in turn

DIITHFW RQHTVY ZRUOGYLHZ" 1DEL 7KHLU UHVHDUFK |
frames for issues, as for example they make certain information ee@ssible and guide

subsequent decision-making. Janicke and Ramasubramanian also stuokyriaetion of

emotions and spirituality to different media content, primarily to popular fdoch as

Avatar (2009), Life of Pi (2013) (JanickeRamasubramanian 2017).

The theory of the Religious-Social Shaping of Technology (RSST)

The theory of Religious-Social Shaping of Technology (RSST) provides the third useful
analytical frame for the research. Within the Social Shaping of Techn®loggyry (SST)
the technology is seen as a social process and the possibilitygaimsd that social groups
may shape technologies towards their own ends, rather than the character of the technology
determining use and outcomes. (MacKenzie, & Wajcman 1999, Barzilai-Nd&hBaezilai
2004) The Religious-Social Shaping of Technology (RSST) approach to technoldgjdias
Campbell argues, involves asking questions about how technologies arevedrafeias
ZHOO DV XVHG LQ OLJKW RI WKH UHOLJLBXQ\G HBELR/RAKRULMF
tradition of engagement with other forms of media technology. (Campbell 2010) The RSST
emphasizes that religious communities do not outright reject new fortashofology, but
rather undergo a negotiation process to determine what the technologffewyn their
FRPPXQLW\ ,GHQWLI\LQJ WKH SURFHVV E\WZAHKHLKERORO LYWL R
SRWHQWLDO EHQHILWY RU KLQGUDQFHV URXFPBR 5D QW UELH
moral life and their visibility in the public sphere.

RSST, in my opinion, can also be conceptualized as developing the theory of
interpretive communities to the Internet, to the community medlitace. While in the
classical mass media, the interpretative community - mainly due tartibediinteractiont
primarily focused on the media content, and built the meaning from ihetwork
communication the focus is not on the media content but on the usagewsaythmet only
the creation of the meaning, but the pattern of the use also dependscamiinunity. In
addition, this community differs from the isolated audiences of televisairitican not only
create interactive relationships with the media, but at the same with other users as well.
This phenomenon was described by boyd as the concept of networked publics (boyd 2011).
The religious-social shaping of technology offers a new research method, suptmst
distinctive areas that should be explored and questioned in order to deeplyanmtars
UHOLJLRXV FRPPXQLW\TV UH Oanwrer pivhk af snedidk ZHede ®vr WUD G L'
stages of the religious-social shaping of technology approach are (1) iatregtthe history
and traditiontsetting the stage for contemporary negotiation with media, (2) s@tisds
tidentifying the dominant social values of a religious community and ¢batemporary
meanings and relevance, (3) negotiation proegksing this process religious communities
decide which aspects of a new technology they will accept, rejectedrtaeeconstruct in
order forth e WHFKQRORJ\ WR EH FRPSDWLEOH ZLWK WKH FRPPXQ
finally (4) communal discourse of religious communities. During the evaluaifon
interviews, we are using a combination of reception and ritual theoriesyohenication
and media (Carey 2009). We are interested in the process of meaning-makied vie
through an interpretive cultural studies framework. We seek the intersebebwsen
individual and social creation of meaning through media usage.
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The Internet is not a completely separate space; it is a partylday social life; it is also
a central part of religious existence. Scholars have sought to gatesteligious groups and
their activities on the Internet, to see what aspects of traditiehgilous practice cane
transmitted online and to what extent religion is transformed asdaigted to new digital
technologies (Campbell 2005). Now religious practice, discourse, and engadeent
become embedded both in online and offline contexts in society. Campbell (2012)
summarized comparative work on how Catholic, Orthodox, and Protestant comsnustie
the Internet and its impact upon religious authority and self-interpmetd@8ly adapting the
RSST theory and research methodology, a Hungarian survey was carribdtouas the
result of an analysis of the 777 blog, - Faith is not a private matiegital content hub
(blog, FB site, Instagram, YouTube channeg))@ GRN 9t J)K

Conclusion

The purpose of the article was to present in a comprehensive way the change that has taken
place in the research of the relationship between religion and the onedihe last decades.
Embedding the question in media history context, the paper presented eheheajetical
directions and researches in the television period: the interpretive ridrtha uses of
gratifications research. Then five of the different typologies were thescand evaluated.

Finally, three major contemporary theoretical frames were dealt witthvane decisive in

W R G Besgafch: public theology, lived religion and Religious Social Shaping of
Technology. The article covered the methodological questions and explorediirindeta
Hungarian researches related to international directions.
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Abstract: In recent decades, journalism has undergone considerable transformatidly, initia
fuelled by the digitalization of journalistic work flows and subsequently by the introduction of
the Internet, its services, and its effects. Since contemporary jstsreahploy multiple digital

tools and services to gather, administrate, and process information for publimptiog, new
types/genres of journalism have emerged. Among these, data journabsm @ the most
prominent, introduced due to the availability of data in digital form and ald®tabundance

of efficient online tools that help users analyze, visualize, and pubalgh amounts of data.
Indeed, it is not only the journalistic profession that has changed, bebtheunication
SURFHVV LWVHOI ZKLFK KDV EHHQ IXQG DRPHLQUHDAOW Q B B ®/\H
demands.

This paper introduces and examines thediated data model of communication fltev
describe these new norms in the mass communication process. dstadas a case study
and moving on to data journalism, we provide a theoretical overview of the model, employing
the theory of the two-step flow of communication as a starting point, while attemptingdo s
light on the current communication process between journalists/media and theisanities

of information.

Keywords: Mass communication, Data Journalism, Open Data, Big Data, Mddia
Communication

Introduction

Although communication science was officially recognised as a smdigld of study in the
1980s (Berger & Chaffee, 1987), the complex nature of the mass communicatiors prases
acknowledged as early as the late 1930s. The next few decades weleaadieieademically
productive in examining the role of mass communication and the relationghipelmethe
media and their public. Between 1940 and about 1960, Paul Lazarsfeld and het tbam
Bureau of Applied Social Research conducted a series of panadsstudithe role of mass
communication in decision-making (Katz, 1987). The theory of the two-step dbw
communication, initially introduced in 1948 by Lazarsfeld, Berelson & Gauletyexd that
the flow of mass communication was less direct than was commopposed, with the final
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message significantly affected by opinion leaders acting as irdemes between the initial
source and the information reaching the public.

Since then, communication studies have seen substantial developmehtssanditial
studies have been re-evaluated several times, in the light ofilprg\social, political and
HFRQRPLF FKDQJHY 7KH HPHUJHQFH RI PHGLWRWWMR &Q RIYR
digital channels of communication and social media platforms haveeceatesl the pace of
news delivery, instantly publishing at the tap of an app a story, cotnpi®to, video (Cushion
& Sambrook, 2016) and/or live broadcasting stories. In the last 25 years, tleegasce of
information and communication technologies have created many new opportunities
gathering and consuming, but also in creating and disseminating newsl¢8pyatsiola,

Veqglis, Kalliris & Dimoulas, 2013). These can be mainly attributetthéointroduction of the
internet and its services (Veglis & Pomportsis, 2014).

This article seeks to re-evaluate the process of mass conationit the age of big
data. Its main aim is to introduce theediated data model of communication flomhich
attemptdo describe these new norms. Using as a case study the exampjelafaband then
moving on to data journalism, this article provides a theoretical overview of the etedat
model of communication flow, employing as a starting point the theohedirto-step flow of
communication, while attempting to shed light on the current communication probessie
journalists/media and their initial sources of information. One of the most prominent edement
to emerge within the framework of the mediated data model of commuonidkdw is the
important gatekeeper role of intermediaries (communication profedsi employed by
organisations, groups and individuals aiming to communicate data pailthie), which seem
WR KDYH PUHSODFHGY WKH RSLQLRQ OHDRBIHUu®AatRQh& | |HFW L C
finally reaches the public.

The rest of the article is organised as follows. Section Il gesvithe theoretical
background and is divided into three sub-sections. The first subsection discusses the historical
evolution of the theory of the two-step flow of communication. The seconmesiturrent
theoretical perspectives, while the third highlights the evolution ofjdataalism in the era of
big data. Section Il proposes and analyses the mediated data modeiroficication flow,
withexDPSOHV RI WKH SURSRVHG PRGHOfV DSSOLFDWLRQ LQ !
in the following section. Concluding remarks and future extensions of this stuthe dannd
in the last section.

Theoretical Background
Historical evolution of the theory of the two-step flow of communication

The theory of the two-step flow of communication was initially introduoced 948 by
Lazarsfeld, Berelson & Gaudet as a hypothesis to describe the pododssision-making
during the course of an electoral campaign (Lazarsfeld, Berelson & G&9d8), However,
.DW] DQG /D]DUVIHO G fRersonal muence/ Tie RawWw Xayed by People in the
Flow of Mass Communicationindicated the significance of the two-step flow of
communication. Overall, these initial studies showed that the flovas§ mommunication was
less direct thanteven at that timetwas commonly supposed, since influences stemming from
the media first reach opinion leaders, who, in turn, pass on the informatiovedette their
target groups.

Katz went a step further in this analysis, emphasising thraeeatistrands of the study:
the impact of personal influence, the flow of personal influence, andl#t®mnship between
opinion leaders and mass media (Katz, 1957). This was also the firsmacadedy to
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highlight the importance of word of mouth in the process of political commtimicand, later
on, in the theory of agenda setting, as analysed by McCombs & Shaw (197 2yevati sther
significant scholars more recently (e.g., Rogers & Dearing, 1988; RogeainD &
Bregman,1993; Scheufele, 2000).

A distinctive element of this research into the two-step flow ofroamication is the
important role of opinion leaders. However, during the 1960s and 1970s, a number of studies
poinWHG RXW ZHDNQHVVHYV LQ WKH PRGHO ,QLWIRDJUINOU D HWXMG
several questions, based on their assertion that media information gadlg thréhe public
and is not relayed to any great extent. Based on this study, Troldahl (1866)imulated to
develop a revised model of communication that raised significantiouesegarding the role
of opinion leaders.

In 1982, Weinmann summarised the basic controversies and revisions as:follo
Westley (1971) referred to the lack of evidence of direct flow; Rogers (1962) sisgzhéhe
different stages in the diffusion process and the different sources thabeadtivated in each
of these stages; Lin (1971) highlighted the fact that the model ignloeedaissibility of a
continuum instead of a dichotomy among opinion leaders and non-leadershil éldan
Dam (1965) analysed how the model ignored the process of opinion sharing ratogitinan
giving; finally, Gitlin (1978) pointed out that the validity of applying g@me method when
measuring consumer decisions and political influence can be questioNalting all these
weaknesses of the model and applying a cross-level network an@feisnann (1982)
managed to modify the two-step model of communication flow, focussiagmly on
marginally positioned individuals and emphasising their bridging functionalwdahin the
communication flow between different groups of people.

$URXQG WKH VDPH SHULRG DV :HLQPDQQYV VWXG\ DQF
role of individual gatekeepers within the communication process betwesmsations/groups
and their external environment. In this research, Tushman & Katz (1980) showdtetea
gatekeepers performed a linking role only for locally oriented tasks, fdrilaniversally
RULHQWHG WDVNV GLUHFW JURXS PHPEHUVY FREY? MPLXGW L
HPEUDFHV 7XVKPDQYY DQG .DW]YV DQDO\VIRWO R IWR DWMWK
context of current mass communication procedures in the digital age.

Current theoretical perspectives

The transforming role of media technology and its active evolution has been the argunent a
starting point for recent research to re-evaluate the two-stefloammunication. Bennet &
Manheim (2006) indicated that, due to technological changes and audieatesaification,

a newly formed social transformation process can lead from a twdlstepf messages to a
one-step flow, involving the refined targeting of information directly to individuals. Hewev

it is not only the decisive role of new technologies and digitaltipescthat essentially affect

the mass communication process. Significant changes in politicabaiadl contexts can also
affect the overall communication process from the initial source oftdatamission to the
public, as can the dramatic economic transformations of recent years (Bdyaegar, 2008).
Regarding the radical changes in the field of media technology, contemporagyaasdnave
direct access to a considerable number of digital sources, rangingngioretream media to
individual blogs and digital social platforms that can directly offerde range of information.
While these practices in the early 2000s particularly targeted godeghographics to seek co-
production of information so they could become part of the mediated comnmmicat
experience (Graber, 2001), today information seekers of all age groups are egxtremel
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enthusiastic about embracing new networking tools and seem to rely on socialhdiitaik
platforms to manage their daily communications (Maniou & Veglis, 2016).

Public engagement in politics has been decisively altered by tteetinological
changes. On the one hand, younger audiences tend to engage in politicsisybercéived in
their own terms (Maniou & Eteokleous-Grigoriou, 2014), meaning that potdesns less
attractive when it revolves around the old party system and moretiggrahen it is perceived
either as identity politics or community activism (Farthing, 2010suBstantial number of
\RXQJ SHRSOH HQJDJH LQ SROLWLFDO OLKHDWKURXWK s BW
peer-based and not guided by traditional media or political norms suclit@sijmrties (Kahn
& Middaugh, 2012). On the other hand, the overall audience, from any age and/or other
demographic segment, no longer depends on the distribution of information throudit speci
MWUDGLWLRQDOY VRXUFHVY HJ QHWZRUNV YODWRHHHNNGW R
hundreds of thousands of formal and/or informal news platforms, depending not only on
availability but also on demand (Bennet & lyengar, 2008). The demand useaitys to be
closely connected to the appealing and effortless characteristickgitdl information
consumption.

7KLV QHZO\ IRUPHG pvVPDUW DXGLHQFHY OVIQRE XMLYVH C
incorporated the use of smart technology into their everyday life (Maniou, 2018} sekave
developed new patterns of communication, while at the same timessaeg arise regarding
the flow of communication and the agenda-setting process within thigdhypredia
environment. The role of gatekeepers is deemed essential to meet demamtds in mass
communication and adapts the norms of hybrid salience (Maniou & Bantimaroudis, 2018).
The notion of certain individuals acting as agenda-setters is not a new assertrangkive&
Brosius, 1994). The literature presents a wide array of evidence iomglatiifferent types of
individuals, organisations and institutions that systematicak ggominence in mediated
settings. This list, apart from politicians, includes authors, cineimdios, museums,
corporations and wineries, to name just a few (Guo & McCombs, 2015; Maniou &
Bantimaroudis, 2018), associating in this way the notions of agenda seitiicgmmunicating
VHOHFWHG mibMivbeht] VIWRRWGLQJ WR VHYHUDO VFKRODUV V
encouraging citizens to contemplate politics, formulate their own atehspeak up in political
discussions, actually furthering the practice of democracy (Peters, 2015: 604& U H £ X
126), and facilitating the flow of information.

Big data and data journalism

The journalism profession has been considerably transformed in the last 30 Tyaars
transformation has been fuelled initially by the digitalisation of doenjalistic work flow, and
later by the introduction of the internet and its services (VeglRo&portsis, 2014). In the
early days of Web 2.0, users could locate media content through the irtetrtbis was the
same information, in terms both of quantity and quality, as in the traditional medianeWhile
content wastand in several cases still #savailable only via paid subscription platforms (van
der Wurff, 2008). Today, news seem to have converged at spectacular speschdirpphones
to radios, television sets to tablets, newspapers to computers, the audience increasiegly
between an ever-extending menu of media platforms (Cushion & Sambrook, 2016);
nevertheless, the issue of administrating, disseminating and rapiditgdacing information
remains the key factor of success for media conglomerates around the world.

7TRGD\fV MRXUQDOLVWYV HPSOR\ PDQ\ LGURULNWDO LWRRR A
breaking news and current events (Veglis & Bratsas, 2017a). Many newofyjoesnalism
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have emerged, including data journalism (Veglis & Bratsas, 2017b; Giambers &
Bounegru, 2012). This new form of journalism is based on large data sets (GrapeCh&m
Bounegru, 2012; Uskali & Kuutti, 2015). The introduction of data journalism wiasdéy

the availability of data in digital form, but also by the abundance afiefti online tools to
analyse, visualise and publish large amounts of data (Aitamurto, Sirkkubeimd&nen, 2011).
It reflects the increased role of numerical data in the productiodistndbution of information
in the digital era.

Veglis and Bratsas (2017a) defined data journalism as the process ofiextwseful
information from data, writing articles based on the information and embedding visualisations
(interactive in some cases) in the articles that help users tartbtke significance of the story
or allow them to pinpoint data that relate to them. A significant featieedata journalism
article is the visualisation that attempts to communicate @ripformation that otherwise
would be difficult to convey to the readers.

It is quite obvious that one of the most important parameters in studcdasa
journalism articles is the acquisition of data (Kayser-Bril, ¥ate& Radchenko, 2016). The
data sets can be limited in size and thus able to be managed by regular PCs; or théygcan be
data, which cannot be stored in a regular machine and require momced\v@mputer
resources. The term big data was introduced in the last decade26i"tbentury, defined as
data sets of a size which cannot be captured, curated, managed and grogessamonly
used software running on standard personal computers (Snijders, Matzat & Reips, 2012).

A more detailed definition was introduced by Kitchin (2014): big data ie hhugolume
(terabytes or petabytes), high in velocity (being created in or ndamed, diverse in variety
(structured and unstructured in nature), exhaustive in scope (striving torecagitire
populations or systems), fine-grained in resolution and uniquely indexical itificion,
relational in nature (containing common fields that enable theioang of different data sets),
flexible (can be extended and expanded). Journalists need to learn to work wittetagdia
use them as a tool, an approach to information gathering and reportiggaéldeeto acquire
extra skills and utilise special software tools that will altem to manage, understand and
visualise the complex information hidden in the big datasets.

Considerable amounts of data are freely available on the internet farth of open
data. Open data can be defined as data which may be used fremlgdrand redistributed by
anyone - subject only, at most, to the requirement to attribution andadikar(Dietrich, Gray,
McNamara, Poikola, Pollock, Tait & Zijlstra, 2009). Open Data InitesgtiyAttard, Orlandi,
Scerri & Auer, 2015; Ramos, 2013) have played a significant role in thialaili of open
datD &RPELQHG ZLWK )UHHGRP RI ,QIRUPDWLRRXO g DIOLQ/DW
unprecedented access to data. The open data movement attempablishesansparency
through the online accessibility of government data. These dateanegrn spending, budget,
environmental pollution, etc. Therefore, data from public bodies and corporatélecoming
increasingly available. The problem is that in many cases the eusraize of open data
requires new methods to extract meaning from the original data,tbyceequire extensive
computational power in order to be exploited.

These developments indicate the important role of journalists in ghefdrig data.
Ordinary people have very limited (if any) ability to access andrstadel the meaning of
these big amounts of data. Of course, there are rare exceptions dateelieerature users (in
many cases considered to be hackers) are able to understand and wadi déta. On the
other hand, the enormous volume of big data makes it very difficult even for professional data
scientists to understand them. In many cases, journalists do not katmnehor ability to
convey the stories hidden in the data and thus they reproduce press diktabated along
with the data sets.
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Today, data journalism does not appear to have gained momentumtseéncerged at the
beginning of the Zlcentury (Veglis & Bratsas, 2017a; 2017b). It is common practice for data
journalism stories to be categorised as less interesting stories, paildishreside pages, or as
infographics, which relatively few people look at (Stoneman, 2015), and even feader re
through. Data journalism does not appear to be any closer to becomirggreean journalism.

The Mediated Data Model of Communication Flow

The overall communication process (e.g., of political communication) coutkbdiibed as
IROORZV IURP WKH LQLWLDO VRXUFH WISH R&®/XIPHG/ RIUWDAFARW
HILVWYV WKH PHVVDJH IORZV WKURXJK |©OLGA VWKHHUDFGMEAW IR IDHUNGT
SXEOLF WDUJHW DXGLHQFH WKH pBHREHQWHHWIPHB LHOUDLIHV K |
societies is not performed by opinion leaders, as described in thal iito-flow
communication theory, but has been overtaken by gatekeepers: the professianahication
specialists employed by organisations/institutions/individuals toagp their public profile.
Initially, their role was recognised in American politics as tifaprofessionals recruited to
shape, polish and favourably mediate information regarding political caesligand/or
institutions (Wilson 1996:204). Gradually, their role was extended beyond theglaitena
and into other societal sectors in every Western democracy, deléggteotect their over-
exposed clients from damage or to limit it by enticing journalistsstdry angles advantageous
WR WKH LQGLYLGXDOV LQVWLWXWLRQWGVEKNEOUHLYWRY KDQYJEI
a 2417 presence (Gurevitch, Coleman & Blumler, 2009)for
organisations/institutions/individuals (politicians, governments, etc.yenddarimary concern
remains the favourable presentation through traditional as well as\adia conglomerates in
the current hybrid media environment.
Today, the introduction of information and communication technologies (ICTs) in the
field of journalism has considerably transformed the way that a messadee dransmitted
from the initial transmitter to the receiver. As previously mentiotiete is a wealth of digital
data and sources available online. In many cases, those datasets are quite cometerds
they can even be characterised as big data) and not easily underst@thesiraften require
filtering, analysis and/or categorisation. Although internet users l@es@to the datasets,
receiving the actual messages/stories they contain is not ynasis although information
seekers (Maniou & Veglis, 2016) can discover such stories on their own (kekipdtigure
1). The traditional flow of information is channelled to the audience throughamedi
organisations. This path is described by the data journalism workflowigV&gBratsas,
2017a). Specifically, data journalists extract useful information from theetatavrite articles
based on the information and utilise static or interactive visualisationpd#eg in Figure 1).
The main target of data journalism projects is to help the audience understand the rsgnifica
of the story and/or offer them the ability to explore the data and find information that interests
them (Veglis & Bratsas, 2017b).
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Figure 1: The Mediated Data Model of Communication Flow

The problem is that very often the enormous size of the availatdeadd the intensive
competition to be first to publish the story obliges journalists not to exfllerdata on their
own, but to rely on communication specialists (gatekeepers) or presesleat pinpoint areas
of interest in the datasets (see path 3 in Figure 1). Similar praaticalsa used with complex
documents, which contain a significant amount of detailed information tldhfficult for
journalists to comprehend and administer in a limited time frame.

The proposed mediated data model of communication flow aims to deseilfiest
stage of the overall communication process: the flow of information frommitia source
through the gatekeepers towards the media. Based on the model, in thgtafiestthe
communication process cannot be considered to constitute mass commuricetisrmetter
described as a dual communication model, based on a one-dimensionalechdraet
transmitter (the initial source) is the source where the information isqeddu resides. This
information is aiming to reach the media and, as such, the media (jsis)hate considered
WKH pUHFHLYHUY ceW®akekasdens JddmimubieaGoh Fegcialists) constitute the
channel (intermediary) through whom the information is filtered in wayscématreach the
media (journalists) as favourably as possible for the transmitter. Imtidel, the group of
journalists (media) are encountered by the communication specialigsn@dliaries) as a
unified audience group, a receiver. The one-dimensional character of thidyreoefers to
WKH WUDQVPLWWHUfV DLP WR DGPLQLKRMIHD\DN SHERW P XRIL
information that are sympathetic to the transmitter itself.

Figure 1 depicts this flow of information. The focus of the mediatea aeidel of
communication is on the information flow from the source towards the media satjans.
The size of the arrows indicates the likelihood that each p#itbeMemployed to transmit the
message or story. It is obvious that the majority of the informatiorsftovough path 3. Path
2 is utilised in some cases and often after a time period tieddted story has already been
transmitted through path 3. Path 1 is employed rarely and mostly by steéeholders that
are not considered traditional media (e.g., bloggers, alternative ,nogi@n journalists) and
have a lesser (or a different) impact on society.
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Applications and Current Examples of the Model

In order to better understand the proposed model, some examples will be briefhtgutesnd
GLVFXVVHG LQ WKLV VHFWLRQ $00 WKSUR[BVFSDRIYITMUSDE DY
principle of objectivity, which refers not to the absence of personal bias but rather to the basic
journalistic method, a fact-based process of newsgathering (Singer, 2005).

As a first case study, let us consider parliamentary approval of a natimiuget. When
the parliament of a democratic country discusses the national budget|igtsic@ering the
event are given analytical reports, which in most cases congtibdek of hundreds of pages
of data describing resources and expenditures as well as proposed investnesash
government sector individually (education, health, public organisations, traatsport
systems, etc.). Complete comprehension of such a large data set vquird censiderable
effort and time, time not usually available to the journalists who neeéport the most
important (at least) of these data as soon as possible. Thus, théigtaitead to base their
articles on the reports which are prepared by the government officials. The wayhrthdse
reports are presented to the journalists plays a crucial role innofihge which data the
journalists will choose and present to the general public. It is corpragtice for government
officials to present favourable data for each sector prior to the datamtatreveal a
problematic gap in expenditures or national investments.

Another example involves crime statistics. As shown in the prevases such data are
very complex, while their understanding, critical analysis and reportingotisan easy
journalistic process. Usually, such data are accompanied by exesunivearies and reports
that focus on specific findings on certain aspects of crime. The egdpamiiese of reporting
involves articles and news stories based primarily on the informatitims accompanying
material (tables, figures, statistical data, etc.). Besides the elemeck of adequate time, in
several cases the lack of adequate technocratic knowledge méy teisthterpretation. In the
case of the national budget, that could be a lack of macro-economic amcroreconomic
knowledge, while in the case of criminal data, it could be relatedlack of knowledge of
legal and/or judicial historical artefacts.

A further example would be corporate communication strategies. According to
Cornelissen (2004), communication strategies help companies to propagate iofoimaiti
structured and controlled manner. The ideal communication strategy die¢adtructure of
LQIRUPDWLRQ IORZ WKH PHVVDJH DQG BRWWQWH[DDWILYHK DF
potential clients (Duncan, 2016). In addition, Morsing & Schultz (2006) refer tdfispec
communication actions in terms of articulating an abstract visionghiaén disseminated to
the target audience (stakeholders and/or potential customers). In thjstreasmle of
intermediaries is performed by communication professionals delegapedvide the media
with information presenting a favourable image of the company, such dsskeenination of
corporate social responsibility activities (Maignan, Ferrell & HL899). Corporate data in
democratic societies are available to the public. However, due tolinme of data released
by the company itself, following company ethics and relevant corpoeate drucial
information may lie hidden among these data, which needs filtering and derpogdysis in
order to be correctly understood by the affected public.

,Q WKH PRGHO WKH UROH RI JDWHNHHSNUND QUNVRWUHBPIR H
media/journalists) is crucial in the process of delivering messdyese purpose is to influence
policies (Henisz & Delios, 2004) and/or favourably present certain informatiometo t
public. $Vv VXFK ELJ GDWD FDQ RIIHU D SODWIRUP IRU uPDQDJ
through journalists/media, although this procedure may result in implicdtioise agenda
setting process as well as issues of media accountability.
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Conclusions

This article introduces and examines the mediated data model ofwuoation flow and
provides a theoretical overview of the new norms that have arisecdntrgears in mass
communication within the hybrid media environment. The study employsstastiag point,
the theory of the two-step flow of communication and adapts this theory tteeficurrent
communication landscape, which involves journalists/media and theirl indiarces of
information. Several current examples regarding the application of the mediatedatisl of
communication flow are provided.

Overall, the present study attempts to adapt evaésation of the two-step flow of
FRPPXQLFDWLRQ WKHRU\ LQ WRGD\fV PHELDQ@DRXOYEDYHH Z
datasets and intense competition to be first to publish a given news story. The anadeka
the theoretical framework of communication theory and data journalisrmatmished light
on the current mass communication process in a complex media environemwvtiemed by
big data. The administration of big data, their filtering and dissdimm#o the public is a
challenge every XUQDOLVW KDV WR IDFH WR FRSH ZLWK WKH SX
opposed to incidents of misinformation.

Undoubtedly, we are living in an era where novel information and commumicati
technologies continuously reshape the media landscape. Communication theargetls to
adapt to the new communication environment in which the tools, stakehoidkmraeia
consumers are in a state of flux. To this end, keeping up with all the rapid developments is not
an easy endeavour. The proposed mediated data model of communicationdloptsato
describe the theory behind the communication and administration of thes stdvieh are
hidden in complex data. Future extensions of this study could include theatippl of the
model to real time case studies, in order to access the validity nfodel, as well as its ability
to include all the parameters which may exist in such scenarios.
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Abstract: Marital infidelity is considered to be abnormal around the world and often becomes
an object of social stigma. In South Korea, the criminal penal padebited sexual activity

outside of marriage to preserve social stability. However, in February 2015, the @mmstit

Court abolished the adultery law. This study uses a frame analysis to examine Konetdre

news media reported on adultery between 1990 and 2015. Research found that adultery news
stories increased with celebrity involvement in extra-mariti@ira, as well as during the
constitutional deliberations to remove the adultery law in the KdPeaial code. The current

study also found that morality and human-interests frames were freqaenilpyed in the
articles.

Keywords: news frames, adultery, de-criminalization, South Korea

3) URP WKLV LQWHQVH FRQVFLRXVQHVV RUVDHL @ E WHH BWMR
wearer of the scarlet letter was at length relieved, by discerning, on the taitdkine crowd,
D ILJXUH ZKLFK LUUHVLVWLEO\ W RRtNorBERMBYHLVVLRQ RI KHU V

Introduction

Adultery has long been an object of social stigma throughout the worjghnBesocial
stigmatization and moral criticism, it is treated as aeabpf criminal punishment in some

countries. In South Korea, for instance, the criminal penal code prohibit$ aetiasy outside

of marriage to preserve social stability. However, in February 2015, theitGoosal Court

abolished the adultery law. Korean society has a long history of s#oulale-standards in both

their criminal and civil codes, as have many Asian countries. Exiitairsex on the part of a

PDOH ZDV H[FXVDEOH XQOHVV WKH VH[XDO UHeERWIleRQV LQ\
extramarital affairs were subject to legal punishments (Black & Jung, 2014; Cho, 2082; Fue

2014).

Supporters for the abolishment of the criminalization of adultery argue thaérgdult
laws promote blackmail and extortion (Feinberg, 2012). They further argue thawvthare
outdated, sexist, ineffective, and an unconstitutional regulation of private consensualbehavi
(Jones, 1998; McKinney, 2005). In spite of the social outrage against crimindirpenisfor
extra-marital sex, Korean courts continued to support the criminal code niartie of social
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stability and protection of vulnerable females. The Korean Constitutional Cauwrbhsidered
the constitutional legality of adultery law five times in thst lthree decades, but the Court
repeatedly dismissed all prior petitions on the grounds that abolishiradthiery penalty
challenged the social order and the family system (Black & Jung, 2014; Cho, 2002).

Not only did the courts maintain the existing social status quo,heuhéws meid
SOD\HG WKH UROH RI 3DJHQWV RI VRFLDO FRQOWMUREBFLPOW
institution, the media contributed to both sharing stability and shapingityondlich are the
core values of any dominant culture. Through a process of recurring seleatjgmases, and
omission, media frames are transferred to the public (Entman, 1993; Gamson, 199®)rd here
it is important to examine news frames because they reflect hawetii@ and its journalists
think about issues.

By employing frame analysis techniques, the current study examindsdriean news
media reported the issues of adultery from 1990-2015 when the Korean ConstitGtanal
engaged in discussions on the decriminalization of adultery regulations @riminal Act
(Cho, 2002; Lee, 2016). Specifically, the Court deliberated the issue in 1990, 1993, 2001,
2008, and 2015; they dismissed efforts to repeal in all but 2015. Conducting a fraysesanal
of adultery is an ideal method to examine how Korean society and thenKmedia treated
the issue. This study analyzes the news coverage of adultery frorajend€arean newspapers
in terms of their ideological stances: two conservative newspdaperberal papers, and two
religious-affiliated papers.

Stoning Adulterer in a Korean Context

Although sexual desire is a basic human instinct, many societies @rdduttery laws that
protect sexual morality and maintain the family system. Issues related tb mexakty, such
as adultery and prostitution, are examined in terms of social and cultura wahm a society.
Adultery has been a criminal act in many countries where religious tradit®nslaential in
society. Specifically, many Asia-Pacific countries have crimsanctions on adultery,
including Burma, Cambodia, China, Indonesia, Korea, Laos, Malaysia, Papua NegaGui
Philippines, and Taiwan (Black & Jung, 2014).

Adultery is legalyGHILQHG DV 3 FRQVHQVXDO KHWHURVH[XDO L
person and no’¥ SR XV H R W Ket &.,\2010) 8713 )QHdwever, recent legislation on same-
sex marriage in Western countries demands that same treatment ésesamarriage and
opposite-sex marriage, which extends the definition of adultery beyond Isetarality
(Hosie, 2017; Volokh, 2015). Considering that adultery laws punish all extrahsaiual
UHODWLRQVKLSYV WKH WeHdgendebBr@utral \abHAgnt] Althidud P tie YweRal
code encompasses the crime being committed to either sex, this practice unezptalipale
and female adulterers in many societies. Specifically, femalgsuaished for adultery more
harshly than males (Fuess, 2014).

Punishing adultery in a Korean context may trace back to the Chosun D{12&2y
1897) which punished both male and female adulterers. Husbands were alldkilédhto
adulterous wife and her partner if the husband caught them engaged incadudiets (Black
& Jung, 2014; Cho, 2002). Paradoxically, the fact that society acknowledged conshioiwss
that they imposed the majority of sanctions on married females and urdhmaates. Thus, the
transgressions of married women were subject to scrutiny, while mamiedecame subject
to chastisement only when having relations with the wife of another man (Fuess, 2014).

The Japanese Empire ruled the Korean peninsula from 1910 to 1945. According to the
Japanese Penal Code, married female adulterers and their partners could be punloed base
WKH KXVEDQGYTV DFFXVDWLRQV &KR $IWHU WMIKHLU HP
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of the Korean War, the adultery law in the Korean Penal code (KPClewasated in 1953.

In spite of arguments to de-criminalize adultery, the Korean Natiorsdmisly maintained

adultery as a criminal act citing the protection of women and mioraisciety as the cause.
Specifically, emphasizing the criminalization of adultery stabilthedsexual morals in Korean

society and protected marriage and family institutions (Cho, 2002). To some, eéktent
FULPLQDOL]|DWLRQ RI DGXOWHU\ DOVRSDIQIKDWHH W H & GCR QH.[XWDHS
established under Japanese colonial era (Delman, 2015).

Similarly, Korean feminist groups favored the punishment of extitahaffairs in
Article 241 of the KPC in the name of minority protection. Since women earsidered a
social and economic minority, abolishing criminal adultery was a syomaotl psychological
shield to protect helpless women (Cho, 2002). To some extent, the adultargdaeffective.

In a male-dominated society like Korea, divorced women were disgratdd, their male
counterparts were not. In this vein, a fear of imprisonment prevented maognilgsfrom
philandering (Hailji, 2015).

,URQLFDOO\ WRJIJHWKHU &RQIXFLDQLVP DQG ZRPHQTYV
abolishing adultery laws (Black & Jung, 2014). The constitutionality a€ler241 of the KPC
has been challenged five times in the past 30 years for itscNeglations of the rights of
sexual freedom and to pursue happiness. However, the Constitutional Court repeatadbyl
that the crime of adultery fitted the spirits of the Korean Constitution in 1990, 1993, 2001, and
2008 and dismissed efforts to have it repealed. Upon the fifth deldei@ti the issue, the
DGXOWHU\ FRGH DV WKH WUDGLWLRQDO FRQVHUYDWLYH QF
in 2015 reflects a shift in social trends. In a 1991 survey, 73.2% of respondentsifkeeping
the adultery law in the name of preserving family, social order, and family safety (Cho, 2002).
Another survey conducted in 2008 found that 69.5% of the 500 respondents disagreed with
abolishing the adultery law (Lee, 2008). However, 63.4% of 2000 respondents olgected t
jailing adulterers, and 36.6% supported imprisonment for adultery in a 2014 surveye{Pa
al., 2014). Moreover, the survey found that 36.9% male and 6.5% female respondents had
extramarital sexual relations in their marriages. Korean sociabaés have changed, and
SHRSOH DUH PRUH WROHUDQW RI WKHLU VSRXVHV DGXOWI
majority.

In 2015, the Constitutional Court announced that the public conception of adultery was
QRW LQ OLQH ZLWK WKH SHQDO FRGH DQE8KRROGQGWIHSHQG
LOQGLYLGXDOV IUHH ZLOO DQG ORYH" .LP theHadultery (YHQ 'V
law exempts adulterers and adulteresses from criminal conviction, teisdbmean they can
avoid all legal responsibility. Namely, they are still subgectivil damage suits. To some
extent, removing adultery from the criminal punishment might reflect a global trgadtect
the individual rather than the collective (Fraetkal, 2010).

$GXOWHU\ RIWHQ GUDZVY DWWHQWLRQ IURPVNWEK P DRJH @&/CD
affairs involving celebrities, political figures and in crimes haseased. Journalists tend to
follow the newsworthiness of adultery according to social impact, itiesd, negativity,
unexpectedness, human interest, celebrities, and so on (Galtung & RugeHagty &

O Weill, 2001). Constitutional deliberation of adultery is regarded as an ewdntsocial
impact and timeliness. In this vein, the news media pays sptzation to adultery when
constitutional deliberations of adultery are underway.

Frames in News Media

In reporting, journalists employ certain frames that present eventissuss in a particular
way (Neuman, Just, & Crigler, 19927 XFKP D Q $W WKH VDPH WLPF



Hong, S.C. 47

interpretation of the events and issues depends on how the news is (Eartredn, 2004).
Thus, the news media defindd DPHVY DV 3SHUVLVWHQW SDWWHUQV RI F
presentation, of selection, emphasis, and exclusion, by which symbol-handlenglyout
RUJDQL]J]H GLVFRXUVH ZKHWKHU YHUEDO DQGPVRWYXDQG *L\
Modigliani ( DUJXHG WKDW WKH IUDPH LV 3D FHO@WU S ORR W GHY
PHDQLQJ WR DQ XQIROGLQJ VWULS RI HYHQWYV ZHDYLQJ D |
to provide meaning in a simplistic way, highlighting and excluding sfamets of events or
issues is inevitable (Entman, 2004).

In encoding and decoding frames, cultural and social factors should be cahsidere
(Goffman, 1974; Ettema, 2005). Goffman (1974) believed that news messages consgtt of a
of beliefs sharedbyth e HPEHUV RI D VRFLHW\ 7KXV I|IUDPHWYXWHH 3D F
(p. 27), which rends something meaningless into something meaningful. Ettema (2005) also
considered news framing as a process of crafting cultural resonarfoethde determined that
31HZV PXVW EH IUDPHG QRW RQO\ WR PDN®D @ HHUQW LEXWD bW
UHVRQDWH ZLWK ZKDW ZULWHUVY DQG UHDGOHRN OLDHIH SVR E
Thus, the definition of media framing is a way for the media to pressmes and help the
audience, as a cultural entity, to understand, interpret, and evaluassube $pecifically,
social and cultural contexts are associated with framing when dhesigelate to a public
nuisance or a moral topic, such as prostitution or adultery (Van Brunsthbt,1999; Slattery,
1994). By reporting the issue as a form of sensational news, news mediasdbevenprals of
D FRPPXQLW\ DQG SOD\V D UROH LQ WKH PDULQWMQOQ@DIBW VRH
1994).

Whose frame?

Framing begins with selecting sources and defining an issue (de VB&&Eg, Since a
journalist cannot observe every event firsthand, they must rely on others for atitorm
Therefore, the description of facts and the interpretation of reality is dependent on tks,sourc
and since the messages are inevitably consistent witlotinees preferred frames (Hallahan,
1999), journalists often follow the frames of those sources. In this pergpelcé\source often
becomes a frame provider (Gamson, 1992).

Furthermore, the sources often strategically attempt to maneuviganhes to attain
their political and communication goals (Gamson, 1992; Pan & Kosicki, 198&}ifally, if
an event relates to a legal dispute, the corresponding parties weaikesHort to report their
frames to the media. Although journalists function as the gatekeepersftireyplay passive
roles as transmitters (Campell, 2004). Thus, Tankard (2003) regarded the sefesimces
and quotations as the key elements in the identification of frames. Similarlyet2hgP002)
argued that sources could be cues for the dominant frames. Thus, the tefatenseen the
sources and the frames puts forward the following question:

RQL: Who are main sources of the adultery reports and how were they different
depending on news outlets and news frames?

Thematic and episodic presentation
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An emphasis on the role of the sources does not mean that the role of thesjoamada¢ditor

is passive. As a result, the role of the media is more actcaube they can choose the ways

to present the news. As general news presentation devices, théichaemdaepisodic frames

closely connect with the attribution of responsibility (lyengar, 1990). Definésponsibility

for a social problem is central to the news making process becalsgpés public concern

which shapes laws and policies. lyengar (1990) determined that thefuotthe news media

LV WR VKDSH SHRSOHfV SHUFHSWLRQ SodaEppoKlgthsZ KR LV UHV S
A dichotomized view of an individual problem versus a social problem tesca

social problem. After analyzing the U.S. metropolitan news media, dch Willis (2007)

found that personal causes and solutions significantly outnumbered the sdtibtakes of the

responsibility to report public moral issues. Likewise, the media prefeepproach the

UHSRUWLQJ RI SURVWLWXWLRQ DV DQ LQ&letalLmmXiEn® SHUVF

(Kovaleski, 2006). By criticizing problematic individuals, the media regsodgety as healthy

in general with the exception of those involved in adultery. Thus, the foldpguiestion can

be put forward:

RQ2-1: Between thematic and episodic frames, which frame was more frequently
employed in reporting adultery?
RQ2-2: who were the main sources in thematic and episodic frames?

The dominant frames regarding Adultery

Beyond news presentations, it is important to explore the general construnete/s story
content. Several dominant news frames are discussed as represertatipées of generic
frames, which are applicable to any topic (de Vreese, 2005). By domivagext or issue-
specific frames indicate those which are pertinent to only specific contexts @& iNsuenan,
Just and Crigler (1992) identified four dominant frames in U.S. news covemagctc
economic consequences, human impact, and morality. These four framesadeselgte with
traditional news values: conflict, deviance, consequence, and humantin(Brese,
Tewksbury, & Powers, 1997; Shoemaker, Danielian, & Brendlinger, 1991). Likewisetl&e
and Valkenburg (2000) confirmed that the prevalence of the four frames in European media
dealt with European meetings composed of governmental heads of theuBtiies. They
IXUWKHU DQDO\|JHG WKH SDWWULEXWLRQ RI UHV&RQVLELO
categories.

The frame analysis relies on a single type of frame that may reatlréne media biases
used to report certain issues (de Vreese, 2010). Thus, the combinational ahtlysisr more
types of frames more effectively illustrates the mgdia SRUWUD\DO RI LVVXHV 6L(
frames for both the thematic and episodic frames deal with news st@gngaton, they
combine easily easily with other frames. For example, An and G@a@®) found that among
the five generic frames suggested by Semetko and Valkenburg (2000), mdraiitgn
interest, and attribution of responsibility frames were used moreepittodic frames rather
than with thematic frames. Based on these studies, the researchenpatd the following
research questions

RQ3-1: Among the five generic media frames, which ones are most frequently echploye
in reporting adultery?

RQ3-2: How does the frequency of main frames in reporting adultery correspond to the
frequency of the thematic and episodic frames?
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Valenced news frames

News frames are utilized when journalists have a certain sldia®ion an issue and induce
others to see from their point of view (Entman, 2007). Thus, another important examination of
QHZVY FRYHUDJH UHODW HdvaMR céftidin isBue.GnltidsTveinDdée/ Wikle ¥ Xr@ H
Boomgaarden (2003) suggested usuadenced news frameashich analyze whether media
frames aredndicative of good and bafland (implicitly) carry positive and/or negative
elements (p. 363). They also illustrated how the European media portrayed consequences of
EU summits as either advantageous or disadvantageous and thansblptibetween the
valenced news frames and public support for EU enlargement.

Similarly, Shah and his colleagues (2002) discovered three frames used rieedbcu
WKH &OLQWRQYV VH[ VFDQGDO ZLWK /HZLQVAWR®@ TV HU&KQM
WR DYRLG GLVFXVVLQJ KLV UHODWLRQWVRLSFAOQWXD/H ZWE® WM ND |
Rl SHSXEOLFDQ Herdl sHovisd scanQats(the/defense of Clinton and Democrats).
fThese frames inherently valenced and took the sides of both Republicansmaadréls. In
making judgments, the manner in which the information is framed is impokaoause
S HR S O H fivhsHen® 0 eDmore favorable when a key attribute of an object orepsopl
framed positively rather than negatively (Levin & Gaeth, 1988).

6LPLODUO\ 8\VWDO DQG ,QDF HIDPLQHGIMWKH 7XUN
adultery disputes in 2004 from three stances: positive, negative, amdl p&uspectives on
banning adultery. In 2004, Turkey pushed to join the European Union by removadyttery
penal. Uyal and Inac (2009) found that the Islamic media had a more faaitébte toward
banning adultery than the mainstream media because of their religioustiomsvi Similarly,
Schuck and de Vreese (2006) codaténced news framesd EU enlargement witt SRV LWLYH
pegativefand peutralfor palancedin order to examine the effect whlenced news frames

As a result, this study discusses whether news reports criminalizing adultery im Korea
slanted toward a certain perspective.

R4: How are valenced news frames regarding adultery presented between positive or
negative stances?

Frame changes in a longitudinal scheme

20H LQWHUHVWLQJ TXHVWLRQ LV KRZ KDYHURWKB QYN VI E
years? If media is a reflection of social and moral trends in a society, the magreport the
issues in line with public trends. Downs (1972) determined that medipublic attention to
issues cycles through 3 stages: emerge, gain public interestadadaiay. Brimeyer,
Muschert, and Lippman (2012) found that the volume and core frames of layoffsinSthe
were different from 1980-2007. Similarly, Trumbo (1996) found that the media sahedce
framing of climate change fluctuated over time. As a result, publicepgon of global
warming as a serious issue differs due to the volume and framing of cmxesage.
Specifically, media coverage more powerfully affects policy makettsershan the public in
general (Trumbo, 1996). Thus, it is important to understand how the valencettarees of
adultery in Korean news media evolved and changed over time. Based preteeing
information, the following question can be posed for this study:

RQ5: Have the valenced news frames concerning adultery changed o&§ ylears from
1990-2015?
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Methods of Research
Sample selection

The current study began by selecting newspapers to identify newssfragading adultery

coverage. South Korea has ten nationwide newspapers and all ten newbpapebgen

published in Seoul metropolitan area (Korean Press Foundation, 2016). Among them, the
researcher selected four newspapers for content analysis due to thegicaifferences

The Chosun Daily, The Joongang Daily, The Hankyoreh Daiig,The Kyunghyang Daily

Based on the ideological spectruiihe Chosun Dailyand The Joongang Dailyare
representative of conservative papers, while Hankyoreh DailandThe Kyunghyang Daily

are representative of left-leaning papers (Korea Press Foundation, 2016; RQuz%,
Additionally, two newspapersTtie Koomin Dailyand The Segye Dai)y closely related to

religious groups, were chosen because marital infidelity or commaétingery is inversely
associated with religiosity (Burdettee, et al.,, 200KH )XOO *RVSHO &KXUFK RQ}
mega churches with 480,000 members, publidimesKoomin Daily The Unification Church

and the late Reverend Moon found€de Segye Dailly ORRQfV IDPLO\ FXUUHQWO
newspaper company.

Samples and unit of analysis

8VLQJ WKH QHZVSDSHUVY ZHEVLWHYV W KrelatEKneWwdpapsy VW X G
articles from these papers, limiting the news stories to thosegpetred after January 1990
DQG EHIRUH ODUFK 7KH VHDUFK LQFOXEMHG DUWL
SHIWUDPDULWDO VH[ ~ 2ORYH DIThd périod vg@sGet belddus® @ tHeQ | L G H
Korean Constitution Court deliberated by the constitutionality of the aduétgwyations from
1990 to 2015 (Cho, 2002; Lee, 2016). The search results yielded 1711 stories used fer analysi
Since the unit of analysis is the individual news article, 1711 asalysts composed this
study.

As Figure 1 indicates, news coverage of adultery fluctuated duringuithe seriod of
1990- 2015. Surges of more than 100 adultery articles in a year occurred teseitinm the
period of 1990- 2015 (Seé€jgure 1). The first surge of media coverage began in 1992, the
second in 1996, and the last was in 2008. Considering the constitutional deliisecd the
adultery law in the Korean Penal code were processed in 1990, 1993, 2001, 2008 arak2015, t
figure 1 shows that the legal disputes of adultery criminal law ilg&inot much explain the
adultery-related article surges.

Figure 1 The Volume of Adultery News Coverafiem 1990-2015
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News Coverage of Adultery (1990-2015) =®—number of articles

Coding categories

The current study coded articles for several different variables. Fdirgsheariable, news
format the coders determined whether the article was a news report or opaggenTiie coder
considered the article as opinion piece if the article appearaad ap-ed section or editorial
section. Coders also determined whether the stories were alooatimal case, civil case,
legislation disputes, social trendmdthe others.

Next, the coder determined the types of adultery, decided by the sex and stetrita
of the adulterer and his/her partner. Finally, the coders carefully exathmedtticles and
determined whether adultery related to other crimes such as violero&ide or murder,
blackmail, sexual crime including prostitution, and the others Thidyscategorized the
sources agl) adulterer herself or himself; 2) spouse or family members of adulgeartner
of adulterer; 4) police officer; 5) prosecutor; 6) court or judges; 7) lawyer akr éggerts; 8)
non-governmental organization; 9) man on the street; 10) professors orlvesgdlt) private
detective agency; 12= etc.

The study employed several categories to help identify news fiaradaltery articles.
As proposed by Ivengar (1990), the articles were categorized into one of pe® oy
presentations: episodic or thematic frames. The operational definition ofliepisame is a
story presented with concrete instances or specific events. Joureaidtsy episodic frames
to make a story more coBHOOLQJ DQG WR GUDZ WKH UHDGHUVY DW!'
examples or anecdotes. The following articl&ire Chosun Dailprovides an example of an
episodic frame.

Actress Kim Ye-bun has been arrested on charges of adultery, the Seaoal Oesitict
Prosecutors Office said Friday. Kim is charged with three countstrdrearital intercourse

with a Korean-American businessman identified as Kim at his home betwekean8ipfune

2004. Kim Ye-bun started her career when she was crowned Miss Korea in 1994 (Feb. 11,
2005).

On the other hand, the thematic frames explain the issues in a broadet. ddvamatic frames
included articles with general or abstract context. An example of this is foursdaryanThe
Hankyoreh Daily:

The Constitutional Court has declared the law allowing for the prosecution of gdoétses
FRQVWLWXWLRQDO RQFH DJDLQ 7KH 3DGXOWHU\WRDHA KDV
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than half a century. Many observers think its days are numbered siagadiices, a majority,
found the law to be constitutional, but the 5 to 4 decision does indicateh#at is still
considerable opposition to abolishing it. In 1990 and 1993 the vote was 6 to 3, and in 2001 it
was 8 to 1 in favor of finding the adultery law constitutional (Oct.31,2008).

Based on journalistic news values, reporters tend to employ thdoiinmant frames identified
and analyzed by Semetko and Valkenburg (20@@nflict, human-interest, economic
consequence, moralitgndresponsibility. The following is the description of each of the five
frames as they were used in the Semetko and Valkenburg (2000) study

Conflict frame News is framed as a conflict. The frame indicates the competition and
conflicts among individuals, groups, or institutions, or nations (Newhah 1992).
Human-interest frameéNews describes the individuals and groups affected by an issue. In
RUGHU WR FDSWXUH WKH DXGLHQFHYV LQWHUHVW WKLV IU
emotionalizes the news.

Economic consequence frankeporting economic gain or loss inherently draws public
attention. Thus, the media tends to the economic consequences of an individual, group,
institution, or nation.

Morality frame.Through religious tenets or moral prescriptions, the media stigmatize an
individual or group. This may even include the government.

Attribution of responsibility framelhis frame questions whether the responsibility of a
cause or solution is attributed to the government or to an individual or group. In a
context of the legal disputes about adultery, the attribution of responsibility frame is
often associated with cause of divorce.

The current study also examined valenced news frames toward cizmgahdulterers

positive or negative. Positive valenced frame which is agamstecof adultery can be
discussed with 1) maintaining spousal fidelity and 2) a shield for proteetingen. In contrast,
abolishing criminal adultery can be favored in terms of 1) the genenal inehe developed
world, 2) worries over excessive state intervention into private ma®ersiminal adultery
often being associated with other crimes, and 4) skepticism on protaaifigmily system
and protecting women with adultery law (Cho, 2002).

Inter-coder reliability

Two graduate students majoring in journalism participated in coding h# stories. The
coders first trained on detailed code protoselethe Appendix). Next, they coded 20 articles
and compared their coding sheets, checking for discrepancies. The codersdreapeat
procedure twice until the minimum coefficient of the inter-coder iy reached over 0.80
before coding the real sample. They conducted content analysis ofoti28 §7%) among
1711stories. The inter-coder reliability ugi& R K H Q 1 V stailsESyizlded a coefficient of
0.88 (main sources), 0.89 (types of adultery), 0.95 (adultery-related crimes). Iorgdtii
coefficients of frames were 0.84 (the dominant frames), 0.88 (thematic aodiedrames),
0.86 (valence frames on adultery), 0.86 (rationale for negative valence), and Codal@dor
positive valence). The overall inter-coder reliability was 0.88,lawest coefficient was found
in the five generic frames (0.84) and the highest one was found in adultgsdrelimes
(0.95)
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Findings
Characteristics of adultery news coverage

Among 1711 adultery-related stories, 1161 stories (67.9%) were news reports and 550 (32.1%)
stories were opinion or editorials. The majority of the aduBgratterns concerned married-
males and unmarried females, 379 stories (22.2%). The researchers assessadlex60 art
concerning married females and unmarried males (15.2%). Then 160 cases itatlved
married males and married females (9.4%). Finally, 864 cases (50.5%) didnmainc
information describing the sex or nature of the relationships between the individuals involved.
Moreove, 482 stories (28.2%) were related to other crimes such as homicide (10.5%),
blackmail (8.9%), violence (2.7%), prostitution (0.6%), and others (5.5%).

The question of who committed adultery in news coverage may disclosenbdia
consider the issue. Among the 1711 adultery-related articles, adultemyittednby a married-
male (641 articles, 37.5%) was more frequently reported than adultery committesdrisd-
female (539 articles, 31.5%). Additionally, 531 articles (31.0%) did not identifyeth®f the
adulterer. Interestingly, the first half of the study period (1990-2002) had mquefrifemale-
adulterer articles than male. On the contrary, second half period (2003-2015)edmbaire
male-adulterer reports than femabed S , Fig@ré&i 2.

Figure 2 The Adulterers in News Coveragem 1990-2015
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The Main sources of stories

The first research question addressed the main sources. Results ofrtlseunegs from each
news story are in the Figure 3. As expected, law enforcers (29.51%) & (@2uH7%) as main
sources dominated over other sources. Six of the ten stories were in tesspobdegal

sanctions from sources such as police officers, prosecutors, lawyers, aral jlidigemay

reflect that reporters identified extramarital affairs in the processmfrai punishment. By
contrast, the adulterers, their partners, and family members, includinggespausounted to
12.33% of total main sources.
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Figure 3 Main Sources

Main Sources
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Law Enforcers
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Although news outlets depend heavily on law enforcement such as policemen and prosecutors
and judges and lawyers, their percentages ranged from 5Z/&4hosun Dailyto 67.3%

(The Segye Dai)y Specifically,The Segye Dailyhad a high percentage of law enforcers as
their main sources than did other newspapers. At the sameTtmdoongang DailgndThe
Kyunghyang Dailyhad more quotations from NGOs and professors at universities than did the
other newspapers.

Episodic and thematic frames

The second research question inquired about the application of episodic raatidlieames

in news presentation. Table 2 indicates that although 82.1% of the reports eangpegodic
frames x = 21.922, df = 5, p < 0.01), the use of episodic frames increased im ceedia
outlets such ashe Chosun DailyThe Kookmin DailyandThe Segye DailyBy contrast, the
proportion of thematic frames was higherTine Joongang Daily, The Hankyoreh Daggd
TheKyunghyang Daily lyenger (1990) suggested that the prevalence of episodic frames may
relate to individual solution by punishing the individual committer<ontrast, the thematic
approach often suggests social remedies.

Table 1:Episodic and Thematic Frames among Korean Newspapers

Conservative Paper Liberal Papers Religion-related | Total
Papers
The The The The The The Segye
Chosun | Joongang | Hankyoreh | Kyunghya | Kookmin | Daily
Daily Daily Daily ng Daily Daily
Episodic 262 197 197 302 212 235 1405
Frames | (86.5%)| (76.4%) (81.1%) (77.6%) | (87.6%) | (85.1%) | (82.1%)
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Thematic| 41 61 | 46 (18.9%)] 87 30 41 306

Frames | (13.5%)| (23.6%) (22.4%) | (12.4%) | (14.9%) | (17.9%)

Total 303 258 243 389 242 276 1711
(17.7%)| (15.1%) | (14.2%) | (22.7%) | (14.1%) | (16.1%) | (100%)

x& 21.922,df =5, p<0.01

Interestingly, articles employed their sources differently, according to the themapesodic

frames usedx(d= 304.443, df = 5, p < 0.01). News articles with episodic frames used law
enforcers as their most frequent sources. Specifically, the episodic freanedrequently

observed when the main sources were law enforcers (98.4%), adulterers or famidgrsie

(89.6%), and judges or lawyers (81.6%). For instance, out of 505 articles, which adrploye

enforcers as sources, 497 articles (98.4%) used episodic frames. In contrast; &piseEd

were least used when the main articles sources were Non-goverarganization (NGO) or

professors (30.6%). Similarly, when the main sources for adulleWODWHG DUWLFOHYV -
RQ WKH VWU H H Widles used eRisoflitKraimes.

Table 2:Episodic and Thematic Frames in Terms of Main Sources

Adulter- Law Judges &| NGO & MOS Others Total
er Enforcer | Lawyer

Episodic 189 497 413 26 17 263 1405
Frames | (89.6%) | (98.4%) | (81.6%) | (30.6%) | (53.1%) | (70.7%) | (82.1%)

Thematic 22 8 93 59 15 109 306
Frames | (10.4%) | (1.6%) | (18.4%) | (69.4%) | (46.9%) | (29.3%) | (17.9%)

Total 211 505 506 85 32 373 1711
(12.3%) | (29.5%) | (29.6%) | (5.0%) (1.9%) | (21.7%) | (100%)

(NGO = Non-Government Organization; MOS = Man on the Street)
X & 304.443,df =5, p<0.01

The Dominant frames

The third research question sought to determine a difference among newspdpsars iof
dominant frames. A mix ahe morality frame andhe human-interestame dominated news
coverage of adultery in Korean newspapers. Table 4 shows the hierarchyesf inagerms of
frame frequencyx &= 37.648, df = 25, p < 0.05. The most frequent frame was morality frame
(36.3%), followed byhuman-interestrame (29.5%), andonflict frame (15.5%). The least
frequently used frame referredeoonomic consequend@s0%) of adultery. Notably, religion-
related newspapers, suchTdse Kookmin Daily38.8%) andlhe Segye Dail{43.5%), used
morality frames most frequently.

Table 3:Main Frames Accordintp Newspaper Titles

Conflict Human Morality | Responsi| Economic Others Total
Interest bility Consequence

The 38 94 (31.0%) 105 46 17 3 303
Chosun (12.5%) (34.7%) (15.2%) (5.6%) (1.0%) | (17.7%)
Daily
The 45 73 (28.3%) | 92 (35.7%) 37 9 2 (.8%) 258
Joongang | (17.4%) (14.3%) (3.5%) (15.1%)
Daily




Hong, S.C. 56

The 43 78 (32.1%) | 83 (34.2%) 31 4 4 243
Hankyoreh | (17.7%) (12.8%) (1.6%) (1.6%) | (14.2%)
Daily
The 73 123 (31.6%) 127 58 8 0 389
gﬁ;ghya”g (18.8%) (32.6%) (14.9%) (2.1%) (0%) (22.7%)
The 32 67 (27.7%) | 94 (38.8%) 37 7 5 242
Kookmin (13.2%) (15.3%) (2.9%) (2.1%) | (14.1%)
Daily
The Segye 35 69 (25.0%) 120 41 6 5 276
Daily (12.7%) (43.5%) (14.9%) (2.2%) (1.8%) | (16.1%)
Total 266 504 621 250 51 19 1711
(15.5%) | (29.5%) (36.3%) (14.6%) (3.0%) (1.1%) | (100%)

X & 37.648, df = 25, p < 0.05

Table 5 demonstrates that the proportion of episodic frames varied amdig theminant
news framesx &= 38.343, df = 5, p < 0.01. Indeegksponsibilityandconflict frames were
mostly presented with episodic frames, 94.4% and 82.8%, respectively. In cah&asimber
of episodic frames decreased when paired witbnomic consequendeme (76.5%) and
human interestrame (77.0%).

Table 4:Main Frames Accordingp Episodic and Thematic Frames

Conflict | Human | Morality | Responsid  Economic Others Total
Interest ility Consegquence
Episodic 220 388 504 236 39 (76.5%) 18 1405
Frames | (82.7%)| (77.0%)| (81.2%) | (94.4%) (94.7% | (82.1%)
Thematic 46 116 117 14 12 (23.5%) 1 306
Frames | (17.3%)| (23.0%)| (18.8%) | (5.6%) (5.3%) (17.9%)
Total 266 504 621 250 51 (100%) 19 1711
(100%) | (100%) | (100%) | (100%) (100%) | (100%)

x &= 38.343,df =5, p<0.01
Valenced news frames on criminalizing adultery

Approximately one fourth (26.8%) of the total articles in this study did not expressdia

slant on the criminal punishment of adultery in Korean Penal Code. Wiéxcteetion of 457
balanced stories, 1,246 articles (73.2%) disclosed their stances on thelgimishment of
adultery in eithen positive or negative light. Among the articles, 1,060 news arti8@&4%)
favored criminal punishment and 186 articles (10.9%) opposed it. Among the 1,060 positively
valenced frames toward criminalizing adulterers, there were supportmmaripunishment

for moral responsibility (80.8%), protection of minority in a society (7.4%), maintaialsoci
order or monogamy (11.8%) including religious belief. In contrast, among the 186sastittie
negative stancesWRzZDUG FULPLQDO SXQLVKPHQW WKHUH ZHUH D
abuse (34.0%), privacy invasion and sexual freedom (45.4%), world trends and doubt over
effectiveness (20.6%) including criticism over male dominant society.

Figure 4 shows that the valenced news frames surged in the year of 1993, 19980@801,

and 2015 when the deliberation on criminal code was processed. In addigograph
demonstrates that the valenced news frames on criminalizing aculiee mostly positive

until 2015 when the adultery law was abolished by the Korean Constitutional Court.
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Figure 4 The fluctuations of the valenced news frames on criminalizing adultery, 1990-2015
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Discussions and Conclusion

Regardless of gender, race, culture, or nationality, married people expect sexual gxolusivi
their spouse. Marital infidelity is deemed bad around the world arabjbet of harsh criticism.
Nonetheless, adultery is a widespread phenomenon in every society (Zare,l’2@d)th
Korea, the criminal penal code prohibited sexual activity outside afagarto protect women
as a social minority and to maintain social order. The news medesses\an agent of social
maintenance, but over the last generation, Korean society withessethpimsverment of
ZRPHQYV ULJKWYVY DQG WKH GLOXWLRQ RI VH[XDO PRUHV %
The number of people indicted for adultery has dramatically decreased1886¢e
when the Korean government first started tracking the figures. Over 53,000nKavesae
indicted on adultery charges and 35,000 jailed for the crime in 1985. The fagardewn to
three adultery charges and 198 individuals jailed for this offense in 2006 (Lee, 2008). In 2014,
only 892 people were indicted on adultery charges and no one was jaileid fiffense (Rush,
2015). Thus, the research expects that news coverage about adultery will show how the media
treats the issue as well as how society views the issue.fi§pggi the media frames are
directly linked with how the news media defines issues, diagnosesssamakes moral
judgments, and suggests solutions (Entman, 1993). Based on frame analysis, the current study
explores how Korean newspapers reported the issue of adultery from 1990-2015.
Although extramarital sex itself often becomes an intriguing stbey,current study
found that the volume of news stories about adultery has fluctuated operithe: from 1990-
2015. It is difficult to determine why journalists pick up on such stories, as there is no formula
to predict news val ZLWK WKH H[FHSWLRQ RI WKH 3KXQFKHV”~
conventionally depend (Gans, 1979). The fluctuation of articles may relae@wnstitutional
Deliberation of adultery-related criminal laws, which were highly debatehe time. At the
same time, increased adultery news may be involved with famous empleas politicians,
actors, and sports stars. For example, the famous actress Ock Soadietasl ifor the criminal
RITHQFH RI DGXOWHU\ DQG KHU ODZVXLWaGf@RéecQMWBHGC WKFE
Park, 2008).
To some extent, the criminalization of sexual intercourse betaveearried person and
non-spouse other is characteristic of a pre-modern society, which openspasghmlity for
the government to intervene in private sexual activities betwetviduals (Feinberg, 2012).
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Nonetheless, criminal laws regulating extramarital sexualigctremain important to
PDLQWDLQLQJ VRFLDO RUGHU DQG WKH IDPLO\ V\N@WYHW DFU
rights advocates have argued to maintain adultery-related crilansko provide vulnerable
ZRPHQ ZLWK SURWHFWLRQ XQGHU WKH uXPEUHWORO DAKRF KV KH
rigidly contains male-dominated philosophy, has structured Korean soemtyp00 years, it
ZRXOG DSSHDU LQ WKLV LQVWDQFH WKDW VWRQ IXBHDMW B DI
EHGIHOORZVY %ODFN -XQJ

The current study found that the amount of news stories about adultery increased when
celebrities were involved in extra-marital affairs and constitutidelberations of the adultery
law in the Korean Penal code were processed. Specifically, valemmsd frames on
criminalizing adulterers surged when the legal disputes of adukgrywere underway.
ORUHRYHU QHZV S/Br$unisMrig A00ierQue/drimes were mostly positive until
2015, at which time adultery committed by females was highly wewtisy compared to
adultery committed by males. This tendency may reflect a dotasidesd in Korean society
and Korean journalist§ WHQGHQF\ WR FKDVWLVH IHPDOH DGXOWHUH!L

Entman (2004) argued that framing is a process of issue selection andaiésoee.
Specifically, the main sources often become the framers of the neglssattiemselves. The
main source in the study was law enforcement, such as policemen oryattdime fact that
more than half of the main sources used in news coverage are law enfaticates that most
adultery-related news stories come from legal proceedings, suclyasplenishments or
divorce suits. Considering the characteristics of adultery includes pelstingcy and
secrecy, news reports may not reflect the prevalence of adultery atietys as their
GRFXPHQWDWLRQ LV RQO\ WKH 3WLS RI WKH LFHEHUJ ~

Among the five dominant frames suggested by Semetko & Valkenburg (2000), the
morality andhuman-interestrames dominated the period of 1990-2015. Specifically, religious
newspapers were more likely to employ theorality frame than other news outlets.
Furthermore, most of the Korean news media favored the episodic frame to ssepest on
adultery. lyengar (1990) determined that the high number of episodic frames rdil@otdte
media attributed adultery to individuals rather than society. As a rdsltemedy is sought at
individual levels instead of societal levels. Indeed, the mediaatiasipted to single out
individuals to be blamed for adulterous acts.

Although the news media labels any involvement in adultery as badblme the
females involved more often than the males. Moreover, according to thestogi®s women
were more likely involved in other crimes, such as blackmail or hdeyibecause the adultery
committed by a husband is an ignorable deviance unless related toea Additionally,
attitudes toward abolishing adultery laws in the KPC changed fromaiveego a positive
during the period of this research. The six decade lifespan of criminal gawdieg adultery
ended in 2015.

Regardless of the findings, the current study has limitations. First, faalgsis is
highly subjective. Although the study secured a high level of codeeagnt, the inter-coder
reliability does not guarantee objectivity; rather, it demonsttatgsthe coders meticulously
followed instructions. Second, the findings demonstrate a descriptivenatiptafor how the
news media reports on the issue of adultery. Thus, the findings do senfpaedirect causal
relationship between the news stories and public attitudes toward adultery., Freabtyrrent
study did not include television news stories about adultery, in spite wdst societal and
cultural influences. As a result, the portrayal of adultery in Korean n@espanly describes
a small representation of news reporting. A future study must include tevisi@n news
reports on the issue of adultery.

Adultery laws serve as an expression of the ideal behavior and embalywabees
that nations and states are willing to endorse or enforce (Fuess, 2014).Viewhigorean
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criminal legislation contained effective penalties for adulteretsctienged in the early 2000s
when sexual liberation was widespread in Korean society, owing to igiafi@h and the
proliferation Internet technology. While rapid modernization frequently clashigd w
traditional conservative norms (such as Confucian philosophy) in the 1990s, Kordgaufeim
societal values continue to stabilize. As a result, the abolishméme aflultery law is a good
indicator of modernization in Korean society. At the same timaje¢les media plays a pivotal
role in redefining the issue of adultery and reconstituting societalgmelated to marriage and
extra-marital sex in Korean society (Fraekal, 2010).
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Abstract: Existing studies of newspaper design point to an interaction of form and content
through the impact of visual format on the impression, perception, and understanding of the
content. This paper aims to further explore the topic, i.e., the impact of design elements (layout,
color, photographs, and front page) of the daily newspapers on the perception and visual
impression of readers. The purpose of the paper is twofold. The first part briefly presents
summarized theoretical considerations of newspaper design from a perspective of the
marketing approach to the newspaper as a specific type of product. The second part is devoted
to the primaryrd HDUFK XQGHUWDNHQ LQ RUGHU WR H[SORUH DQC
design elements of the daily newspaper on the Croatian market. The research findings
confirmed the assumptions about the link between layout style and photographs on the one
hand and the perception of the content, the interaction and the effect of color on the perception
of the product (newspapers) character on the other hand, and the assumption of the role of front
page design as a sales argument. Findings add to the existing knowledge with insights from the
new research contektCroatia, and as such might help in increasing the understanding about
the visual perception and behavior of readers from the emerging European market. Also,
findings might serve as the basis for future improvememtthe visual ergonomics of
newspapers.

Keywords: design, daily newspapers, perception, visual impression, Gestalt

Introduction

In the early 21st century, requirements of the media market brought about a large number of
innovations in the newspaper industry, more than at any time before. What we are currently
witnessing is a process of fresh newspaper creation and design which involves changes to the
IRUPDW FRQFHSW DQG SURGXFW DSSURDdukions BboutD QR Y L
growing awareness of the importance of design as an element crucial to the survival in the
market nowadays.

Recent premises about the importance of design in newspapers have been related to the
thesis that "form follows function" in the sense of subordination with regard to the content, as
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the standard product offering of newspapers, while competition and technology have for some
time been regarded as the major catalysts of change in this sphere of economic activity.

Studies on newspaper design point to the interaction of form and content through the
influence of visual format on the perception and interpretation of the content. More specifically,
isolating and varying certain elements of design on the page may lead to changesay the
content is observed, perceived, and understood, resulting in a new, optimized order of noticing
and viewing time, thereby also indirectly affecting the overall impression of the newspaper
among readers.

As reported by Moses (2000), an average reader perceives 80% of graphic elements and
75% of photographs in newspapers and notices 56% of headlines while being aware of just
25% of the newspaper text, of which only 13% is read in detail. The text is the last thing being
observed in a newspaper. All of this points to the conclusion that the reader's experience of
newspapers is superficial ahdo a large extert visual.

Most of the existing academic research dedicated to the design and to the strategic role
it has for the newspaper industry was conducted in developed markets. Studies aimed at
UHVHDUFKLQJ UHDGHUVY SHUFHSWLRQV DQG DWWLWXGHV
FRQWH[W RI HPHUJLQJ PDUNHWY DUH VWLOO UDUH /LQFpPQ\
devoted to the mentioned issues in the context of emerging markets, point to the necessity of
survival and the irreplaceable role of newspapers, especially the daily newspapers, having an
important influence on public opinion. Building on the aforementioned points, this paper aims
to reduce the existing gap and to further spread the understanding of the actual issues related to
the product design, existing in the field of newspaper strategic marketing management.

, OQOWHUGLVFLSOLQDU\ QDWXUH RI GHVLJQ DV D SURFHVV I
creation

Rapid expansion of mass media in the late 20th century influenced a cultural transition from a
verbal to a visual discourse, turning contemporary into a postmodernist visual culture (Boz,
2003). Visual messages possess a certain form, structure, convention, and their own syntax
rules. Their understanding within a particular cultural context and syntax analysis, along with
the evaluation of aesthetic criteria and intuitive understanding of the Gestalt, form the
foundation of visual literacy (Messaris and Moriarty, 2005; Bamford, 2003; Chang, Dooley and
Touvinen, 2002), where the familiarity with visual communication is crucial to a successful
design of any visual form. According to Moriarty and Barbatsis (2005), the complex and
abstract nature of the design is a methodological intersection of the disciplines belonging to the
first and second generations of social and natural sciences.

The complexity of visual creation is manifested through design, assuming each idea and
intellectual conceptualization of things, processes, and systems, while also taking into account
social, cultural, psychological, environmental, ethical, and aesthetic aspects of the identity of
the environment in which it arises. The impact of design is integral and interdisciplinary along
the entire course of social reproduction and is valued according to rational criteria, such as
functionality, cost-effectiveness as well as its technical and economic reliability and aesthetic
VHQVLELOLW\ .DSHWDQRYLU conteftaftand interdependdateRX J K
various parts, i.e., elements of the visual field create an organized, meaningful whole while
ambiguous elements are subconsciously perceived as the easiest, most correct and symmetrical
structures in a given situationODZ RI1 3UIJQDQ] ILGZHOO +ROGHQ DQG
2005).
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In addition, visual creation is based on the knowledge and appreciation of universal
design principles which exist within a broader field of visual communication and culture,
including visual rhetoric and semiotics, aesthetics, graphic and product design, and the Gestalt
principles of visual organization. Actually, visual forms are a system of signs and symbols
which gain their meaning in correlation with other objects. More specifically, in the presence
of symbolism, human intervention, and audiences, they turn from a visual to a communication
artifact (Foss, 2005).

Graphic design, as a separate sphere within the field of visual communication, is based
on communication through signs and symbols aimed at constructing a functional message
through a picture (as a simultaneous and spatially organized medium) and a writtén word
language (as a sequential and temporally organized medium), creating visual harmony. It is the
ultimate goal and challenge in graphic design to use visual communication tools effectively via
identification, information, and presentation in order to contribute to the Gestalt effect,
prompting a psychological and aesthetic response which might be greater than the sum of its
parts BLEHUQLN % UR]RY L ThEQah @éenkidedf graphic design is composition,
so any change in size, color, positioning, etc., generates a different response among recipients.
Building on the previous, product (newspaper) design must use an optimal combination of
structural, functional, and aesthetic features within the limits of end use, production materials,
and production processes to clearly communicate the basic characteristics of the product
(newspaper). The functional characteristic relates to the benefits expected from the product
(newspaper) on the one hand, the structural ones to the possibility of fulfilling the functional
promise on the other hand. The aesthetics are considered to be the "language" (in accordance
with the semiotic principles), and its features are selected for the purpose of giving sensory
appeal to the product (newspaper), more specifically the perception of style. Product
(newspaper) acceptance depends to a large extent on the success it achieves in identifying the
aesthetic and semantic code of the target audience (readers). This statement best describes the
motivation for and the tendency toward a market-driven form, a common approach to the
aesthetic factor in product (newspaper) development (Parr, 2004).

Newspaper design

A complex approach to designing a daily newspaper as a printed graphic product reflects a
wider understanding and appreciation of the matter, method, and logic of its functioning
starting from the history and symbolism of newspapers themselves via objective constraints
(deadlines, format, type of paper and printing press, etc.) and production constraints
(publication profile, frequency, rules of newspaper reporting) to the adherence to certain
universal rules, i.e., design principles and the Gestalt principle, in order to achieve the main
media functior? that of easier readability, clarity, and visibility of information.

George-Palilonis (2004) observed the existence of a gap between the visual rhetoric and
newspaper (graphic) design, stemming from a historic separation between words as a
communication tool and design as the artistic effect, as well as a relative youth of the visual
rhetoric and recent evolution of newspaper design as a visual language.

Visual culture and a visual orientation to new médmimarily television and the
Internet? have led to new trends in newspaper design which, according to Garcia (2000; 2004),
become more refined, direct, and visually focused. One may note a resizing of large formats,
reduction of the amount of text along with an increase in the size of photographs and
information graphics, an emphasis on the white space and turning toward a modular layout
format. Furthermore, the influence of the Internet is noticeable in print through a sense of
navigation, summarized information, and some kind of tabs. Cooke (2003) identifies the
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changes in newspaper design which were induced by the continuous development of the media
context (television news presentation) and those which were a result of the shift of newspapers'
design management from editors to experts in the field of newspaper layout and design (who
helped in understanding the newspaper design from a usability perspective). Recent
comparative analysis of the front page elements of seven U.S. major metropolitan newspapers,
conducted by Kim and Chung (2017), showed how different approaches in design are desirable,
and individual newspapers should consider whether to adopt or not design hubs in order to
better visually connect with the audience. De Vries (2008) argues that news publishers are still
not sufficiently exploiting the potential of modern visual communication, despite the efforts of
newspaper designers who point out visual communication as the underlying element of
newspaper design.

Taking the 19th century as the onset of newspapers in the form we know them
nowadays, one may conclude that the historical development of newspapers has undergone a
long cultural transition from the Victorian style to modernism. From a vertical layout, which
had symmetry but no hierarchy and was characterized by long, narrow columns, ovetcrowde
by massive uppercase headlines, "screaming” the obtrusiveness of the content, to a clear,
simple, and hierarchically functional modular design of the second half of the 20th century

%DUQKXUVW DQG 1HURQH -/ DRUENRPUBQLHReMRR(ZPIB)F Dt QR
design and redesigned features of the newspaper as product reflect the characteristics of the
economic (competitive), political (ideological), cultural, and technical environment of the
respective market through the various historical periods of the newspaper industry's
development.

The newspaper page contains a certain humber of graphic elements, which may
tentatively be divided intoP XWDEOH DQG LPPXW,D#hiHiolmBwst éand
Wartenberg (2005) and Holmberg (2004) in identifying newspaper design elements use terms
SORFDO DQG JO Btudied cohfirid that i&\siZe, positioning, object and photograph
axiality, etc., for example, affect the visual behavior of readers; that is, they contribute to a
quicker perception and cognition of the content. Visual behavior while reading newspapers is
defined through a temporal order of observing individual components of the spread, dwell time
on a particular area, reading depth, etc. (Holmqgvist and Wartenberg, 2005).

A study by Garcia and Starck (cited in George-Palilonis, 2004; Holmqvist et al., 2003;
Johansson, 2004) yielded two key discoveries in the perception of newspapers: the first refers
to the finding that people do not read but scan newspapers. The other is the existawee of a
called entry or access potha dominant element on the page as the place of initial perceptual
approach (reader's attention), more precisely, the point at which scanning stops and readers
"enter” the content more deeply.

Holmqvist and Wartenberg (2005) used an eye-tracking study to examine the
perceptions of so-called local design factors on 34 spreads out of 17 newspapers. Its results
showed that, on average, respondents first noticed the object on the right as expected, as a result
of turning the pages with the right hand, the Western-style perceptual sequence from left to
right and the Gestalt laws of optical weight. In his research, Holmberg (2004) confirmed the
general dominance of the left over the right-hand side of the newspaper page with regard to the
dwell time2 61.3% vs. 38.6%.

In socio-semiotic and perceptual psychology, visual space is seen as a semiotic space,
implying that the meaning is devised through the interaction of visual and verbal units as means
of expression. Visual layouts form a kind of grammar in which left-right, up-down and center-
margin positions are associated with other different information values: the most general
information must be on top of the visual field, with more specific information at the bottom;
the most important information must be in the middle of the visual field and that which is less
important "in the periphery”; in addition, the right-hand side is associated with new, yet
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unknown information, and the left with that which is already known (Holmgvist et al., 2003;
Holsanova, Rahm, and Holmquist, 2006). Holmquist's et al. (2003) study confirmed that larger
objects are noticed earlier (with longer viewing times compared to smaller ones) whereas the
objects with axial (horizontal, vertical) characteristics are observed much earlier and viewed
longer than those of undefined shape. However, there is no difference between vertically and
horizontally laid out text (Holmqgvist and Wartenberg, 2005). Thus, although images serve as a
powerful initial element or point of entry in the text, the evidence (Holmberg, 2004) also shows
that text and images are processed separately. That segregation occurs due to the different
nature of information and to the different timing of its perception at the same time. Images are
decoded in the early stage of the processing while, semantically, text processing occurs at a
later stage. Evidence shows that images have a positive effect on the way in which readers
create mental models of the text content.

In researching the contemporary newspaper design's contributions for sustainable
development, Matos and Delfino (2014) have found how modern newspapers offer more
pleasure and relaxation to their readers, because of being easy to read and persuasive, but most
of that is achieved with the increased negative environmental impact.

The theoretical contributions presented here point to a complexity of the causal and
reciprocal relationship among form, perception, and cognition of the content in a visual
environment, stressing the importance of each detail and giving scope for further research and
findings on it.

Primary research on the effect of newspaper design elements on readgrstception and
visual impression

According to the behavioral paradigm, isolating and altering certain design elements of daily
newspapers leads to changes in readers' observation and perception which, in turn, enables
identifying an optimum order in which they will view the newspaper page and the time spent
on it. This suggests that more research on the relationship between the visual format of daily
newspapers and human perception is necessary.

Hypotheses development

A successful newspaper design concept respects the universal principles of balance, contrast,
rhythm, unity, and harmony. Zappaterra (2007) elaborated on the direct factors of design which
appear on newspaper pages: space, dominance by shape, form through color, tension, repetition
and flow, variations in size, contrast, balance, and depth. The order of elements in design
assumes a synergy of the innate unconscious Gestalt of human perception, rules of composition
and rhetorical-semantic targets while also ensuring the integrity and visual recognition,
achieved by a definition of major elements in the visual field that do not require frequent
LOQOWHUYHQWLRQV ,Q QHZVSDSHU GHVLJQ DFFRUGLQJ WR
elements (newspaper head, imprint, layout style, headline typography, etc.).

Readers' experience is largely visual, holistic; within their cognitive system, they use
certain visual clues (design factors) which determine their movement in the visual-spatial
environment (entry points). Their perceptual attention is initiated by the dominant picure (a
an area with the highest concentration of ink) in as many as 90% of cases, followedhainthe
headline. Placing the visual element alongside text (e.g., picture caption) increases the chances
that the text will be read three times (Holmqvist et al., 2003; Moses, 2000). In this research, we
focus on these specific dimensions and propose the following research hypothesis:
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H1: The elements of newspaper design, based on the universal principles of
visual design and innate principles of visual organization, affect to a large extent
the perception of daily newspapers and their overall visual impression among
readers.

Color (Bohle and Garcia, 1986) makes a newspaper appear more interesting, pleasant, exciting,
and powerful. Color is subliminal it its character; it arouses initial interest and serves to create
a rapid emotional appeal and help orientation in the visual space. Newspaper color, from its
initial appearance in the 19th century until the 1970s, was primarily related to entertainment
and primitive simplicity, as the two concepts often associated with tabloids. Reputable
newspapers contained no color in a bid to maintain the impression of seriousness and
professionalism. Color causes an emotional rather than an intellectual response. Its rise in the
print media occurred with the advent OSA Todayin the early 1980s which, due to the
abundant use of color, earned the disdainful nickname of "Technicolor Tabloid" (Rock and
Hovland, 1995). Even though color is an integral part of newspapers and magazines, studies
show thag as an element of designit does not have a very high impact on readers. It serves
largely as a quick emotional appeal, acting to stimulate the initial interest and capture the gaze
while not really encouraging deeper interest in the content among readers (Holmqvist, and
Wartenberg, 2005; Rock and Hovland, 1995). In addition to physical characteristics, the
psychological values of color also affect the interpretation of the content/message and are
conditioned by experience and socio-cultural learning. In line with the findings presented here,
we propose the two following auxiliary hypotheses:

Hla: The presence of bright colors on newspaper pages contributes to the
SHUFHSWLRQ RI D QHZVSDSHU IRU WKH PDVVHYV ’

H1b: Newspapers with high-profile reading audiences use pastel colors on their
pages.

Newspaper layout is a place in which the relationship between form and content becomes most
prominent, and it determines the dynamics of the main elements on the page. Middlestadt and
Barnhurst (1999) explored newspaper layout through the application of the main principles of
art and design. News has a structure of points and lines that form the layout: vertical, horizontal
or diagonal. While horizontal lines express stability, verticality in art expresses the dynamics,
life, and achievement and diagonal lines add most visual energy. Vertical layout can express
vitality, relevance, authority for so-called hard news related, for example, to politics or to the
economy while horizontal layout can express calm and relaxation of so-called soft news related
to arts and humanities, for example. Vertical layout aids one of the two innate tendencies of
receiving textual information: top-down, which is achieved through long and closely spaced
vertical columns, with headlines possibly placed within a single column and so on.
Characteristic of the Victorian era newspapers, it is also noticeable today in the renowned daily
theNew York TimeéKim and Chung, 2017). With photographs and headlines usually kept to

a single or a minimum number of columns, the overall impression is intellectual, sophisticated,
and serious, adhering to the Gestalt principle of continuation and running contrary to that of
symmetry. Horizontal layout appeared in the 1970s and is quite the opposite of the vertical
version. It panders to the other innate visual tendency: left-right, which is reflected by proper
positioning of the elementstext, headlines, and images set in a maximum number of wide but
short columns. The leading story is located in the upper left or right corner, with the multi-
column text and headlines, large rectangular photographs, and white space. This layout
contributes to the transparency and whiteness of the space, giving an overall impression of
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simplicity, readability, and clarity. Horizontal layout is considered a textbook example of good
Gestalt, of which symmetry is the strongest principle (Smith, 2005). Modular layout is based
on the universal principle of desigmmodularity (Lidwell, Holden and Butler, 2006), a
combination of horizontal shapes with vertical "entries" as a complementary element. More
specifically, the content is located in squares, taking into account the sound Gestalt rule. White
space gains special prominence in headlines and is used as a design element. This kind of layout
is characterized by the dynamics of space, readability, and clarity. It is the most commonly
used design today which also imposed a new trend in the size of photographs and the number
of front page stories (Harrower, 2008). Building on the aforementioned, we hypothesize that:

H2: Newspaper layout style affects the reader's perception of the
importance/credibility of the content.

As the newspaper layout can change the attitude of the newspaper toward content, so can the
same effect be achieved by the photograph selection, content, juxtaposition, combination, and
cropping. A magazine-style ideology of photograph treatment is a noticeable trend in
newspaper design (Zappaterra, 2007). Due to its semantic-visual nature, photographs have the
strongest impact on the readers' attention and is considered a dominant element of the
newspaper design. A good photograph should effectively illustrate the content of the story,
provoke an emotional appeal, foreshadow action, and allow the reader to identify with people
LQ WKH VWRU\ -XUNRYLU -XUNRYLU DQG 5RQpHYLU 7
content, in conjunction with the text, may contribute greatly to a powerful rhetorical-semantic
echo of the content. There are five key functions of visualization as a text supplement:
decoration, representation, organization, interpretation, and transformation (Holsanova,
Holmberg and Holmqvist, 2006). Newspapers rely increasingly on the photographic element
as a narrator, with a notable decades-old global transition from a text-driven to an image-driven
context.

Among other Gestalt principles, the principle of closure is very powerful from the aspect
of content. In cropped photographs, showing an incomplete figure, people will complement the
incomplete information themselves due to an innate tendency of Gestalt closure and will
consequently see the figure as full (Ozerkan, Kartopu, and Ayar, 2006). The perception of a
photograph as the primary element on the page may be explained by the Gestalt figure-
background principle: readers unwittingly see the photograph as the largest element in the
visual field (the largest concentration of ink) while anything else is perceived as background.
However, there is still insufficient empirically tested data to confirm the potential of the content
and size of the photograph, which is why we propose to test the following research hypothesis:

H3: The content and size of the photograph accompanying the text contributes
greatly to the observation of the respective story.

Strong expressive qualities are attributed to color which is among the most powerful elements
of design and art. The understanding of color is crucial to an effective composition and spatial
illusion. Color may stimulate the interest of potential customers (readers) and, ultimately,
increase the appeal and purchasing power of the product (Funk and Ndubisi, 2006; Samara,
2005).

&RORUTY DSSHDUDQFH DQG OD\RXW RQ WKH SDJH KDY
navigation through the newspaper and the dwell time on the page; color also provides aesthetic
pleasure and serves as a landmark in a complex visual environment of the puBSlication
therefore, newspapers often base their content orientation on the so-called color coding
(Holmqgvist and Wartenberg, 2005; Samara, 2005). The prevailing Gestalt principles related to
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color on the newspaper page are symmetry and similarity. Thanks to the principle of similarity,
the use of one color in certain elements on the page and subsequently in various secti@s enable
the reader to visually and cognitively link information, facilitating a visual orientation (Smith,
2005). On the basis of these observations, we posit that:

H3a: Color photographs leave a stronger impression than black and white
photographs.

The front page of any publication, including newspapers, must be original, recognizable,
informative, and distinctive at the same time (Zappaterra, 2007); it reflects the personality of

the entire publication (Ames, 1989). A revolution in newspaper design, which culminated in

the mid-1970s, had a particular impact on front page design (Barnhurst and Nerone, 1991)
through the application of horizontal layout, smaller number of columns and articles, more
simple headline typography, appreciation of the white space and the appearance of impressive,
visually clearly organized elements. According to a study of the trends in the U.S. front page
design authored by Utt and Pasternack (2003), the 1980s emphasized the color trend, modular
design, and the arrival of large, dominant photographs while 1990s placed the focus on the
integration of text and images. The simplicity of design and the clarity of navigation were
another trend of the late 2@nd the beginning of the 2tentury. Most daily newspapers use

color on a daily basis, with one dominant front page photo in most cases, with the 6-column
SDJH EHFRPLQJ DORPRNMEW DB iQXMPEL/FBE PP R FRQVLGHU D
to be the most relevant strategic issue in newspaper management and point to its ability to raise
DQRG VWHHU UHDGHUVY DWWHQWLRQ WRZDUGVY FKRVHQ LVV
of the front page highlighting how other media (TV and radio) present reviews of the news
appearing on the front pages of the most relevant and important newspaper. Thereby, the
HYLGHQFH UHYLHZHG KHUH VXJJHVWY WKDW IURQWVDJH G
sales, which is why we hypothesize that:

H4: Front page design is one of the main factors in deciding to buy a daily
newspaper among readers.

Methodology

In order to obtain information concerning the status of the phenomena and to test the hypotheses
about the effect of certain design elements on the visual impression and perception among
readers on the Croatian market, the one time, descriptive research study was conducted. Data
were collected through fade-face interviews of a convenience sample of 40 respondents. The
sample consisted of Croatian citizens, both male and female readers of daily newspapers with
the reading frequency of several times a month (including regular and occasional readers), aged
between 25 and 40, with academic qualifications as a minimum, residing in the City d§ Zagre
and the Zagreb County. The demographic characteristics of the respondents are shown in Table
1.
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Table X Respondents’ demographic characteristics according to
gender, age, education, reading frequency, and place of residence

VARIABLE N %
M 16 | 40,00%
SEX F 24 | 60.00%
25-30 25 | 62.50%
AGE 31-40 15 | 37.50%
Univ. degree 37 | 92,50%
EDUCATION Ph.D./M.Sc. 3 | 750

every day/almost ever
day 24 | 60,00%
(5-7 times a week )

EEQSLNSN oy 3-4 times a week 17 | 17.50%
1-2 times a week 4 10,00%
several times a month| 4 10,00%
Rarely 1 2,5%

COUNTY City of Zagreb and the 40 100%

Zagreb County

Given the descriptive nature of the research, for the purpose of expressing attitudes and
measuring visual impressions according to the proposed hypotheses, newspaper spreads and
front page printouts of three foreign newspapers and the proposed design of a national daily
were presented to respondents along with the questiorriaive.mixed questionnaire was
structured relaying on the findings in previous research (e.g., Utt and Pasternack, 2003). Apart
from five introductory questions related to the respondents’ demographics, the questionnaire
consisted of 28 questions. Of these, seven were dichotomous, four open, and eight closed
multiple-choice questions. Nine questions were used to measure attitudes. Individtad face-
face interviews lasted 45 minutes on average. As recommended by Morgan (1998), in the
research design with a mixed method approach (survey with included open-ended items), the
results from two types of methods (quantitative and qualitative) were integrated. First, a simple
statistical analysis (mean, standard deviation, and mode) of the quantitative data was made, and
then the qualitative data was used to interpret those quantitative results.

Research results and discussion
The first main hypothesis assumed that isolating and altering the characteristics of certain

design elements in the visual field, i.e., on a newspaper page, affects readers' visual impression
and perception, as evidenced by a change in the temporal order of observing, dweltifime a

! Front pages dfJSA Todaythe New York TimesTheGuardian available at
http://www.newseum.org/todaysfrontpages/flash/; thesprGV DQG IURQW S D JH (Hase® bhphtUQ ML /LV
SUHOLPLQDU\ GHVLJQ JXLGHOLQHYV DXW K RthekeGnderidisRvErD Gsed dkRyKLF GH VL
for the purpose of scientific research
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finally, by a change in the comprehension of the contextual content. Newspaper design was
found to be considered an important or exceptionally important product characteristic by 36
out of 40 respondents. They were asked to give an opinion on the effect of each of the seven
graphic elements on their impression of the daily newspaper, measured by statements on a
Likert scale from 1 ("does not affect at all") to 4 ("affects completely™), where 5 relatieel to
impossibility of giving an opinion ("I don't know/cannot evaluate"). Results are presented in
Table 2 showing photographs as having the strongest impact on the overall impression of a
newspaper among readers (mean 3.650, stand. dev. 0.622237), followed by the entire front
pagé (mean 3.45, stand. dev. 0.814925) and color (mean 3.275000, stand. dev. 0.846940).
Then, headline font and layout follow, with (mean 3.225, stand. dev. 0.659740) and (mean

VWDQG GHY UHVSHFWLYHO\ )RUPDWYV LI
newspapers is penultimate (mean 3.100000, stand. dev. 0.900142). The newspaper head/logo
ranked the lowest (mean 2.675, stand. dev. 0.858965).

Table 2 -The impact of elements of newspaper design to the perception and overall visual

impression of daily newspapers among readers

Mean Median Mode Min Max [S)teavnd.
FRONT PAGE 3.450000| 4.000000| 4.000000| 1.000000/| 4.000000| 0.814925
HEAD/LOGO 2.675000| 3.000000| 2.000000/| 1.000000/| 4.000000| 0.858965
Egﬁ.?LlNE 3.225000| 3.000000| 3.000000| 1.000000/| 4.000000| 0.659740
PHOTOGRAPHS | 3.650000| 4.000000| 4.000000( 1.000000| 4.000000| 0.622237
COLOR 3.275000| 3.500000| 4.000000| 1.000000/| 4.000000| 0.846940
LAYOUT 3.225000| 3.000000| 4.000000| 1.000000| 4.000000| 0.861945
FORMAT 3.100000| 3.000000| 3.000000| 1.000000/| 4.000000| 0.900142

These results corroborate the conclusions of previous research on the primary (and strongest)
perception of the photographic element in the visual field of the newspaper page. The reason
behind the order in which this one, and then the remaining elements, are perceived lies in the
Gestalt figure-background principle. The newspaper head/logo has subliminal effects, and it
scored lowest of all the elements in the survey, as expected, since it is considered an immutable
graphic element which does not change on a daily basis (unlike, e.g., photographs), and serves
for product identification at the point of sale. That is, one might attribute its (in)effectiveness
on the respondents' general impression to the constant appearance of the newspaper head/logo,
which the user does not perceive thanks to being used to it. Based on theoretical findings in the
first part of the paper and the survey results presented above, the conclusiohyipdtiasis

H1 is confirmed.

Two auxiliary hypotheses are related to the element of color and its contribution to
creating a certain perception of the product. Respondents were asked to state their associations
at the mention of two groups of col@rshose of the bright/warm and cool/pastel palette. For
the most part, bright and warm colors are associated with summer, happiness, and joy. Cool
and pastel colors are mostly associated with cold/winter, composure, and clothing.
Furthermore, respondents were presented two sets of color palettes, drawn from two front pages
of USA Todayand three from thé&lew York Timedsolated as an element, it was evident that

2 Front page is examined here as a design entity, rather than a set otel@inetographs and headlines).
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the front page oUSA Todaywas dominated by warmer and more intense colors, with lighter

and cooler shades prevailing on the front pages diléve York Timesrhese two newspapers

were selected as the extreme examples of different applications and approaches to color in the
presentation of content. When asked on a scale of 1 to 5 to assess the degree of liking the color
palette as a separate element of the corresponding front page with a visible contextual view
(where 1 equaled total statement negativity ("I do not like it at all") and 4 total podtivity

like it a lot") while 5 related to the impossibility of giving an opinion ("I don't know/cannot
say"), 22 respondents (55%) said they likedUWlsA Todaypalette a lot, with 17 respondents
(42.50%) saying that they somewhat liked tew York Timegpalette. In the introductory
questions of the questionnaire, respondents were asked to express their perception of the profile
of these two newspapers, whelSA Todaywas described as a "political information
newspaper for the masses" and e York Timeas a "corporate, conservative and serious"
newspaper. According to the respondents, colors correspond to newspaper profiles since the
"USA Todayis for the masses, for everyone; colorful; television-like/possessing TV appeal”
while theNew York Times'color reveals the character of a serious conservative newspaper;
intended for older readers." In addition, respondents were asked to express their opinion on the
matching (positive or negative) between the newspaper color palette and profile. According to
the survey, 33 (82.50%) and 34 (85%) of the total number of respondents, respectively,
perceived the two color palettes to be "highly appropriate” to the profile of newspapers such as
the USA Todaynd theNewYork Times When it comes to theSA Todaycolor is perceived

as an element to attract attention; it is associated with warmth, joy, accessibility, and
entertainment. As to the visual presentation, the content is secondary. In the caddeny the

York Timesvisual presentation is secondary while the content takes the foreground since the
use of cooler and pastel colors in the Gestalt sense implies coldness, aloofness, and seriousness,
so the selection of such a color scheme emphasizes the seriousness of the content. These results
DUH LQ DFFRUGDQFH ZLWK SUHYLRXV WKHRUHWLFDO FRQVI
a design element affects the perception of the profile of the newspaper, so auxiliary hypotheses
H1A and H1B may be concluded to have been confirmed.

In order to test hypothesis H2, tw@rna kronika (Crime and Calamity) section
spread$ CK1 (horizontal) and CK2 (vertica)l URP WKH &URDWLDQ GDLO\ 9Hpl
presented to respondents. Identical in content, they differed only by the layout of the story
headlined "Neighbors rescue ailing granny from a flaming holRespondents were asked to
scan both versions of the text briefly in order to gain insight into their content and to spot the
differences on the proposed spreads. Furthermore, they were asked to look at each version as a
separate entity (headline-picture-text) and, taking note of the story content, to choose one
version in terms of the following dimensions: "impression of the coAtanpressive,”
"impression of the conteatcredible," "visibility of the elements," "clarity of the elements”
and "general impression." Survey results (presented in Table 3) showed respondents to be more
inclined to the horizontal layout on as many as four out of the five dimensions. The first,
“impression of the conteAtimpressive" dimension referred to the evaluation of the strength
of the impression that the content left on the respondents; more precisely, which version
presented a more stirring text. According to the results, 22 respondents (55%) decided that K1
(horizontal) was more impressive than CK2 (vertical). Unlike the first dimension, the second
one showed the opposite result. It referred to the assessment of belief in the truth and meaning
of the story. The same numli3eR2 respondents (55%)considered the vertical version (CK2)

3 CK1 (horizontal) version had a picture 18.5x9 cm in size, positioned) d&he entire headline, while the text
below was broken into two columns 9 cm wide with justified btadg (an intervention in the original layout,
specifically for the purposes of this research); CK2 (vertical) versiondadla cropped 11x14 cm photo, zoomed
in on the old woman and partly on one of the firefighters. # p@sitioned to the right of the body text and both
appeared across two 3.5 cm wide columns; dimensions in the 1:1 scalestiézt}
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to be more credible than CK1 in this case. The third and fourth dimensions related to the
perception of design elements. In both cases, respondents chose the horizontal version (CK1)
for better visibility (26 respondents65%) and clarity (22 respondentb5%). Overall, the
horizontal version also appeared more visually impressive in general (26 respat@Edtis

Table 3+t5HVSRQGHQWVY FKRLFH DQG LQFOLQDWLRQ WRZDUG\
vertical (CK2) spreads

CK1 CK2 TOTAL
N N
No% N % okqick2) | (CK1+CK2)
i 2
_Impress_lon of the content 22 55 18 | 45 40 100
impressive
i 2
Impr_eSS|on of the content 18 45 22 | 55 40 100
credible
Visibility of the elements 26 65 14 | 35 40 100
Clarity of the elements 22 55 18 | 45 40 100
General impression 26 65 14 | 35 40 100

Asked to comment on their selection, respondents said that the "photograph on CK1 is twice
the size of CK2, which greatly contributes to the visibility, and also to the impression of content
importance." The respondents favoring the vertical version described it as "clearer,
journalistically more concise" and "dramatic,” with the horizontal version appearing to be
"more tabloid-style, school-like, essayistic." This is largely due to the two-column layout as
well as the blown-up picture. The respondents who were more inclined to the horizontal version
described CK1 as an ergonomic version, whose layout enabled better readability, gazing from
the picture to the headline and then the text, without breaks (as in CK2). In addition, they said
that the horizontal version seemed "more serious and yielding to the perception that there is
more content." From the above results, it can be concluded that the choice of the horizontal
version by the majority of respondents is attributable to the significance of the photo size, which
creates a (Gestalt) illusion of the content importance, contributing also to better visibility and
clarity, while the two-column layout creates the illusion of more text, which in turn creates the
illusion of additional seriousness and credibility of the content. Due to its visual design, the
vertical version splits the spatearrow vertical columns break up the gaze, which runs on to
the photograph at the same time, turning reading into a dynamic process. One potential reason
for a higher inclination to the horizontal version by female respondents may lie in the fact that
the layout of the horizontal version is also present in women's magazines, together with large
pictures intended for women as a consumer public. In accordance with research results and a
visible change in the perception and impression of the two different newspaper layouts,
hypothesis H2 was confirmed.

The third main and auxiliary hypotheses concern the effect of photographs as a graphic
element on the perception and visual impression of a newspaper page. Respondents were given
double page spreads B1-B2, B1-B3, B1-B4, and B3-B2, which they had to compare directly
according to the given dimensions. All four versions were identical in content, differing only
in the primary photograph of the story headlined "Mimi kept her affair with JFK secret for 40
years." Pages B1 and B2 contained a two-column gh®te B1 version also showed J.F.

411 x 17.5 cmin size, 1:1 scale
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Kennedy as the President, with an American flag behind him as he gave a speech. On the B2
version, he was shown in a family setting, with his wife Jackie and two children. By comparing
the two printouts, respondents were asked to choose and evaluate one version according to their
“impression of the content,” "visibility of the elements" and "general visual impression."
Results showed the selection of photographs to be affecting their perception of the content.
These stories were also observed as a combination of headline-picture-text. On two of the three
dimensions, respondents selected printout B2. As regards the "impression of the content”
dimension, they described themselves as being more strongly impressed with the version of
J.F. Kennedy appearing in the picture with his family (24 respond@dti%o). B2 was also
described as a version with very visible elements (23 resporfd&nitS0%). However, on the

last dimension which evaluated the visual perception, 21 respondents (52.50%) opted in favor
of spread B1.

Asked to provide an explanation of their choice, respondents who favored spread B2
said they were more shocked by the content alongside a picture of the story protagonist in a
family context. Here, J.F. Kennedy was not perceived as the President but rather as an "ordinary
man who had a love affair,” which made the whole context that much more of a "powerful
political scandal." The respondents who were more inclined to spread Bl believed that a
stronger impression of the content was produced by the picture of J.F. Kennedy as the President
because he is a "public figure, and so much more does his private affair seem politically
scandalous, as it affects the image of his authority as president.” In addition, they described the
choice of the photograph of J.F. Kennedy with his family (B2) as "inappropriate for a serious
daily, making it seem more gossipy, sensationalist in this context." It may be concluded that
the content of the visual element, a photograph, in this case, affects the rhetorical and semantic
perception of the textual content. Respondents were most impressed by the picture of J.F.
Kennedy with his family, which can be attributed to the implanted cultural and social norms,
labeling adultery as socially unacceptable behavior. But the highest general impression score
was still that of J.F. Kennedy's photograph as the President, which can be explained by the
innate image of the president as an exemplary untouchable and unquestionable authority, the
national leader, so any violation of such an image results in a condemnation.

The next couple of spreads (B1-B4) were aimed at exploring the impact of size on four
dimensions: "impression of the size," "impression of the content," "visibility of the elements"
and "general visual impression." B1, as already mentioned, contained a large’ pictuFe
Kennedy while B4 contained an identical, but a smaller pittof¢he President of the size
equal to the secondary picture in the story. On three of the four dimensions, results showed the
respondents to be more strongly impressed by version B1, i.e., that with a larger photograph. It
was selected by 29 respondents (72.50%). But when it came to the impression of the content
size, putting the picture into context with the content, respondents were more impressed by
spread B4 (21 respondent or 52.50%). The elements contained in version B1 proved to be more
visible (31 respondents77.50%), also producing a stronger visual impression (25 respondents
1+62.50%). The respondents favoring version B1 explained that the "photograph size suggests
content importance" and "contributes to easy reading and visibility of the content.” On the other
hand, the respondents who were more inclined to version B4 believed equally large photos of
J.F. Kennedy and his lover Mimi Beardsley to be giving an impression of equality, equal
involvement, where J.F. Kennedy is seen as a "president who committed a political scandal and
an ordinary man who had an affair." In addition, smaller photographs feed the illusion of
seriousness of the content by leaving more room for extra text, as a characteristic of serious
newspapers, while large photographs seem sensationalist by being more obvious in the first

511 x 17.5 cm in size, 1:1 scale
67.5x9.5cmin size, 1:1 scale
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place. The results indicate that the size of visual elements affects the perception of the textual
content. Larger pictures were found to affect the perception of importance and visibility of the
content while smaller ones contributed to the perception of equality.

The last couple of spreads (B3-B2) were intended for a direct comparison of the spreads
showing a picture of J.F. Kennedy with his family, where B2 contained a color photograph and
B3 an identical black and white photograph. Three dimensions were investigated: "impression
of the content,” "visibility of the elements" and "general visual impression.” According to the
results, an overwhelming majority of respondents chose the version with a color photograph.
Spread B2 had scores of more than 90% on all three dimensions. Respondents explained their
choice by custom. They were accustomed to seeing color photographs in newspapers while a
smaller number of respondents who favored the black and white photograph said it "evoked an
event from the past.” Thus, the results indicate that color photographs leave a stronger
impression than black and white ones, which can be explained by custom and expectations. The
presence of color is a characteristic of modern newspapers; it is customary, part of the reader's
visual experience. Black and white photographs are rare, indeed; in most cases, they relate to
the content from the past, so their appearance may be expected to result in a perception of "retro
content." Accordingly, it can be concluded that hypotheses H3 and H3A were confirmed.

The last, fourth hypothesis refers to the front page and its impact on the consumer-reader
behavior. Asked to express a subjective view of the importance of the front page, respondents
said that the front page is an essential element of the newspaper since its very appearance sells
QHZVSDSHUV 7KH IURQW SDJH LV VHHQ DV WKH QHZVSDSI
character of the newspaper. When asked to what extent a front page affects the decision to buy
a daily newspaper, 21 respondents (52.50%) answered that it "completely affects,” with as
many as 34 other respondents (85%) giving an affirmative answer to the question about the
purchase of that day's daily newspaper on account of the content and look of the front page.
Respondents were then asked to rank graphic elements of the front page in the order in which
they are observed on a scale starting from 1 (most visible / important) to 9 (least visible /
important element on the front page). For an authoritative presentation of the order of ranking,
mode was used as the frequent occurrence of the number in the series, and the share of the most
frequent number in the sample. The results (presented in Table 4) show that 17 respondents
(42.50%) chose the main photograph as the most visible element of the front page (mode 1). It
was followed by the main headline (mode 2, 18 respondeft&’o); smaller headlines (mode
3, 12 respondentst 30%); teaser/topic above the head (mode 4, 8 respondeR@o
incidence); format (mode 5, 8 respondet®0% incidence), color (mode 6, 9 respondents
22.50% share in the total); with information surrounding the head/flag and newspaper
head/logo sharing grade 8, as the most common number in the series (9 respt2RI&0E).

Ranking last was advertisement/feature or gift announcement with grade 9 (13 respandents
7KH UHVHDUFK UHVXOWY DUH FRXD\EDGNEG QDN & LADK A
5LSROOpV DQG .LP Dh@psinktd h&cbnfirmatiomof hypothesis H4.
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Table 4 +Ranking of the graphic elements of the front page

Graphic elements of the Mode | Number of respondents
front page (%)
Format 5 (28% )
Newspaper head/logo 8 (22% %)
Main Headline 2 (4}52/0)
Smaller headlines 3 (3%)%/0)
9
Color 6 (22.5%)
The main photograph 1 (4;75%
Teaser/topic above the hed 4 (2§% )
Information surrounding the 3 9
head/flag (22.50%)
Advertisement/feature or 9 13
gift announcement (32.50%)

Conclusion

A successful design of any visual form is based, in the case of a graphic product like the daily
newspaper, on the appreciation of the interdisciplinary and complex nature of design and
respect for the universal principles of visual organizati@estalt.

Previous studies on reading habits and perception point to the impact of design elements
on the visual behavior of readers. Specifically, isolating and altering the characteristics of
mutable and immutable elements of the newspaper page design, due to universal Gestalt
principles of visual organization, produce changes in the observation, perception, impression,
and understanding of news, as reflected in the changed order of observation and dwell time on
the page. The object size, positioning, and axiality foster not only earlier perception but also
cognition of the content as well; color has a subliminal emotional appeal and serves as a
landmark for orientation in the visual space, with its positioning next to the headlines tripling
the chances that the text may be read, etc.

Based on the findings presented on the effect of design elements on perception and their
visual impact, with a special emphasis on newspaper design, one may conclude that their
meaning and effect are exceptional and should in no case be ignored. Every single element,
even the smallest element of a newspaper page can affect the perceptual and cognitive processes
as well as the visual impact. The universal design principles, Gestalt, visual communication,
and a number of other disciplines result in a generally accepted understanding, awareness, and
access to the visual design of daily newspapers. This is also evident from the results of primary
research conducted on the Croatian market and described here, which can be considered
indicative and serve as a basis for further research on perception and design.



2JUHWLU 'REAHQ %UNOMDpPLU / 0

5HIDUGLQJ LPSOLFDWLRQV IRU QHZVSDSHUVY PDUNHYV
(should) form the basis for further and more detailed improvements of the visual ergonomics
of newspapers.

Finally, the current situation in the market of print media does not leave much room for
halting a decline in circulation and readership. But such a trend can surely be mitigated if
strategic thinking is applied. Design is but one factor which may contribute to it.

Research limitations and future research

This research is not without limitations. A convenience sample based on availability was used
for the purpose of the research. The size and structure of the sample may be condiéesed to
limitation of this research and are not directly comparable to the available databases of reader
preferences. Therefore, the results obtained by the research cannot be generalized, nor are they
representative of the Croatian population. The methodology may be viewed as an additional
limitation. The research design and combined method that was used relies heavily on a self-
assessment of the respondents’ visual experience while the accuracy of the results might best
be checked by using a reliable and efficient but expensive eye-tracking method, recording the
respondents' eye movements.

The research may be considered as indicative and serve as a basis for fudher rese
in the field of perception and design, which it is both desirable and necessary to conduct in a
professional and controlled environment, preferably on a representative number of respondents.
Future research using a combination of traditional and neuro-marketing research methods is
desirable too.

It is recommended for the purpose of better newspaper preparation and placement on
the market to conduct extensive research on the habits and attitudes of target audiences, and to
take into account the results of such research since it is obvious that everything in the
environment affects the perception, and thereby also the visual impact. Detail is everything,
and only such an approach may foster successful business operations, founded on the marketing
business philosophy and orientation, in the observed economic activity.
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PRILOG 1: UPITNIK

UPITNIK

Za potrebe primarnog istrazivanja u sklopu
magistarskog rada na temu
“UTJECAJ ELEMENATA DIZAJNA DNEVNIH NOVINA
NA PERCEPCIJU | VIZUALNI DOJAM KOD GITATELJA”

PDS Marketing
Ekonomski fakultet
Sveuciliste u Zagrebu

UPITNIK BR.:
DATUM RAZGOVORA:
VRIJEME POCETKA:
TRAJANJE (min):

IME | PREZIME ISPITANIKA:
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IZBOR ISPITANIKA

A) spol:
ZAOKRUZITI KATEGORIJU:

e  MUSKI
e« ZENSKI 2
B) dob:

TOCNA DOB ISPITANIKA U GODINAMA: !_ | |
ZAOKRUZITI KATEGORIJU:

ZAVRSITI RAZGOVOR
ZAVRSITI RAZGOVOR

e 10do 19 godina
e 20 do 24 godine
e 25do 30 godina
e 31 do 40 godina
* 41 do 59 godina
e 60do 74 godine

ZAVRSITI RAZGOVOR
ZAVRSITI RAZGOVOR
ZAVRSITI RAZGOVOR

N O B W N -

e 75godinaivise

C) stupanj zavrSenog obrazovanja:

e zavrSena i nhezavréena

- 1 ZAVRSITI RAZGOVOR
os$
e SSiVSs ZAVRSITI RAZGOVOR
o fakultet

*  magisterij, doktorat

D) prebivaliste:

01 Grad Zagreb i Zagrebacka zup. 11Pozesko-Slavonska X
02 Krapinsko-Zagorska X | 12 Brodsko-Posavska X
03 Sisatko-Moslavatka X | 13 Zadarska X
04 Karlovagka X | 14 Osjecko-Baranjska | X
05 Varazdinska X | 15 Sibensko-Kninska X
06 Koprivni¢ko-Krizevacka X | 16 Vukovarsko-Srijemska | X
07 Bjelovarsko-Bilogorska X | 17 Splitsko-Dalmatinska | X
08 Primorsko-Goranska X | 18 Istarska X
09 Liéko-Senjska x | 19 Dubrovaéko-Neret. X
10 Virovitiéko-Podravska X | 20 Medimurska X
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E) Frekvencija &itanja dnevnih novina:

FREKVENCIJA CITANJA
Svaki 3-4 puta 1-2 puta Nekoliko riede
dan/gotovo tjedno tiedno puta
__svaki dan mjeseéno
1 2 3 4 5

OPCENITO O NOVINAMA

1. MoZete mi navesti glavne razloge zbog kojih &itate dnevne novine?

(navedite najmanje jedan razlog)

A) informiranost
B) navika/tradicija
C) sadrzaj

D) pokloni uz novinu
E) prilozi u novini
F) Nesto drugo.

2. Koje sve DOMACE dnevne novine poznajete? Spontano poznavanje. Pustiti ispitanika
da sam kaZe koje dnevne novine poznaje. Zaokruziti broj u koloni 1.

3. Koje sve STRANE dnevne novine poznajete? Spontano poznavanje. Pustiti ispitanika
da sam kazZe koje dnevne novine poznaje. Zaokruziti broj u koloni 2.

1. 2.

DOMACE DNEVNE
NOVINE

STRANE DNEVNE
NOVINE

POZNAVANJE
(spontano) DOMACIH
dnevnih novina

POZNAVANJE
(spontano) STRANIH
dnevnih novina

1. VECERNJI LIST 1. USA Today 1 1
2. JUTARNJI LIST 2. Guardian 2 2
3.24sata 3. New York Times 3 3
DALMAGIIA 4. Heral Tribune 4 4
5. NOVILIST 5. FAZ 5
6. GLAS ISTRE 6. Le Figaro

7. GLAS SLAVONIJE 7. Washington Post 7

Neke druge? Koje?

Neke druge? Koje?
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4. PROCITATI ONE DNEVNE NOVINE KOJE ISPITANIK NIJE SPOMENUO, A KOJE SU
NAVEDENE U TABLICI. Sada ¢u vam protitati jos neke DOMACE dnevne novine, a vi mi
recite poznajete li ih barem po imenu? OZNACI U KOLONI 2.

5. PROCITATI ONE DNEVNE NOVINE KOJE ISPITANIK NIJE SPOMENUO, A KOJE SU
NAVEDENE U TABLICI. Sada éu vam proéitati jos neke STRANE dnevne novine, a vi mi

recite poznajete li ih barem po imenu? OZNACI U KOLONI 2.
[ 2.
POZNAVANJE POZNAVANJE
DOMACE DNEVNE A STRANE DNEVNE (potpomognuto) (potpomognuto)
NOVINE NOVINE DOMACIH dnevnih | STRANIH dnevnih
novina novina
1. VECERNJI LIST 1. USA Today 1 1
2. JUTARNJI LIST 2. Guardian 2 2
6. 24sata 3. New York Times 3 3
4.SLOBODNA _ 4 4
DALMACIIA 4. Heral Tribune
5. NOVILIST 5.FAZ 5 ) 5
6. GLAS ISTRE 6. Le Figaro
7. GLAS SLAVONIE | | ashington ! !
Post

Neke druge. Koje? Neke druge. Koje?

b. Prema vagoj procjeni, kakav je profil novina USA Today, NYT, The Guardian i Ve&ernji
list?

i

OPCENITO O DIZAJNU NOVINA

6. MoZete mi reci koliko je vama osobno vazan dizajn dnevnih novina?

1 2. 3 4, 5.
uopéemi |uglavhnom | | izrazito | ne znam/
vazan mi
nije mi nije ] mi je ne mogu
e
vazan vazan . vazan procijeniti
DIZAJN DNEVNIH
1 2 3 4 5
NOVINA:
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7. MoZete mi navesti neke dnevne novine, strane ili domace, koje, prema vasem misljenju
imaju dobar dizajn, bolji od drugih dnevnih novina?

1. 2,
POZNAVANJE POZNAVANJE

DOMACE DNEVNE STRANE DNEVNE | (spontano) (spontano)

NOVINE NOVINE DOMACIH dnevnih | STRANIH dnevnih
novina novina

1. VECERNJI LIST 1. USA Today 1 1

2. JUTARNJILIST 2. Guardian

3. 24sata 1 3. New York Times 3 3

4. SLOBODNA .

GALRAGIA 4. Heral Tribune 4 4

5. NOVILIST 5. FAZ 5 5

6. GLAS ISTRE 6. Le Figaro 6 6

7. GLAS SLAVONIJE 7. Washington post 7 7

Neke druge? Koje? Neke druge? Koje?

8. Mozete li nabrojati glavne grafitke elemente - dijelove dnevnih novina? Spontano
poznavanje. Pustiti ispitanika da sam kazZe koje dnevne novine poznaje. Zaokruziti broj u koloni 1.

9. PROCITATI ONE ELEMENTE KOJE ISPITANIK NIJE SPOMENUO, A KOJE SU
NAVEDENE U TABLICI. Sada éu vam progéitati jod neke grafi¢ke elemente dnevnih novina,
a vi mi recite da li su vam poznati? OZNAC| U KOLONI 2.

Poznavanje grafi¢kih Poznavanje grafic¢kih

GRAFICKI ELEMENTI DNEVNIH elemenata novina elemenata novina
NOVINA (spontano) (potpomognuto)

'NASLOVNICA 1 2
GLAVA/LOGO NOVINE 1 2
FONT NASLOVA 1 2
FOTOGRAFIJA 1 2
BOJA 1 2
PRIJELOM STRANICE 1 2
FORMAT 1 2
Nesto drugo. 3to?
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10. Molim Vas zaokruzite odgovor koji po vama najbolje predstavlja utjecaj odredenih
grafi¢kih elemenata na opéi dojam neke dnevne novine.

5.
1. 2, 3. 4.
ne znam/
uopée ne | uglavhom donekle utjece u
ELEMENTI DNEVNIH , ] i ne mogu
utjece ne utjece utjeCe potpunosti e
NOVINA: procijeniti
NASLOVNICA 1 2 3 4 5
GLAVA/LOGO
1 2 3 4 5
NOVINE
FONT NASLOVA 1 2 3 4 5
FOTOGRAFIJA 1 2 3 4 5
BOJA 1 2 3 4 5
PRIJELOM STRANICE 1 2 3 4 5
FORMAT 1 2 3 4 5
NASLOVNICA

b. Mozete li mi re¢i $to mislite o naslovnici novine, koliko je ona bitna?

E
|
1

11. MozZete li mi reéi koliko naslovnica utje€e na vasu odluku o kupnji dnevne novine toga
dana (zaokruzite jedan od ponudenih odgovora)

5.
1. 2, 3. 4,

ne znam/
uopée ne | uglavnom donekle utjeée u

ne mogu
utjece ne utjece utjece potpunosti s

procijeniti

NASLOVNICA 1 2 3 4 5

12. Kupio/la bih novine samo zbog sadrzaja na naslovnici: (zaokruZite da ili ne)

DA / NE

b. Sto je to §to vam priviaéi paznju na naslovnici kad ste na prodajnom mjestu?
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13. Mozete li reéi koje grafitke elemente naslovnice u pravilu najprije uogavate? Stavljati
redne brojeve u kolonu.

Uocavanje grafi¢kih
elemenata na
naslovnici

ELEMENTI NA NASLOVNICI
(potpomognuto)

FORMAT OPCENITO
GLAVA/LOGO NOVINE
GLAVNI NASLOV

MANJI NASLOVI

BOJA

 GLAVNA FOTOGRAFIJA
INFO OKO GLAVE /FLAG
REKLAMA / NAJAVA PRILOGA / DARA
TEASER/ TEMA IZNAD GLAVE

Nesto drugo. $to?

14. Mozete li reéi kakav koncept naslovnice preferirate: sa jednog glavhom fotografijom i
jednim naslovom koji &ine 90% stranice, ili naslovnicu sa 2-3 i vige naslova i manjih
fotografija? ZaokruzZiti broj u koloni.

1. 5

jedna velika vi$e manjih
fotografija i jedan fotografija i vise
naslov naslova
KONCEPT NASLOVNICE 1 2

b. Zasto?

15. Molim ocijenite dva spreada Vecernjeg lista, sa razli¢itim konceptom naslovnica.
Zaokruziti broj u koloni.

jedna velika fotografijai | vi§e manjih fotografija i
jedan naslov viSe naslova
KONCEPT NASLOVNICE § 5

VECERNJEG LISTA
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16. Molim ocijenite estetski dojam predstavljenih isprinta naslovnica, neovisno o
sadrzaju.

1. 2. & 4. 5.
uopéemi | uglavnom ' izrazito | ne znam/
j donekle mi se .

se ne mi se ne ) mi se ne mogu
DNEVNA NOVINA svida

svida svida svida procijeniti
USA TODAY 1 2 3 4 5
THE GUARDIAN 1 i ¥ A 4 5
THE NEW YORK TIMES 1 2 3 4 5
VECERNJI LIST-prijediog 1 2 3 4 5

17. MozZete mi re¢i u kojoj mjeri vam se svida »glava“ na predstavljenim isprintima
naslovnica.

1. 5.
2. uglavnom | 3. 4,
uopée mi . . . . | neznam/
mi se ne donekle mi | izrazito mi
se ne ne mogu
DNEVNA NOVINA svida se svida se svida gl
svida procijeniti
USA TODAY 1 2 3 4 5
THE GUARDIAN 1 2 3 4 5
THE NEW YORK TIMES 1 2 3 4 5
VECERNJI LIST-prijediog 1 2 3 4 5
b. Zagto?
BOJA

18. Molim vas kaZite mi na $to vas asociraju Zarke, tople boje? Spontano spominjanje.

19. Molim vas kazite mi na $to vas asociraju pastelne, hladne boje? Spontano
spominjanje,

20. Na sto vas asocira paleta P2? Spontano spominjanje.

21. Uz Na $to vas asocira paleta P1? Spontano spominjanje.
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22. Molim ocijenite koliko vam se svidaju predstavijene kolorne palete novina:

1. 2, " 4 5.
uopée mi | uglavnom i o ne znam/
: donekle mi | izrazito mi

se ne mi se ne ne mogu
KOLORNA PALETA . ) se svida se svida

svida svida procijeniti
USA TODAY 1 5
NEW YORK TIMES 1 3 5

23. Molim ocijenite koliko i po vasem mis|
odgovaraju profilu novine: (

jenu smatrate pripadajuce kolorne palete
zaokruZite broj koji ozna¢ava stupanj svidanja)

1. 2, 3. 4, 5.
uglavnom ne znam/
uopéene | ne donekle izrazito ne mogu
KOLORNA PALETA St
odgovara | odgovara odgovara odgovara procijeniti
USA TODAY 1 2 3 4 5
NEW YORK TIMES 1 2 3 4 B -
b. Zasto?
PRIJELOM

24. Molim ocijenite isprinte crna kronika 1 i 2: (za svaku stavku stavite oznaku za samo
jedan isprint)

CK 1/ HOR CK 2/IVER

impresija na sadrzaj
(dojmljivost)

impresija na sadrzaj
(dojmljivost)

impresija na sadrzaj
(vjerodostojnost)

impresija na sadrzaj
(vjerodostojnost)

uocljivost elemenata uoiljivost elemenata

preglednost elemenata preglednost elemenata

dojam (opéenito) dojam (opcenito)

b. Zasto?
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25. DATI ISPITANIKU DA ISPUNI. Molim unesite redoslijed uo¢avanja elemenata na
isprintima (navedite koje elemente/dijelove redom uocavate, pocevsi od rednog broja 1...)
CK1

CK2
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FOTOGRAFIJA

26. Molim usporedite fotografiju na isprintu B1 i B2 (za svaku stavku odaberite samo

jedan isprint)

B1/ JFK, veliki

B 2/ obitelj, boja

impresija na sadrzaj

impresija na sadriaj

uotljivost elemenata

uoéljivost elemenata

dojam (opéenito)

dojam (opéenito)

h. Zasto?

i

27. Molim usporedite fotografiju na isprintu B1 i B4 (za svaku stavku odaberite samo

jedan isprint)

B1/JFK, veliki

B 4 JJFK, mali

impresija na veliéinu

impresija na veliéinu

impresija na sadrzaj

impresija na sadrzaj

uocljivost elemenata

uoéljivost elemenata

dojam (opcenito)

dojam (opéenito)

b. Zasgto?

f
i
i
|

28. Molim usporedite fotografiju na isprintu B3 | B2 (za svaku stavku odaberite samo

jedan isprint)

B3/ obitelj, ¢.b.

B 2/ obitelj, boja

impresija na sadrzaj

impresija na sadrzaj

uotljivost elemenata

uoéljivost elemenata

dojam (opcenito)

dojam (opéenito)
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studies.

Andy Ruddock
Monash University, Communications and Media Studies, AUSTRALIA

Abstract: This paper explores the significance of the George Gerbner Archive
(http://web.asc.upenn.edu/gerbner/archive.aspes a resource on the history of
Communications and Media Studies. Drawing on historical theory, the paadgresa 1973
clash between Gerbner and the International Communication Associatioheeiutre of the
Journal of CommunicatiarExchanges on this matter revegtonflicting views over how to
manage and finance the title. These quarrels manifested surprising deveisLQG WKH 86
emergence as a dominant force in global communications research. t€he daggest that
PXFK DV *HUEQHU futation iK \Re) PsthblishédiHI® also exerted considerable
influence as an ideas broker. Overall, the case study illustratesltie of complementing
media theory with research on the organizational and interpersonal hibthied published
work, showcasing the value of the Gerbner archive in this task.

Keywords: George Gerbner, Cultural Indicators Project, International Communication
Association, History of Communications Studies.

Introduction: George Gerbner and the backstage of media theory

When George Gerbner died in 2005, the renowned founder of the Cultural Indicators Project
*HUEQHU D EHTXHDWKHG KDOI D FHQWXU\TV .
FRUUHVSRQGHQFHY WR 7KH 8QLYHUVLWYoRCoBHDIQWAO YD QLD

(ASC). These letters, emails, memos and ephemera are a time tm@npivbtal period in

media research. Gerbner famously pioneered new ways to conceive how affedied
SROLWLFDO VRFLDOLVDWLRQ +LV UROZHDYY INQ RDQO X K 8 VDILL

registers the enormous energy he expended on organising a nascent diSdipleerecords

are worth examining, because they lend significant insights to recent work on the glpkal sha

of communication and media studies. Over the last twenty yearsysnvhgee identified

linguistic and geographic power centres in communication researeir. Work signals the

need for research into the social processes that spawned these hubsowhgfpaper shows

WKDW *H briegpbhddhvesFwith the International Communication Association (ICA)

concerning the management of theurnal of CommunicatiofJOC) evidenced how these

processes worked, and when they took shape. The case study is indicatigeGaribner

Address for Correspondence: Andy Ruddock, email: andy.ruddack{agsh.edu
Article received on the 6thuy, 2018. Article accepted on the 19th November, 2018.
Conflict of Interest: None



Ruddock A. 82

DUFKLYHTY YDOXH DV D KLVWRULFDO UHVRXUFHERXKDW KH Q
arrangement of communications and media studies.

In their study of peer reviewed journal publications from 1930 to the presgnt da
**QWKHU DQG 'RPDKLGL  stewagiBhily of GeanrEview, &s%fKey driver that
has shaped global research excellence. It is reasonable to suspedhahahen the ASC
DVVXPHG UHVSRQVLELOLW)\ |BQCIB XEDNIihsvakihgBerhgep gs\editorD JV K L S
WKDW WKLV ZDV D SLYRWDO KLVWRHKLWDO WHRNFRX\UKHQLD &
tenure, Gerbner skippered a major outlet for peer reviewed communications scholarship in the
period culminating in thdOCfv FODVVLFLQHWRHQWH O GoneHcGuldwavie Q 1R
NQRZQ DW WKH WLPH RI KLV DSSRLQWPHQWH\ EXOW MNHLN SRHDJG
the ideas and people who would define the discipline as a global practice.

A file in the archive contains the correspondence between Gerbner Arafficers,
arranging his appointment. The letters therein are more than dry recordingssefd® ‘s and
dotted 3 's. They register sometimes heated arguments across 1973 and 1974, inifiaating
Gerbner came very close to walking away from the editorship; aiaedtsat would have
changed theJOCV FRPSOH[LRQ 7KH HSLVRGH EULHI DV LW ZD\
arrangement of peer reviewed publication in media studies. Oveash&0 years or so,
scholars have recognised the ICA and J&C as major power brokers in global research
cultures that remain heavily rooted in the English-speaking world, iapédorth America
(Demeter, 2017; Gunther and Domabhidi, 2017; Lauf, 2005). At the same time, tiitess w
acknowleGJH WKDW WKLV LPEDODQFH FDQQRWXBH DQUW UH. & X @/HHWE
DUFKLYH UHFRUGY KRZ 1RUWK $PHULFDYV ¥désERDUIO\ KHJH
intentioned business decisions that were the subject of occasionafige struggles within
what has become th&entre’ RI JOREDO FRPPXQLFDWLRQGfildudfarsHDUFK *
an intriguing historical quirk; the Anglo and US bias in communicatigrarly down to the
dogged determination of an Eastern European refugee to make media scholarship a force to be
UHFNRQHG ZLWK 7KLV LQIRUPDWLRQDO QRXHWHWEQ®RGIH
contribution to media theory and methods is well established; but thengeeof the archive
indicates new directions, where he also stands as a notable hlggat®way to the sociology
of our discipline.

7KH SXUSRVH RI WKLV DUWLFOH LV WR PRGHOVKRZ WK
afford useful insights on the purpose and evolution of critical media res&aitthstration,
what follows uses the contents of th@C file to answer questions Demeter raised in his
analysis of fifteen thousand journal articles from nineteen respectedwunations journals
(2017). Demeter pinpoints the mi®70s as a crucial period when quality communications
outputs began to congregate around core ICA journals. He further suggestsstttct”
invites sociological reflection on the explicit and implicit for¢hat made things so. What
follows details how we might approach this task by applying hisidheary to the Gerbner
archive, and why it is worth investing time in learning more abdiguae whose impact on
media research seems to have already been established.

The Question of History

E.H. Carr famously cautioned against focusing historygyeat” figures. Historical junctures
do not emanate from personal ambitions, tenacity, skill, proclivities blefoalone; Rome
GLGQTYW LQYDGH (J\SW EHFDXVH ODUN $QWKRQ\ ZDV HQDPR
&DUUTYV ZDUQLQJ LV DSW EHFDXVH LW LVMHDMPMRXBEH ViH3 X|
soldier, Nazi hunter, McCarthy victim; the sober social scientist cut a dasimg.flt is easy
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to focus on the man himself, and pay less attention to the period tregireeented. But that
story has been told (e.g. Lent, 1995).

*HUEQHUYYVY FRQWULEXWLRQ WR PDVV FRPPXQLFDWLR
0 R U J DGgdirge Gerbner: A Critical Introduction to Media Theq3012) exploited the
DUFKLYHTVY FROOHFWLRQ RI *HUEQHUfVY SXEOLVKHG ZRUN
shifting political, scholarly and technological sands. Morgan authestgatdepicted Gerbner
as a methodologically catholic researcher who cannily usedidlghee to accuse corporate
storytelling for impoverishing XEOLF FXOWXUH ORUJDQYV DFFRXQW LV G
*HUEQHUTV LQWHUHVW V-ngthadblogldaiRR¥nip& dtice dn@lydes<dd tliverse
cultural industries. His book argued that Gerbner envisaged a criticaligmarghat could
produce historically informed, sensitive explanations for how media industriesasguctive
stories about reality through intricate, frequently unpredictable deaisaiing networks.
ORUJDQ VKRQH D VS R3Na3ded KndivnRotdjetts;Udp@HIUdh as international
differences in popular representations of education and heroism (Gerbner, 1966, 1969b, 1972),
the role of confession magazines in harnessing gender discrimimatominercial interests
(Gerbner, 1958), and the peculiar tale of how screen regulation and risoave the
television industry led to stereotyping of the mentally ill (Gerbner, 19&bner and
7TDQQHQEDXP ORUJDQ DOVR GHWDLOHG ¥WU BEGIRVETM D G
always hoped that the violence profiles would spark popular demand for gpudierculture.
In the 1990s, he tried to catalyse such a popular movement, by creatir@ultoeal
Environment Movement.

7KH TXDOLW\ RI ORUJDQYV ERRN WKUHDWH®MVLWWRJE\SL
resource. What remains to be said? Especially when using scrapsoofgbarsd professional
GRFXPHQWY WKDW ZHUH QRW ZULWWHQ IRU SROWWHRW W ETO/H?
discrepancies between those recordsandGeQ HU TV UHDO OLIH *ODULQJO\ WK
to show from over 30 years of work with Michael Morgan. Given such omissionghaind
PDQ\ RI *HUEQHUYfV FRQILGDQWHY UHPDLQJDFRBXIYWLRXWKI
misinterpretation are high. Archivist Sharon Black shares her frustratiomowing the archive
GRHV QRW FDSWXUH VRPH RI *HUEQHUTVY GHHSHMW DUHOD\
resource in trying to write a history of communications and media studies is fraught kvith ris

Added to this is the fear that archives skew historical knowleduexidists detail a
vigorous debate on the nature and purpose of archives dating back more than aloethiiry
19th century, the American Historical Association noted an explosion ofvexglactivities
from a diverse range of people and institutions. Much as this enthusiaseergpdea historical
opportunity, it also threatened to exacerbate the eternal problemig béstory to those who
kept the best records (Birdsall, 19799 HUEQHU YV GLJLWDO DUFKLYH LV D Y
threatening to exaggerate his significance by the simple fact that his recotusrare t

ORUH SRVLWLYHO\ ZKDW DOO RI WKUVTSREQWYLYR RY
importance of looking througfgreat peopléinto the worlds that made them figures of note.
A Gerbner centred history built on published works already exists. Howbeeg, dre sound
theoretical reasons for arguing that this can be complemented by &eobner centri¢
corollary, based on his other materials. The value of writing an alten@grbner history,
focused less on the man himself, and more on the scholarly era that psuéatea, is
illustrated by reflecting on history as a creative pursuit that re-landscapestthe pas

5HLQYHQWLQJ *HUEQHU 3:5HSHULRGLVDWLRQ DV D PHWKRC

So, anyone using the Gerbner archive is confronted by the absence of kaglsyand the
presence of experts who lived the history one is trying to reconstruattiBg indeed. But
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there is some comfort in realising that such is life for the archiwbin. So, too, the
knowledge that eminent historians do not simply seek to recreatethgiasbuld be agreeable

to those who lived it. Truth is surely important. As Eric Hobsbawm obdggi1994), history is
about things that happened, and the people those things happened to. On the otherhand, J
Lewis Gaddis characterised history as a narrative processrdatesperiods of historical
significance. Where first-hand accounts will always be indispensable, they are notftede gi
ivine rights3in making sense of what has been. To Gerbner and is colleagues, he would offer:

All we can say for sure is that we'll only in phe remembered for what we consider significant
about ourselves, or from what we choose to lealindén the documents and the artefacts that
will survive us. Future historians will have to dse what to make of these: it's they who will
impose meanings, just as it's we who study the pasthose who lived through it, who do so.
(Gaddis, 2002, pp. 224)

*DGGLVY ZRUGY DUH PRUH WKDQ D SUDJPDWLF PBFGERXKQW R
believed that good historians engage with the past by rearrangingntioneaé historical
SHULRGV +R BhRgrE BAGRcEMury thesis (1994)-the notion that the shifts that
characterised that age occurred between 1914 and 1989- is probably tfenmastexemplar

of what we might call¥eperiodisatiori. ®Reperiodisation enhances understanding of key
historical periods by focusing on details that are conventionally dkdméde of little
consequence. Of particular interest regarding Gerbner, consider the following Gaddis quote:

This particular form of time travel only works, tingh, when the historian is prepared to shift
scales: to consider how phenomena so small thgtebeaped notice at the time could shape
phenomena so large that we've always wondered hgydccurred (Gaddis, 2002, p. 25)

The passage indicates what there may be to say about a man oswinomeh has been said.

The fact that we already have welHVHDUFKHG DQG SHUVXDVLYH KLVWRU
LPSDFW GRHV QRW SUHFOXGH WKH SRVVLEMOIHQWURFKXR&U
understanding of how his work affected the field.

Method

S5HSHULRGLVLQJ  *HUE (shhéall” arehiw&® datd iHoh drio@y to@est the thesis
WKDW *HUEQHUYV DGPLQLVWUDWLYH JOCIfie, ceh&DIRGVHG KL
correspondence with twenty-six people between the years of 1973 and 1991, is fit for purpose,
prima facie. As has already been mentioned, the file details a period where Gerbnedassum
weighty role in organising international media scholarship, in the depeaslseding a
cornerstone edition of a canonised voice iNn ®XQLFDWLRQV VFKRODUVKLS *HL
is part of the story of how media research came to be organised in a particular waytala piv
period. Hence, the documents in this file are a suitable database ttietedea that the Devil
in understanding Gerbner lies in the administrative detail.

The technique used hedeeperiodised Gerbner by mapping evidence of organisational
conflict in the file. The justification for the approach is as follows. kivew that qualitative
research often seelkidramatic’ moments where the building, defending or breaking of social
rules becomes unusually transparent (Geertz, 1973; Van Maanen, 1988). In thiseciales,
was to see if conflict evidenced in administrative letters eftebow the ICA and thdOC
went about their work of cultivating excellence. In this regard, theg&hen ASC assumed
responsibility for publishingOC, and Gerbner became its editor, produced eighteen exchanges
EHWZHHQ ,&% RIILFHUV RYHU KRZ WR PD][L Oti\BndviérosS XEOLF
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were written between May, 1973, and April, 1974. Mapping these documenmdtsible to
see that theFerment in the Fieldnoted in 1983 was foreshadowed by often animated debates
over the management of high-quality peer-reviewed research; in wtrds, the ferment
started bubbling ten years before it splashed onto paper.

Disagreements in this episode largely settled around key threddgeys, and had a
particular rhythm, reflecting the unique nature of scholarly work in the U8 dfdima'’s main
protagonists were Gerbner, Fred Smith, then ICA President, and R. Wayne/iRapegceded
6PLWK LQ WKH UROH 3DFH ZDV D PHRBHWUHRI BV KDDAW &P WKV I
to oversee the Annenberg transfer. Judging by the arcBizeFHYV TXHULHYV SURYRNHC(
sometimes irritable exchanges over tHeCfV IXWXUH 7 Ksglebile® rRistered H
influental opinions on how to establish research excellence that continuecoladfv scholars
go about their work.

The Annenberg Move.

Curiously, evidence from this file suggests that Gerbner became aligthated from the ICA,
even as he took the bridge of its flagship publication. Gerbner believiedaitdingJOCY V
operational management to ASC would foster the secure business foumdgtiord of a
leading academic publication. Smith initially concurred. But actioningntibge sparked
months of wrangling, souring the working relationships among all involved. Whaiv$o
gives a more detailed explanation of the dispute, its chronology, andtéils déthe critical
turning points.

On May 15th, 1973, Fred Smith formally notified Gerbner that%ad hoc” ICA
publications committee had voted to make the Annenberg School publisherJ@@hevith
ICA ¥etaining editorial control 7KH GHFLVLRQ KDG EHHQ PDGH WR 3H
SURIHVVLRQDO DQG SURPRWLRQDO UHVRXUFHMRXKWEH\O/D U

&RUUHVSRQGHQFH $OIUHG 6PLWK @@rfespondence Qegges @ J H 6 F
considerable personal and institutional coup for Gerbner and his organisatidnw8lodmed

*H U E Qitdhiperable intellectual and editorial leaderdfigr a publication charged with
stewarding ICA's medium of intellectual leadership in the fafldommunication at large,
serving not only ICS membership but also reaching all those intereswmaimmunication
GHYHORSPHQWY LQ HYHU\ ILHOG" $Q HQ MO RWMHG $6R P3PU MAA
agreed to shoulder production and distribution costs and oversee advertissupscmption
PDWWHUV 7KH GHDO zZDV JRRG IRU WHQR XD ¥ D Q BMIX R&XR K\
letter was no more than a formality; member of the ad-hoc body, GerbneraKrevout the
switch (Correspondence, Alfred Smith, May 15, 1973). However, Smith issued an omen of
ZKDW ZDV WR FRPH &%V SXEOLVKLQJ FROPHLWMHHQWMYQ Ak
Operations demanded four managing committees. This included a body of pasefitients
SW R Justh®High a number of large and small problems | would now propose that we need

DW OHDVW WKUHH NLQGV RI FRPPLWWHHV 8 R @GIHRGIFN ZR- XK
Smith, May 16, 1973, no page). And so commenced the drama.

Trouble stirred within two weeks, as Gerbner accused Smith of exaggethé
FRPSOH[LW\ RI WKH PRYH *HUEQHU VDZ QRVQHHG RR D VWK B
EDOORW VLQFH ,&8% UXOHV HPSRZHUHGRYKHI BHROLLGY WRYMPD)
Board authorityW R PDNH VXFK DUUDQJHPHQWYV IRU SXEDOHYWLRQ
publications committee, given plans for new journals; he suggested mseofbthe Past
Presidents Committee, excluding Pace. Gerbner acknowledged the intrichcexvorking
financial arrangements; the organisation of cash flow from library Epheas was a case in
point. Nevertheless, the agreement in place manifestly madetASC issue; the organisation
responsible for all production costs, had the right to maximise revenue scl@amaser saw
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the Annenberg move as a pragmatic step toward the economic footing tbat rank
publication required. Ominously, he displayed little interest in ICA rané file feelings
(Correspondence, Alfred Smith, May 31, 1973). And with that, Gerbner exited the@tage
Europe, as the US school year ended.

%XW SHDFH GLGQYW ODVW ORQJ

In July, Smith became aware tiDC plans had to synchronise with the launching of
new ICA venture Communications Monographs. Knowing that several of thé&Rasdents
were in and around LA, Smith offered to fund a meeting to discuss budgets for each operation
(Correspondence with Alfred Smith, July 17, 1973). But just two days later Gerliniele
US, offering instead to host an all-expens® LG 3DVW 3UHVLGHQWVY MDXQW
return (Correspondence with Alfred Smith, July 20, 1973). Hence, complex questions about
how to fit new journal operations within ICA rules arose just as minath US contracts
expired, and scholars turned their attention to research.

Had the Past Presidents been able to meet, perhaps the buredaosatins that
developed could have been averted. Instead, on July 26th of 1973, Pacdrlagml advice,
warning the proposed agreement gave the ASC the power to usurp the t& laeading
gatekeeper of global communications studies (Correspondence, R Wayne R, 10l 3).
Attorney Farrell Lines unnerved Pace with four observations. First, the Montreal agtegm
actioned, effectively transferred th#OCfV 3QDPH JRRG ZLOO«LQFRPH DC
Annenberg. Second, although both parties agreed that either could cancebpleeative
arrangPHQW ZLWK WZHOYH PRQWKVY QRWLFH WKHUH ZDV C
transferringOCback to the association; ASC was entitled to cut ties withd@d\keep OC.
Third, ASC enjoyed insurmountable editorial control; School members of the board
oUNnXPEHUHG ,&% RIILFLDOV )RXUW HKHawg linQieafed no s8UBhG1a@rd R1 |, &
decision on core assets was constitutional without a member@oteespondence Farrell
ILQHV -XO\ ,Q HVVHQFH J/LQHV ZD KOQMG *WWHQ BHUH \
confidence about the fortitude of the Montreal agreement was at besttpre. The problem
for ICA was that the ASC Dean had nothing to lose by being wrong.

$W WKLV MXQFWXUH 6PLWKTV WRQH ZL WKV *BHWHWHIH B M
reeFWHG *HUEQHUTV YLHZ WKDW WKH $QQHQERRGQ POIRLYWWHKF BBX C
6XPPHU HQGHG 6PLWK ZHOFRPHG *HUEQHU KRPHITEXW UE
warnings. By now, he seemed persuaded that relocation could be dangerous. Mentioning
FRPPXQLFDWLRQV IURP 3DFH KH DVNHGVNIRR XD 8 RMUHF XGUHANV D&l
future rights to thedlOC DQG WKH PRQLHV IORZLQJ IURP LW $OWKRX.
OLJKW LQ JHQHUDO" J/LQHV KDG SHUVXDGHGMemlintie RI WK
Montreal statement, and that is to work out some mechanism or procedure for taghthati
DJUHHPHQW LI WKLY HYHU EHFRPHV QHFHVIVHHG &L W K H $XIX
27,1973, no page).

Then, September 11th , 1973 saw something of a collective meltdown. Eranigsl
with Smith taking on the roles of referee and mildly irked father figurettSmote to Pace,
praising his efforts on the ad hoc publications committee, but warning egaiapparent plan
to halt publication of the ICA newsletter, in protest at the statuth@fJOC quarrel.
Coincidentally or not, the same day saw another Smith memo outliningetey lifting
required of ICA President. Smith was responsible for; auditing finances, aigdngigets and
the behemoth that was the annual ICA conference and overseeing the laneahjofirnal
ventures. The administration had become so absurdly labyrinthine, thatt#miformed a
committee of committees! And this was business as usual. Nor waitee the fault lay, the
Annenberg transfer overburdened an already overburdened system. Worst ohalintjlang
stopped smart people from doing their day jobs; planning the future of comnamit@hat
was the field? What were its questions? What were its methodgl ®as afraid that the
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$VVRFLDWLRQ ZDV ZDVWLQJUDMNRRIPXERUWHRFB R@M®B®HEBIPOH $C
September 11, 1973). He was also irritated by the lack of appreciation forréaibnatic
spadework, and how vital such labour was to scho@\ JRDOV 3(YHU\RQH PXVW EH
own thing, to pursue glory, fulfilment, and salvation of the field as a whole. If the members of
, &3 GRQ W GR WKLV SODQQLQJ LW ZLOO EH SRQABH®EHWK
Alfred Smith, September 11, 1973, no page).
But Gerbner was not for turning. He retorted with an equally stern letténeorery

same day. In it, the ASC Dean offered to terminate ICA/ASC agreemmant) JOCto ICA,
and proceed with a new, independent publication. Gerbner argued again tigatémeeat had
been robust. Much as he respected Pace, and did not wish to cause difunit¢, he was
dismayed at the lack of appreciation for the service that he anthbisl svere offering. Where
Annenberg had moved swiftly to ensure a new quality journal, at a e such a publication
ZDV VRUHO\ QHHGHG 37KH IHHOLQJ , JHW«HNHRBQ®J R K3H (
momentum of Montreal has been allowed to It seems that ICA cannptoygtle optimum
conditions forthe ¥ LWDOL]DWLRQ RI LWV -RXUQDO" &RUUHVSRQGHFH
1973, no page) He remained on the offensive in two communications in Novefrit$:3,
complaining that he had received so little support in his editoriallvatédne could not even tell
readers how to subscribe (Correspondence, Alfred Smith, November 2, November 22, 1973-

6RPH RI WKH WHQVLRQ DURVH IURP *HUEQHRQVZRXQ D(
vulnerable to the most mundane of flaws:

Let me again express my concern over the namedoh@ss given for dues and subscription.
The uncertainties presents ICA and the Journal wittve risks. of the matter is your

responsibility, | have a corresponding duty to gafed the Journal's financial integrity for both
ICA and ASC (Correspondence, Alfred Smith, Noven#gr1973, no page).

Matters reached a nadir on April 8, 1974, with a letter to Gerbner from tHg appointed
ICA business manager, B Martin Hurley. At the turn of that new yearthShad finally
announced an arrangement for directing a portiat©d subscriptions to the Annenberg Press.
6KRUWO\ DIWHUZDUGY +XUOH\ DGPRQLVKHG *HUEWHU IR E X
complicating new arrangements with higishful thinking" RQ KRZ WKH DVVRFLDWLRC
operations worked. The Annenberg move only lookthple WKRVH ZKR NQHZ OLWWO
daily existence. And, for this reason, Hurley invited Gerbner to contemgesgeshare you
KROG LQ UHVSRQVLELOLW\" IRU WKH SUREOHP &RUUHVSRQC
page).

Shortly afterwards, Smith wrote to Gerbner, applauding a fineJi®§t edition under
his stewardship. Smith expressed admiration for the clever mix of essays anchradedes,
the inclusion of scholars and media practitioners, and a laudableaitib@al focus
(Correspondence Alfred Smith, July 8, 1974). But another note, written by Gerbnexda dec
later, suggested that the ill feeling from the incident never rdagipated in his long tenure
asJOCeditor. In the Spring of 1984, Gerbner wrote to new ICA President James Anderson to
complain about a decade of wrestling with an uncooperative ICA publicationsiittee, a
lack gratitude the fact that Annenberg had subsided the organization fade daed dismay
at a proposedarming out” of the ICA publications to "acommerdia RUJDQL]DWLRQ"™ UHIFE
a planned deal between the body and Sage publications. Gerbner wad thiaatbe decision
had been made without consulting him and felt this left no alieenather than to reconsider
the deal he had fought so hard to establish in 1973. (Correspondence, James Anderson, March
21, 1984). It is strange, and a little sad, that ten years of work leaxdthg publication of
SYHUPHQW LQ WKH )LHOG™ HQGHG RQ VXFK D[IQRWRAGLANMWWH
what this episode, and these records, might say about enduring practices in media scholarship
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Discussion

$UFKLYHG H[FKDQJHV VKRZ W K DMC tditorev@stbesgMvith @bsiods U D W L
RYHU WKH SXEOLFDWLRQYV PLVVLRQ DQtGdRWtH ddasydn@ Q 7KH
everything to do with management. Gerbner was sure a robust internationssipraebody,

fit for matching expanding media challenges, needed to function as adsudii fractious

conviction provoked tricky questions about profitability and ownership. The idea that Gerbner
clashed with professional colleagues on a managerial level lend lasisterical perspective

that modifies our understanding of his place in disciplinary history.

This is because th#OCASC episode lends possible explanations to recent questions
raised by research on trends in published communications studies. Onertlieese iprojects
has been how communications studies has struggled to marry cohesion andaxjznce
the 1970s, the discipline has endeavoured to build a solid schétang” that embraces
internationalisation. To some extent, a peer review journal industryaimains heavily US
centred has advanced global research culture. Naturally, however, thisrhasat a cost,
regarding diversity. The upshot is that the story of @€V PRYH WR WKH $6& LV D
puts people, events, conflicts and turning points into the equation of how comtmmica
studies remains rooted in the English-speaking world, despite theaitmeal aspirations of
its practitioners. The Gerbner archive presents us withbagin story” for the puzzle, hence
justifying the idea that Gerbner exists as a valuable historical lens.

+LVWRU\ SURYHVY WKDW *HUEQHU ZDV URXO/N LLE SWKRLYHN
the visibility and coherence of media research. As Gerbner stepped doddCasditor,

Borgman and Reeves (1983) discovered that communication studies was Reed tas a
discipline, because its scholars were less likely than peetsanfalds to reference a common
core of literature, published in a common core of respected publicationsory gflobal
disciplinary dialogue was unlikely in circumstances where so méemntéa practitioners were
unacquainted. Hence the desirability of a centralised publishing aperddiurnals sponsored
by organisations like ICA were vital, visibility wise, and ex@re needed that visibility
(Borgman and Reeves, 1983).

Twenty years later, research noted that ICA journals are major lgiacyppower
brokers, and that this hegemony carries many advantages. Bunz (2005)idié@ias one
in a suite of ICA and NCA journals that significantly affected suceessfailure in tenure
cases. Ingeniously, her quantitative analysis of the relative prodycivifferently ranked
professors who publish in these journals indicates X0t and the like exert more than an
explicit form of power. Bunz argued that an ICA journal based tenure sysbekedvin the
favour of highly research active departments, and this system widsaneaevaluabletraining
ground’ for the highly productive professoriat of the future.

/IDXI1YV VWXG\ RI WKH VDPH \HDU IRXQG WKDW WKHVH VI
price. Analysis of forty-three communications journals from 1998-2002 discovered 86&6 of th
content was authored by native English speakers. Lauf also noted comeeladétween the
nationalities of scholars who published, and those who attended ICA confererass. M
communication journals were the least international in focus in #i®d Importantly,
however, Lauf attributed this to no malice, but did wonder how far such imbsleockl be
attributed to structural matters and unspoken realities of scholarly life. In any.aaseoted
the need for investigation into the social processes that contributék tpatterns he
discovered; the genesis of the reality he noted was a puzzleetieat partly on greater
knowledge about how scholarly work happened in practice.

Marton Demeter (2017) recently reached the samdc€dOrK VLRQ 'HPHWHUYYV TXI
analysis of fifteen thousand articles from seventy-two communications jpureiaveen the
years of 2013-2017 found broadly similar distributions of power, albeit with a dimmgitad
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of US based authors. Demeter believed this confirmed the need for cempapgical
investigations into the social conditions that cultivated pagrdorms of knowledge. It is here
that a historical approach to the Gerbner archive connects with this theme.

Bearing these studies in minb W DSSHDUV WKDW *HUEQHUTV GHWHL
institutional base with real administrative skill and considerfibécial muscle had enduring
effects on the practice of media research. If current metrics debateth@qredominance of
US institutions, Gerbner archive holdings suggest that this hegemathe/gproduct of not
inconsiderable emotional labour, driven at least in part by a degwevme a much-needed
service. Perhaps more intriguingly, it shows that the Anglo cergntre of communications
studies was considerably driven by an Eastern European scholar for whdish Evegs a
second language. Additionally, Gerbner presided over the growth of an interorilicted
hegemony that could have moved in a different direction, becausesadtis within the centre.
)LRDOO\ WKHVH WHQVLRQV ZHUH H[DFRUB\WDKNWHH 66 £\DWR B HT-
calendar. Well-resourced as American universities are, it proved iibigoss convene
meetings outside the timelines of namenth appointments. Hence, the archive confirms Lauf
DQRG 'HPHWHUTV VXVSLFLRQ WKDW HDVLO\ GLV¥WXHK) IRECGOHBFE
overt, yet influential factors.

Conclusion

This paper has considered the purpose and methods of researching the personal correspondenc
of a leading scholar of the mass communications era. Examining sgltaaphies has been
established as an engaging and productive activity (e.g. Barton, 20t1;1B85; Neurath,
2001; Noelle-Neumann, 2004; Peters, 1996). The Gerbner archive represents a metlabdologic
juncture, as an instance where a community of scholars have unprecedeetesl taca
comprehensive, organized data set that offers a glimpse of the interparsboajjanisational
YDULDEOHY WKDW EXLOW WRGD\YfV PHGLD VWXGLHYV

*HUEQHUTY UHQRZQ DV D SLRQHHULQJ VFKRDDW®EKLV H
presented here pilots the idea that his archive reveals signiintargersonal intricacies that
also contributed to théstate of the artin contemporary critical media studies in less visible
ways. The archive records pivotal administrative moments that infoestiqns about how
global communication and media studies came to take a particufss. $tadings show that
JOCTV UHSXWDWLRQ KDV EHHQ EXLOW WKURXHKW RPHQ ZPHDO
meaning scholars; concentrations of power in the peer reviewed reseangsbgsirface from
internal conflicts within the very organisation that so powerfully mietees academic
HIFHOOHQFH 6SHFLILFDOO\ HYLGHQFH IDRPKIMMEIFHU TV Ul
Communicatiorsuggests that changed editorial and publication arrangements spdeteie
about the management of peer reviewed research. This debate showsatiaolretween the
power of US based arbiters of research excellence, and pragmatic, welbimed business
decisions, made with the intention of giving international media achal fighting chance of
winning an effective voice in debates on media and democracy.

The irony that it is possible to locate the power of English speaking Americarchesear
in the ambitions of a Hungarian scholar speaks to the historical nuances behind the publishing
patterns noted in recent studies. This demonstrates the potahi@lof historically informed
approaches to the Gerbner resource, seeking to understand Gerbnehade ain the
organization of media research at a crucial time, and seeking tpleoent conventional
chronologies by paying close attention to the minutiae of daily cultural life.
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Abstract: In this paper we theoretically interpret empirical results regaraoaglemic habits

LQ FRPPXQLFDWLRQ DQG PHGLD VWXGLHVRXKBLWKHWRUHD/R
theory throughout the analysis. The purpose of this effort is twofold. Firstigue ¢hat the
Bourdieusian theory is an adequate theoretical frame for explaining existangrdacademic
performance and especially on international inequalities in commiaomaaid media studies.

Second, we will make attempt towards a synthetized theoreticaligopad field theory by

connecting main concepts and demonstrate dynamical interactions between them.

Keywords: field theory, communication and media studies, de-Westernizatiore Bigurdieu,
academic capital

Introduction

The history of communication and media studies (CMS) is rife with arguments for and against

one of the most salient features of the discipline: its obvious-Enmerica centrism. Lots of

empirical research have conducted to investigate the measurs &fidihial North and South

bias in the field in CMS: most of them deals with the publication oatpdithe citation scores

of different world regions (Demeter, 2017, 2018a; Freelon, 2013; Lauf, 2005; Waisbord, 2015a;

Waisbord, 2015b; Wang, 2014). Most researchers consider North America, Oceastiay,n\\W

Europe and the developed Asia (Japan, Korea, Taiwan, Singapore and Hong Kong) as parts of

the Global North, and South America, the developing Asia, Africa, the Middle &€patts of

the Global South. Eastern Europe has a specific place sincéheisansidered as part of the

Global North (Lauf, 2005) or the Global South (Author, 2018b; Heilbron et al., 2018) and there

also are researchers that not even mention this part of the worlah (&tzdl Mancini, 2005).

Based on the recognition that in terms of its history, its econoratarés and its marginal

political position Eastern Europe has much more in common with othergfatte Global

South than those of the Global North, we consider Eastern Europe as part of the former.
While we have great bulks of empirical research on this topic, aceslemiCMS

somehow failed to produce a detailed and convincing theory that couldrettgaillynamics

of the processes that leads to the international bias again®dbal South. In this current

paper we use the Bourdieusian field theory (Bourdieu, 1988; 1998; 2004) to frame the field of
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CMS: we will examine the field-controlling norms (Rothenberger et al., 20i& hdbitus of
communication scholars and their academic capital that has been collectedfairingreer.

Since we would like to provide a coherent picture of the field of CMSyilwaot just interpret

the most important Bourdieusian concepts through this particularly disciplimaye also

connecting and cross-referring the main analytical terms with each Atha result, we will

get a synthetized theory on communication, as a unique acadenhiwifieits special types of

preferred habitus, norms and capital. We have to emphasize the interpratdtire of our
DQDO\VLYV VLQFH ZH KDYHQTW DWWHREWN WRWKRPGR %¥RRBDO
theory but we rather consider the basic concepts of field theory as toototitétbe used

flexibly.

Global North *Global South bhias in the field of CMS

Analyzing publication patterns in CMS dates back as early as 1989, @tm@munication
Researclpublished its special issue (Vol 16 Issue 4) dedicated to this topic. Later analyses on
publication patterns dealt with citation networks in CMS journals (Bongri@89; Borgman
and Reeves, 1983; Bunz, 2005; Feeley, 2008; Funkhouser, 1996; Rice, Borgman and Reeves,
1988; Rogers, 1999). In terms of publication inequalities, the most important pegrers
published in 2005, in which Edmund Lauf analyzed the international divefs#® SSCI
journals in CMS, and in 2018, when (Demeter, 2018a) analyzed the nationaitgivé
communication journals in Scopus. Both research found a very low leveteafiationality
with an overwhelming American predomination. The second best perforngmn revas
Western Europe, followed by the developed parts of Asia. The contributioe Glabal South
(including Africa, South America, the developing Asia, the Middle EadtEastern Europe)
was almost unnoticeable. Lauf (2005) found the same bias in terms of editoaial
membership of leading journals in CMS: beside the overrepresentation oSthedJsome
Western countries, the contribution of the Global South was minimal or even totally. absent

Former research already tried to find at least partial explanationsef@henomenon
RI WKH *OREDO 1RUWKYfYVY RYHUUHSUHVHQWDWURIDVMWQY &VKDV
beside cultural, linguistic and epistemic factors, the economic indscat world regions plays
critical role in their international publication output. For example, coroglstbetween the
GDP, per capita GDP and the publication success of a given regiofinddresome empirical
research (Demeter, 2018a; Lauf, 2005). In short, economic explanations staeotiw@nic
well-being of a given country determines, at least partly, the @iilolic success of a CMS
scholar working in that country. The second type of explanations deals witistiigcal facts
behind the field of CMS (Pooley and Park, 2013; Simonson et al., 2013; Waisbore kemiily]
2014.) The soFrDOOHG 3UHFHLYHG KLVWRU\" RI WKH ILMO®KBRRO
GLVFLSOLQH EHJLQV ZLWK WKH VWXG\ RIRESURSRIDGGD VL @
communicatonsKkGLHV"™ QDPHO\ .XUW /HZLQ &DUO +RYODQG +DU
were American, at least in terms of their education. The same aumysomt out that most
historians of CMS simply ignored the Global South, and this could be cedcesva patterned
neglect of non-Western scholarship. In terms of academic institudatiah, the Euro-
American precedency is also obvious: the first university-based coroationi education
(mostly in journalism) were established in American, German and Frencérsitias in the
ILUVW \HDUV RI WKH WK FHQWXU\ W ZDWLBQVRDYQILWKI
LQVWLWXWLRQDOL]J]HG DV DQ DFDGHPUWFE,ILHBOBRILQY RV& HH W HOFD
p. 26). Finally, we have a political-historical explanation (Lauk, 2015)d#als with the fact
that in most parts of the Global South there was a repressiveglali#gime for decades that
made the development of CMS literally impossible. The typical example is the@taism
of all Eastern European and some Asian, South American and African esumriother
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counties, there were, and in some cases, there is still miditamgligious dictatorship. The
serious deficiencies in free speech, the absence of press freedom, thetiqgmolibi
international traveling and the lack of appropriate language learririg isolation from the
international scientific community especially in the case of deelogically more sensitive
social sciences (Kornai, 1992).

The field of forces in the Bourdieusian theory and in CMS

Bourdieu conducted heroic efforts to emphasize the role that the field of fplags in
academic life, and his later followers dedicated an enormous amount othesethis topic
(Bauder, 2015; Bauder et al., 2017; Grenfell, 2008; Gouanvic, 2005; Hilgers and Mangez,
2015; Leung, 2013; Recke, 2011; Rothenberger et al., 2017; Thatcher et al., 2016; Wacquant,
2018; Wiedemann and Meyen, 2016). According to the original Bourdieusian idea, the field is
SWKH VSDFH RI WKH Weed Ihgvdifferént kiRds oRcddial oE Fhve precisely,
between the agents who possess a sufficient amount of one of the dKfiedsnof capital to

EH LQ D SRVLWLRQ WR GRPLQDWH WKH FRUUHVSRRQGLQJ
forces (the originale champis sometimes translated as field of power or simply force field)
has the well-established institutions of the Kuhnian normal sciencéd whiails the ruling
academic language and rhetoric (Oshima-Hogue, 1999; Liu et al., 2018), Higéd va
affiliations like world class universities and research institut{biesiman etl al, 2008), leading
journals, main publishers, selection committee memberships, administiadisiions
(Asheulova and Dushina, 2014) or university rankings (Pietrucha, 2018).Therefore, tbé field
forces consists of many subfields or institutions (Fig. 1) that are tigitegwoven with each

other in various ways.
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Figure 1. The constituents of the field of forces

Each subfield of the field of forces holds possession of some institutional.p®&tection
committeecan decide the career paths of individual researchers by prescdhibimgice of
entry (Bourdieu, 2004) and the tenure conditions. Earlier in their career, irdaahat
communication scholars should publish at least one or two papers in leadiodigadsi
preferably in ICA or NCA journals for a successful tenure application proposedyto
acknowledged institution (Pooley, 2015). Because of their almost absoluter powe
determining career possibilities of young researchers, selection coesmltey the role of
gatekeepers to the field of forces. The earlier mentioned internasicieatific communities
like ICA, NCA or IAMCR play serious roles in the field of forces of CMS, andihe against
Global South authors is well known in case of all these associationdgiéan and Mayen,
2016; Zelizer, 2015). Another important factor of the field of forcetamguage more
precisely, the academic English of the international community of @k&a's. As both Lauf
(2005) and (Demeter, 2018a) puts it, leading periodicals in CMS publish Eoginiént
exclusively. Even if being published, non-English articles suffer from loitatron scores than
English papers (Liu et al., 2018). It is obvious then, that this fact results in seriougdinss a
non-English authors since they should learn a second language on a profésgedrasd an

95
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extra investment, and they presumably read and write slower than thee Batlish peers
(Horn, 2017). Moreover, beside the language itself, they should also masA&gtbeSaxon
rhetoric and academic writing skills (Oshima and Hogue, 1999). Besigiedge and selection
criteria, the field of forces also determines the prefethednatic clustergFreelon, 2013;
**QWKHU DQG 'RPDKLGL 1HXPDQ HW DO LQ &0OBSLULF
some orthodox topics of research are preferred, typically those of with Aaméacus, and
research conducted with quantitative social science methodsés teagublish than those of
written on non-Western topics and conducted by non-mainstream approaches. The
characteristic clusters in CMS are interpersonal communication, nacenedia, parasocial
interaction, multimedia, political communication, hostile media, psygyobf communication

DQRG DIJHQGD VHWWLQJ )UHHORQ 0 R B H W DAL RMOXOQ WXKHHL
and received methodologies. In order to being published, most early carearstdod to
achieve their research in the orthodox thematic clusters, withrtfi@dox methods and based

on the orthodox literatureéScience policyandstate strategiesvorks on the macro-level and

their effects on the field of forces raises with the decline ofréetive autonomy of the
sciences. When the state abandons the sciences by cutting their fusidingsdeen happened

in the case of Russia and many other Eastern European regions, the ented t&lsearchers

will try to move towards more prosperous regions. The opposite is true \whestdte
deliberately invests in academic institutions and research pregli&e in China, because it
results in strengthened academic life (Asheulova and Dushina, 20{ig¢rsity rankingsand

journal rankings likeScopus or SSGilay also important role in organizing the field of forces,
since international students and the most mobile internationabsshall target the top ranked
universities (Pietrucha, 2018). In the case of Shanghai Ranking, researchiootputof the

most important categories with extraordinary emphasis on SSCI p@piees rankings like the

QS World University Ranking or The Times Higher Education World UniveRstyking also
calculate with the publication output of the employees. Lecturitigeabp ranked universities

and publishing in the top ranked periodicals results in prestige and a greattarhacademic
capital. Finally, besides selection committee membaublishers editorial board members
andreviewersalso play the role of gatekeepers in the field of forces, sincethiy determine

the publication output of international researchers. We have 293 Scopus-indexed and 79 SSCI
indexed periodicals in CMS (in 2017). Most Scopus-indexed and all SSCI indexedlgoare
published in the Global North (Demeter, 2018a, 2018b), and most editorial boards @bnsist
Global North editorial board members (Lauf, 2005). It means that the fiéddces is strongly
biased against Global South authors from these respects, too.

The habitus, the norms and collecting academic capital in CMS

+DELWXV LV RQH RI WKH PDLQ FRQFHSWV RN RBRRKX IGHUIUHEGHI
and transposable dispositions or tendencies social agents have in ordeg tackiee during

social actions (Grenfell, 2008). Regardimgpitusin practice, the most important empirical
phenomenon in career development is the mobility of researchers, bdaaffsets on other

parts of the habitus likeublication habitfAksnes et al., 2013jproper conductRothenberger

et al., 2017)cooperation skill{Henriksen, 2018; Ronda-Pupo and Katz, 2018)edworking

(Bormann, 2017; Coccia and Bozemann, 2016).
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Figure 2. The constituents of habitus

publication
NETIS

proper cooperation
conduct habits

networking,
social skills

The general rule of mobility is that talent often flows from the Gl&mith to the core as
scholars seek out employment in recognized institutions of higher leanritmgyGlobal North
(Lee and Kuzhabekova, 2017). Mobility, that is, being educated or work abroes ttas
symbolic or academic capital of researchers in a great extent, while intgnoftéin results in
narrowed career paths. The motivations between mobility include sirophomic features
like higher salary or better material-technical conditions, but research show thedrtiaion

of scientific visibility +growth in publication output, coauthored international publications or
the increase of citation indicesalso play very important role (Asheulova and Dushina, 2014;
Aksnes et al., 2013). Moreover, internalization, that is, the concept ofiharabbnd global
university (Herschberg et al., 2018) became a keyword or norm that mogsiti@seshould
strive for. Mobility as a habitus, therefore, became not just an imp@aante of academic
capital for individual researchers, but a valuable feature that intemahtiniversities support
and appreciate as well. For mobility is the most important facton Whebal South academics
wish to raise their academic capital, it is expected that mot&le authors will collect more
FDSLWDO $PRQJVW WKH PRVW REYLRXV H[DPFOBWPRIF3HQ
capital like BA, MA or PhD degrees accomplished in the Global Norimtssts could collect
advanced types of capital in the form of Global North postdoctoral reseapsrience,
international grants, Global North affiliations (Shen et al., 2018) and, mostlycatidtis in
leading periodicals (Cole, 1967; Hanssen et al., 2017). Networking, collabogaitbn
coauthorship are also sources of measurable academic capital inofdboth citation and
publication output (Bormann, 2017; Coccia and Bozemann, 2016; Henriksen, 2018; Katz,
1999; Ronda-Pupo and Katz, 2018).

The role ofnormsin the Bourdieusian theory was extensively investigated by Rothenberger et
al. (2017), but we should still relate them directly to the field of CMS (Fig. 3).
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Figure 3. The constituents of norms
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Following Neuman et al. (2008) we could state that there are a bunomus that play crucial

UROH LQ DVVHVVLQJ D FRPPXQLFDWLRQ VFEK®BOH UNYX ZRWHW t
integration, methodology, completeness, normative connection and origiBakgd on their

extensive analysis on peer review decisions the authors find that the most imparanare

clarity (of the research paper), methodology and theoretical integration, imipgatance,

originality and normative connection turned out to be marginal as seleatiteria which

means that, in most cases, reviewers wrote that the papenp@sdant and original. According

to their research, however, the most important norms are related to the theory used:

ve have thus far come to the conclusion that theory is king. Withoutracol@aection to an

identifiable theoretical corpus and providing an original contribution todbigus, pristine

SURVH RU PDJQLILFHQW PHWKRGY GR QRW SURDIQGHWNVEBEG Nt
2008, p. 230)

These underlying norms determinate the prospect of scientists to publistarti@es in
prestigious journals since, in order to being published, they should be famiidrasal norms.
In a less extent, the opposite could also be true, for scientific communities coulderfieas
methodological or epistemic change (Estrade, Hernandez and Schulz, 2&18dtdétworthy
that publishing in leading periodicals is not an optional but a necesssignment when a
researcher plans an international career, for the most important corfditipnofessional
success represented in tenure and hiring decisions is based on publicateading peer-
reviewed journals (King et al., 2017; Zdenek, 2017). Since most norms arediéaraugh
education, and leading journals are published exclusively at the Glokial authors educated
in the Global South face significant challenges when trying to uthiesr research in the most
prestigious periodicals (Lauf, 2005). Acquiring and adopt these norms through beirg mobi
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and have Global North education is, therefore, essential to a successéuth career (Meyen,
2012; Wiedemann and Meyen 2016). In other words, especially for those academittgefrom
Global South, mobility turned out to be the most effective habitus to colipdal.

%WRXUGLHXYV QRWLRQ RI FDSLWDO FRXOG EH URXJKO'
economic sense of the concept, since Bourdieu's purpose is to extend thef shaserm
"capital” by employing it in a wider system of exchanges whereby assets ofrdierds are
transformed and exchanged within complex networks or circuits within and afiffessnt
fields. He is attempting to relocate the narrow instance of midecaxchange away from
economics into a wider anthropology of cultural exchanges and valuatfowkich the
economic is only one (though the most fundamental) type. It is importanetdostever, that
other forms of capital such as cultural and social can be seen asibist@miated” forms of
economic capital. (Grenfell, 2008, p. 102).

On the basis of the literature of Bourdieusian theory we could distinguish four kinds of capital
(Fig. 4).

Figure 4. The constituents of capital

symbolic

{peer recognition
{citation
{publications
{positions (EBM,
Tenure Committee)

academic economic

{degrees {salary
{experience {funds

{certifications {fellowship

social
{international
projects
{research gropus
{science networks
{coauthorship

The first and most obvious category is #eademic capitathat could be accumulated in the
form of certifications, degrees, fellowships, research grants and work expeAeademic
capital that has been collected in the top of the hierarchy (typicathe US and other English-
speaking countries) is much more valuable than those of colleatetién peripheral countries
(Bauder, 2015; Bauder et al., 2017). Another type of capital soitial capitalwhich consists
of demonstrable records of participating in international collaborations rechsg@ups and
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science networks, like ICA and NCA in the case of CMS. Also, a duij@essive
demonstration of the social capital of individual researchers is the noifrtheir international
coauthored papers (Bormann, 2017; Ronda-Pupo and Katz. 2018). Research shows that the
increase of social capital in the form of coauthored papers also éfieetased citation scores
(Henriksen, 2018). Again, since the field of CMS is fairly hierarchical aasklitowards Euro-
American institutions (publishers, journals, universities and affiliatigasgarchers from the

Global South try to cooperate strategically with Global North authorscoByrast, Global

North authors cooperate, mostly, with each other, and their cooperation laital Gouth

authors is rather idiosyncratic (Demeter, 2017). The third type of capithke economic

capital, and research shows that this is one of the main factors behind labor migration towards
the Global North (Asheulova and Dushina, 2014). Economic capital typicatigists of

factors like salary, the level of material-technical conditions fa@nsific activities and the
accessibility of external funds. The relatively low level of ecoooapital tends to effect
serious damages on the career trajectory of Global South reseanmtetbey frequently have

WR XQGHUWDNH RWKHU GXWLHV EHVLGH WKHLU DKDGHPLF
often results in leaving academy. Finally, the fourth type of capgitéeisymbolic capitain

the widest sense, which consists of many forms and aspects of contermgoognyition. But

this is not only a matter of vanity, since symbolic capital cbeldasily transferred to economic
capital. For example, one of the most important manifestations dbadigncapital is the
QXPEHU RI RQHYV FLWDW LR Q V-cardKrLaH¢b ibterviwoHivthe\ciutddr Q J W L
of an academic promotion. Other types of symbolic capital are hierarpbsitions in tenure
committees or in editorial boards of prestigious journals. In these cases, thkeoasists of

the power of one individual to give or deny capital to and from othersgerthe field. Finally,

the number of publications in prestigious journals should be conceived as syodmtal

which, similarly to the citations scores, could be transferred to econmapital through
promotion. Furthermore, some institutions premiate the publication of SSCI inddixels

even financially.

The field of struggle in CMS: heterodox and orthodox scholars

7KH ILHOG RI VWUXJJOH LV WKH 3SODHN WKRHGH YWHRLRHS) W |

nonconformist activity of heterodox scholars (Bourdieu, 2004). As in the case of any sciences,

we can differentiate between push and pull activities in CMS: widdormer involves the
PRVWO\ FULWLFDO DFWLYLWLHV RI \IOWVEWHUSKHODW H K HW\R

FRQVHUYDWLYH DFWLYLWLHV RI PRUH FHQWWDW KHRWHMI R H E

frequently criticize the publication bias towards Global South authors. alyhieoretical

frameworks for explaining the phenomenon of scientific inequalities are depgnitieory

(Ferraro, 2008; Prebisch, 1959; Thomas-Slayter, 2003) and Matthew Effect, espgbeially

theory of the Matthew Effect for Countries (Bonitz, Bruckner and Scharnhorst, 1997).

Dependency theories had been invented as a reaction to the popular Kaigeriiheory of

the first half of the 20th century. The first class of dependency thetaies back to Prebisch

(1959), who has a Marxist conception on the global economic system. Hismpustant

statements were that 1) the center derived (at least partiygatish from the periphery 2) the

relationship between subdominant and dominant states is an enduring one lamcb3lyt

chance for a dependent area to become a center is that it should brgdkoawéhe old,

dominant center (Love, 1980). As an addition to the existing bias towboblalGouth authors,

we have the Matthew Effect for Countries that says even Global South aunthpssicceed in

publishing their work in leading journals, they will be less cited tiwgit developed country

colleagues: A minority of countries, expecting a high number of citatiorscpsntific paper,

gains more citations than expected, while the majority of countries, expextly a low
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number of citations per scientific paper, achieves fewer citations than expedtexispirit of
Merton we called this effect Matthew Effect for Countries (Bonitz, BrucknédrScharnhorst
1997, 408). Authors from different regions of the Global South investigated the aatlre
possible causes of these inequalities. There are profound analyses topithifsom South
America (Jalata, 1993; Perez, 1990), from Africa (Amadi, 2012; Onyancha, 2016), fram As
(Hung, 2016; Myrdal, 1974; Yutisri, 2016) and from Eastern Europe as well (Brodzt a
Gerkovits, 2009; Bruszt and Langbein, 2017; Demeter, 2018b). But with thele-dal
Westernization theories of some Global NoklHFKRODUV WKH 3SXOO HIIHFW™ DO
the field of struggles in CMS (Rothenberger et al., 2015; Waisbord, 2015a; Waisbord, 2015b;
Waisbord and Mellado, 2014; Wang, 2014). De-Westernization means, at leadidaibgre

the critic of Westertrism of the field: The critique of Eur@American centrism in
communication theories has in recent years led to calls for Afrocentric/Asiacagpproaches

to research, and the emergence of geocultural theories. The discussion hasouedi¢he
urgency for us to re-examine the way cultural differences are handled in academic discourse
(Wang 2014,373). According to Waisbord and Mellgd014), deWesternization should be
related to scholars, topics, themes, ideas, methods, experienstsmefmgies, theoretical
perspectives and academic cultures. Sivlio Waisbord, current editor of l&fhitbJournal

of Communicatiortlearly expresses his conception regarding de-Westernization 2016s
editorial: 3JoC also needs to reflect the globalization of ICA and the field of comatiomc

[...] It needs to give visibility to arguments that invite us to rétltonclusions largely drawn

from studies conducted in the United States and a few countries in 8ie M8 needs to be
embedded in the globalized academia to enrich analytical persgedingaden research
horizons, and connect diverse academic cultures of communication scholafgéVégsbord
2015a, 586-587). Notwithstanding, if we take a look on the national diversitgushal of
CommunicatioffV SXEOLFDWLRQ RXWSXW EHIRUHRWBSEZMGizRXIBWHU WK
plans we could not find any significant changes in this respect (Table 1).

7TDEOH :RUOG UHJL RIQWifal 6f QnihUhicEtdximtiheR€ridd Q013-2014
and between 2016-2017
Global North South America  Asia Eastern Europe  Africa Middle East
2016-2017
us 59 Chile 3 China 2 Poland 1 South Africa 1 Turkey
UK 12 Mexico 2 Singapore 2
Germany 11 Colombia 1HongKong 1
Netherlands 8 Philippines 1
Israel 6
Australia 4
Austria 4
Spain 4
Belgium 3
Finland 2
Switzerland 2
Canada 1
Iceland 1
Norway 1
Sweden 1
119 6 6 1 1 1
2013-2014
us 80 Chile 2 Korea 3
Germany 12 China 2
Netherlands Singapore 2

Austria
Switzerland
Australia
Belgium
Israel

Italy
Denmark
UK

Hong Kong 1
Taiwan 1

- [N}
[ NN W g

117 2 9 0 0 0
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Data show that the contribution of the Global North is around 90 percent in both time periods,
and the Global South failed to raise its publication output. The contrilaftitve US has been
slightly decreased but mostly in favor of other Global North regionscalpi Western
European countries and not for the benefit of Global South authors. The inehabdirgen
different regions of the Global South still holds: the developing Asia (ynGkiha) and South
America have certain contribution in CMS, the participation of other regji@she Middle
East, Africa and Eastern Europe was and is still absolutely unriagcésle have to admit,
however, that since we do not have data on submitted but only on published articles, we could
not tell whether this low contribution of the Global South is due to thedhsubmissions or
the result of high reject ratios towards authors from this region. Nevextheien if we could
not ascertain the exact causes yet, we could still draw theusanclthat de-Westernization
DVSLUDWLRQV RI WKH FHQWHU FRXOGQTYW UDLVH WKH FRQV
We have just presented a very narrow research that shows de-WesterisZar from
being achieved in CMS. Since in this rather theoretical artiddedw not concentrate on
conducting diversified empirical research, we could just refer to other,engeical studies
that show the same strong bias against Global South papers in tepuislichtion output
(Demeter, 2018a; Freelon, 2013; Lauf, 2005; Waisbord, 2015a; Waisbord, 2015b; Wang,
2014).
Beside leading periodicals like the above mentiodedrnal of Communicatign
international academic associations also recognized the importande-\&esternization
(Meyen, 2012; Wiedemann and Meyen, 2016; Zelizer, 2015). Nevertheless,dbarcreshow
that most fellows of the ICA has exclusively American background, aridllallvs has very
strong, typically educational relations to the Global North. It seemsdaimthat it is almost
impossible to became an internationally recognized scholar in CMS witlmassive measure
of Global North capital.
7TRGD\ ,&$TV LQWHUQDWLRQDO OHDGHUVXLGNHGORR DV
United States and educated at U.S. universities or heavily influencétbrtly American
research traditions, even if it includes a numerous contributions from agkeciations and
DOWHUQDWLYH DSSURDFKHV >«@ 1DWLRGiB& dimbDieHPLF H
became Americanized, especially via ICA fellows servingads models to get scientific
capital. Thus,,&$V HIIRUWV WR H[SDQG LWV OHDGHUVKLIFSVDUH D'
of conserving the power structures in the field. (Wiedemann and Meyen, 2016, p. 1489).
It is noteworthy, that Wiedemann and Meyen deals with mostly deri&anization
that means they consider n¢PHULFDQ ,&% IHOORZVY FDUHHU SDWKV D
strong and manifold relations to the US. But from their data we could aletrasten more
striking fact, namely, that there are no Global South scholars am@#gtellows, former and
future presidents at all. From the 112 distinguished ICA fellows ther86afeom the US,
followed by Germany (4), the UK (3), Canada (3), Israel (3), Australia (2), theeNeatds (2),
Singapore (2), and we have 1-1 fellows from Belgium, Denmark, Sweden, Finland, Sout
Korea, Japanand Hongr QJ $V WKH DXWKRUV DFFXUDWHO\ REVHUYHC(
PHDQV JRLQJ WR ULFK HFRQRPLFDOO\ VWURQJSFRXQWULHYV
As a conclusion we can say that center-based pull-efforts or de-Westernizationsaibetmgt
ILHOG RI VWUXJJOH KDYHQMW VXFFHHG L6 X\V KVIL@ & 6K H KEHRL
is no significant accession in the number of Global South articles in le@&gperiodicals,
and the participation of Global South fellows in most prestigious agadessociations is
totally unnoticeable.
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An attempt to synthesize Bourdieusian concepts

Although the use of Bourdieusian concepts is quote common amongst SOemiSt;
specialists often argue that sometimes it is hard to find sa@isfaafjreement regarding the
correct sense of the original notions (Grenfell, 2008; Shusterman, 1999; Thatlhe2G16).

The cause of this ambiguity is likely the fact that Bourdieusatepts tend to define each
other mutually, so the linear exposition of his field theory is rather hard to develop. Therefore,
we chose a network style exposition for our attempt to synthesize limbdytand its main
concepts, therefore all the main concepts will be related to each other (Fig. 5).

J)LIXUH 7KH VIQWKHVL]HG QHWZRUN Rl ILHOG WKH

In our understanding, there is no central concept in field theory; instehdwedour central
concepts (habitus, capital, field and norm) plus an additional one, nahegent who acts

in the social field. Thus we will start our exposition with the agtscould be individual,
collective or institutional. On an individual agent we mean indididesearchers with
DSSURSULDWH FDSLWDO IRU DFWLQJ VXFFHVWKH ©OVU H@W I\
performance is successful at a given field, then that agent hastihg Hiabitus. But as
individual agents collect individual capital (in the form of caas, for example), collective
and institutional agents save collective or institutional cafttedmples for collective agents
are research teams and laboratories, while universities, disciglnedries and world regions
and even science in itself could be conceived as institutional agents. fastribé individual
researchers but also research teams and whole regions (even as great ones as Bau@iobal
itself) strive for being represented in the map of international science, they tendriaubate
capital collectively. The strife or field of struggle where sciersca @hole competes is slightly
different from the situations where the competition runs inside the fialcierice: here science
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competes with other social institutions like health careurilbr sports for a finite amount of
state or public fund.

Just like as capital could be collected individually or coledyi, habitus could be
internalized by either an individual or a collective agent. Sinabdus is always the habitus
of an (individual or collective) agent, the concept of the former couldenocbnceived without
the latter. It is always the (physical, cognitive, affectiviiocal or institutional) structure of a
given agent that support (or prohibit) the development of a given habitusantdte process,
namely, the internalization of the habitus happens on and by the rulediefdlo# forces. In
return, the field of forces consists of, basically, individual and colie@yents which play
GLITHUHQW SRZHU UROHV RQ WKH VDPH ILHOHEG EKLWKHDIIHAQ
of forces via different pull and push effects, norms are much more rescstamnge since
they are originated and usually institutionalized in the field of forcestHer words, norms
control the field of forces while habitus control the behavior of the agéhé&sfunction and
dynamics of norms on the level of the field is quite similah®function and dynamics of
habitus on the level of the individual or collective agents. Justaljjants (of a given field)
could be conceived as embodied fields of forces (Bourdieu, 2004) we cHrasawbitus is
the individualized and agent-specific realization of ruling norms.

AV LW LV UHSUHVHQWHG RQ )LJ ZH FRXOKGHRBUDZ D V
main concepts. Since this network should be conceived as a connegiedvwgacould start
the interpretation from any concept. When we select, for examplegritbept of agent, we will
see its immediate connections with habitus via learning, ardtiagtfield of forces via push
and pull effects. In other words, the main goal of agents is to get better positions atltbe fiel
forces while other agents on the field of forces determine the avitéyadfilevery possible
positions. Since agents could reach this goal by collecting agadapital, they have to learn
the appropriate habitus by which it can be achieved as fast pessible. This collected capital
serve as trumps on the field of forces: the more capital you haveotieelikely you will get
top positions here. Norms, which are the most stable elements of weglhebntrol the field
of forces by determining the rules of the academic competition on thbame and, on the
other hand, they serve as models for the appropriate habitus that &gehespecific
implementation of ruling norms.

Conclusions

In this paper we aimed to contribute to the literature of comration theory in general, and
to Bourdieusian field theory in particular in two ways.
First, we tried to show that the large quantity of information we magarding Global
North £Global South inequalities in communication and media studies needs to be interpreted
in a coherent theoret O IUDPHZRUN DQG %RXUGLHXYV IUDPH WKHR
WKLV UROH 7KLV LV DOVR WKH ILHVWHGNVNZEBVUIIRUZBOQFK WI
field of forces was discussed theoretically. In other words, we cowdetiaally interpret data
from former empirical research and, at the same time, we could corrobelchteeory through
connecting data to the appropriate theoretical concepts of field theory.
6HFRQG ZH WULHG WR VI QWKHWL]H WKH P RE@wWRRQFHSWYV
relatedness. Our conceptual analysis shown that the linear development of thenighbbe
extremely hard and even confusing since all the main concepts definetleaGlso we chose
to use a network style exposition. Our attempt to synfhetiW KH WKHRU\fV EDVLF FRQ
in a network of concepts in which the connections between the mainnédeare easy to
follow.
Communication scholarasimilarly to their peers in other disciplingsend to function
in an unreflective way. Norms, and through norms, habitus are internalizedltbye, role
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models and education unconsciously. The fact that communication scholacs achdemic
capital to get better positions at the field of forces could be obscured bypoptiatives on
thepuULW\ DQG XQVHOILVKQHVYVY RI VFLHQFH WKDWTTV ZK\ %R>
just what scientist say but what they actually do (Bourdieu, 2004). Thrbaghotms which
control the field of forces many one-sided practices fixate, and it resgksous biases against
agents outside the field of forces. In spite of the fact that dheaked de-Westernization
attempts strive to reduce Global NorfiGlobal South inequalities we could not see significant
changes yet. Accordingly, being familiar with the operations ifigkeof forces in CMS might

be very useful for not just those peripheral scholars who want to raispribspects but for all
those agents at the Global North who strive for a more equal and unbgldeaf fiorces in
CMS.
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The information presented on university websites is vital for candiddiesare planning
their studies. This letter tries to drawKH UHDGHUVY DWWHQWLRQ WR W
minimum graduation time for postgraduate students.

Universities commonly compete to attract students. In achievieg goals of
attracting student candidates to study at their respective uniegrsite process within some
universities is to offer postgraduate study to candidates as soon #epddse information
that students might consider as valuable criteria when selectingvarsity may be the
minimum period of study required to graduate. For instance, in a redeased field, a
program where a full-time master's degree could be completed in anaryd a doctorate
degree could be completed in two years would be extremely at&raEtivthermore, it may
be more attractive for universities to offer scholarship opportunities and ramhsage
arrangements. Accordingly, each offer letter received alongside the infamnpadvided on
WKH XQLYHUVLW\TV ZHEVLWH ZRXOG HIQRDE O GV KH JA L Q/G LUC
would enable the candidates to plan their time, life, and financgm$tgraduate education
EDVHG RQ WKH DGYHUWLVHG LQIRUPDWLR®HPRNRLGIY DLER V
of the minimum graduation time, especially for full-time research-mdddies is of
significant concern and the reason for writing this letter.

One problem that can prolong the graduation process is due to the supervisors. Having
more postgraduate students, in theory, could help to ease academic prorantohslip
achieve key performance indicators (KPIs). However, unprofessional professars snaye
instances accept any research proposal during their evaluation of reseaaatiapg| which
may cause delays due to several reasons: (i) when, following regisiratine
supervisor/professor requests the student to rewrite or modify the research poagedabn
WKH SURIHVYVRUIY vhigHt] &d6 benduéd/tid avoide producing fake graduates, or to
screen out customers of scholarly-black-markets as discussed by Sorooshian (2017a, 2017b))
(i) when the professor requests changes in the research, but he/she idaagbist in the
research study given that the scope does not match their area of expertise.

The next possible delay is the issue of accruing work. This is whestuitient neesl
his/her supervisor(s) to read and review the work, but that review isedefay various
UHDVRQV 6RPHWLPHV WKH SURIHVVRUW DQWAKW RRVEXGHQW/H] \
quickly or within a reasonable amount of time, or it is only a cursorywewiet detailed nor
comprehensive and lacking comments. Therefore, the correction and resubmiséerw
consist of several rounds.
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Multilevel evaluations are another cause of delay where some é&schtive more than one
round in evaluating a thesis, proposal defense, colloquium seminar, comprelexasive
data defense, Pre-Viva, and Viva Voce. The time before evaluatioers @aminers need to
review the work could equally be a further delay, especially when stualentsked to pass
an evaluation before proceeding to the next step of the research. Notwithstaribogmes
much worse when the selection of examiners is undertaken via aatsepaocess. For
instance, if a busy third person, for example, the Dean or Deputy Deaer &dcihity is
UHVSRQVLEOH IRU RYHUVHHLQJ WKH VHOHRPWLHR VX KH B W\
work is queued or put on hold until the third person can select an examiner. thbe
administration staff prepares the appointment letter for the exesnsigned by the Dean of
the faculty along with the appointment letters whereby only then dadimenistration staff
forward the student work to the examiners.

The authors have observed cases where the examiner (with the delay or without delay)
declines the examination task due to their limited availabilityyandi matching the scope of
work with their expertise. The examiner selection process contangess repeated until the
VWXGHQWIV ZRUN FDQ EH H[DPLQHG )ROORZW&HNAMKLY VWL
it is then time to submit the work along with the corrections suglyéstehe examiners and
seeking their approval which also takes some time if they needdinegiew the work again
after the corrections have been made and before their endorsement.

Having the right examiner can be critical for no delays in gramludy¥ahaghi et al.,
2017), but sometimes due to the diversity of postgraduate research ank tbedapertise
in some faculties, the faculty may ask a professor to evaluatearch which does not fit
entirely with their expertise. Again, this may result in irrelevant comnientgy made during
the evaluation process which could possibly mislead the student and dalays in
graduating. Finally, in some cases publishing articles in indexed jswnak conferences is
among the requirements of graduation (multiple published articles may be required if students
have received university scholarshipgg publication requirements can also become
obstacles and may cause delays.

Following the study registration, the student may wish to apply for theedffe
graduate-schemes or scholarships. If the student was successful in beirdgda a
scholarship from among the competition, and to obtain financial support, oftesrrtieand
conditions regarding the sponsorship are misleading and may equally cdage e
graduating. Although financial sponsorship is not the main reason for gradudtgs, dlee
terms and conditions that were not apparent nor revealed on the uniwetssiye at the time
of registering might cause delays in graduation; for example, tepeimd working for the
university. While somewhere on the website additional requiremeayshaive mentioned,
for example, eight hours teaching, the site likely never been mentibeeatiditional time
that the student was required to spend in preparation of teaching, marksgssdagments,
etcetera. Another example could be regarding international students avimeglto return to
their home country to collect research data but are unable to leavartipis due to their
weekly teaching responsibilities and commitments.

Notably, the duration presented by universities in some cases for theumi
graduation time is entirely different from what is observed in reahty i a marketing
technique adopted by some universities to attract students. Thisnmmminication is an
integrity issue for higher education. Universities should be encouraged to laaply
service/process models to minimize student wastage timepthbelping universities to be
seen as trustworthy and transparent organizations for students to progrestsidesr Also,
for university websites, presentation of statistical average and/or nlaiactual graduation
time for recently graduated students (for example, based on the datéh&amost recent
graduation convocation) is encouraged to lessen the miscommunicatianSsailarly, an
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open-access forum on the university website could facilitate uefilteommunication
between alumni, current postgraduate students, and postgraduate candidates)pée, ¢o
clarify the graduation delay sources, benefits of the reduction of websitatiloms and
miscommunications. Additionally, as a recommendation, the Ministrydotc&tion in each
country should control via guidelines and policies all university websaesliminate
dishonest information and to ensure that all the displayed conditions areehsiibld and
practical.
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