
Criminal Geographical Journal                             February 2020                                                                                                        

 
9 

Nicholas Imbeah 

Ph.D. student, Szent István University, Hungary 

nicholas.imbeah@hallgato.szie.hu 

 

Zoltán Bujdosó Ph.D. habil. 

College Professor, Eszterházy Károly University, Gyöngyös Károly Róbert Campus 

bujdoso.zoltan@uni-eszterhazy.hu 

 

QUESTIONS OF THE PERCEPTION OF TOURISTS’ SAFETY IN SOME  

TOURIST DESTINATION OF GHANA 

 

Keywords: tourism, safety, perception, destination, facility 

 

Abstract 

This paper discusses some direct and indirect impacts of safety issues at Cape Coast-Elmina-

Kakum National Park (KNP) tourism destination in Ghana. Some 260 tourists were randomly 

selected by covenience sampling. Most of the tourists who visited this destination area were the 

youthful, active or energetic population and probably travelled a lot for pleasure. Majority were 

Americans and Europeans. It was observed that tourists’ perceptions of security at the 

destination area was dependent on the tour guides, friendly environment at the destination area 

and the security provided at the destination area. the tourists’ overall perception of safety at the 

destination did not meet their safety expectations of the place before they embarked on their 

journeys. It was recommended that the various tourism related bodies in the region like Ghana 

Tourism Authority (GTA) and Ghana Fire Service should be coordinated and conscripted into 

the sensitization and provision of safety and security at tourist facilities.  

 

1. Introduction 

The so called “model for reviewing tourists’ assessment of safety” introduces the main features 

of the study. The original model as shown in Figure 1 was used to study tourist destination 

competitiveness and attractiveness (TDCA) and among the essential factors identified, safety 

was paramount, hence its usefulness in this study. Safety, security and crowding form the 

environmental and physical experience as safety influences the environmental, social and 

physical attractiveness of destinations. As shown in Figure 1. the physical experience, 
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additional services and the main tourism product and activities affect tourists’ satisfaction 

which translates into destinations competitiveness. Safety therefore has an effect on tourist’s 

choice of destination and outdoor activities undertaken. If the physical environment is perceived 

safe, then more tourists would prefer that destination. Tourists assess safety before and after 

purchase of tourism product; their pre-assessment would reflect in choice of destination and 

their post-assessment would influence future travel decision also known as repeat visits. As 

displayed in Figure 1. tourist’s assessments of safety are subjective and influenced by 

intervening variables paramount among them is the background characteristics. These 

background features affect choice of destination as well as assessment of safety. Thus socio-

demographic characteristics influence tourists’ perception of destination’s characteristics which 

in turn impact on assessment of safety. The destination characteristics highlight services that 

are relevant in enhancing tourist’s experience at the destination and they determine whether the 

destination is safe or not safe. As indicated in Figure 1. at the end of the tourists’ experiences, 

whether the destination is safe or unsafe becomes the result of tourists’ assessment of safety at 

the destination. 

 

Figure 1. Model for reviewing tourists’ assessment of safety 

Source: Adapted and modified from VENGASAYI (2003) 

 

2. Literature review 

In the opinion of Kovari and Zimanyi (2011) the complex perception of safety and security in 

tourism has introduced the following attributes: i) security of travel has become a global 

problem that we cannot disregard, ii) number of destinations and tourists affected by the lack 
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of security is increasing, iii) lack of safety and security causes regional stagnation or decline in 

tourist flows, iv) many new elements like personal data security and environmental security  

now appear within the tourism security issues due to globalization and v) basic changes in safety 

and security concept in travel and tourism now calls for common actions by the stakeholders in 

the industry.    

 

3. Factors that Influence Tourists’ Safety Issues 

To begin with, Kozak (2002a) argues from the experience of Turkey that harassment is a 

conspicuous feature of the life cycle as a destination progresses from informal phase to 

consolidation and acceptance, many reports of the most sustained complaints come from 

popular, high-density resort areas where tourism is highly institutionalized. As proposed by 

Pattullo (1996a), the problem is partly a function of a destination’s dependence on tourism and 

partly its level of poverty. Also, Robinson and Boniface (1999) identify sharp visitor-resident 

socio-economic dynamism as well as cultural discontinuities as general conditions conducive 

to harassment. In this type of potentially conflictive milieu, both de Albuquerque and Mcelroy 

(2001) and Kozak (2007a) focus on the specific case of visitor–vendor interaction and identify 

communication and especially cultural differences as the source of the problem. So far as Kozak 

(2007b) is concerned, for one to understand why tourist is bothered, the intention to harass must 

also be considered, giving past investigators a cause to look into various ways for which tourists 

are harassed. 

Furthermore, in the host community, tourists are regarded as affluent people from whom 

income can be extracted. In many cases, the host communities are made up of people who are 

too poor to escape the reality of their lives; they are too poor to live properly at where the 

citizens live and these are the exact tourist ambience where tourists would like to visit. As a 

sequel, the host community members become envious of the tourists and the natives would do 

anything possible to benefit from the presence of the tourists in the destination. For example, 

in India, it is observed that there are many corrupt taxi and auto drivers who wait on tourists to 

take them for rides and charge them exorbitant fares more than the usual fare; the poverty of 

destinations usually developing areas whose natives want to earn living out of the tourists end 

up harassing the tourists as the natives try to sell their commodities (Pattullo, 1996b). In 2004 

it was detected that tourists in Kenya, while they walked in the streets and the shopping malls 

experienced resistance and persistence from vendors. In Jamaica too, whose main income 

depends on tourism, the natives would do anything to survive, they harass tourists as they 

persuade them to patronize their stuffs, there have even been cases where police patrols were 
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sent to Kingston to protect visitors from beggars’, unofficial tour guides and vendors (Taylor, 

1993). 

Also, tourists have a way of perceiving a destination; through the internet and hearsay, before 

they travel there. Tourists tend to interact or react based on their perceptions which are 

sometimes myth or bogus. Pizam and Mansfield (2005a), contend that, certain tourists’ actions 

render them being preys to harassment; going to areas where locals will not dare to go, their 

way of dressing and how they react to certain circumstances make them vulnerable. Tourists 

would mostly want to go out at night because of the desire to have an authentic experience and 

to have fun making themselves easy targets for criminals and offenders waiting to take 

advantage of them. North American tourists for instance may easily take offence to boisterous 

and persistent hawking of the relatively poor West Indian vendor, behaviour accepted in the 

Caribbean as a social norm. The northern Europeans also consider invading of private space as 

a selling method as very disturbing and annoying hence would not purchase from service 

providers in that position hence provoking a harassment situation (Kozak, 2002). 

Harper (2001) identifies another behaviour-cause that can be related to the kind of friends 

tourists keep to themselves while at the destination. Since language barrier can be a big problem 

for the tourists and in the attempt to trying to cope may mingle or attach themselves to some 

natives in order to feel secured and safe. Consequently, sometimes these friends turn out to be 

criminals who wait for the right moment to take advantage of the tourists (Pizam and Manfield, 

2005). According to Harper (2001), in about 20% of robbery events, victims had some 

relationship with the offender before the robbery. 

Another factor could be related to poor organization of services in terms of better human 

relations and consumer service provision (Kozak, 2002). Gronroos (2012) explains service as 

an activity which is intangible in nature and seeks to provide solution to tourists’ problems. 

However, when this is not properly done dissatisfaction of tourists may occur; therefore, 

understanding tourist-host relations for developing a positive tourist-host contact to enhance 

tourist satisfaction is important to stay in and repeat visit (Bitner et al. 1990). For example, 

Reisinger and Turner (2002) found that differences in communication style, expressing 

feelings, attitude and establishing relationships influence relations between Korean tourists and 

Australian service providers. 

Culture shock which is a situation where people find it difficult adjusting to new culture that 

differs from their own especially moving to foreign country whose culture are totally different 

from yours (Reisinger, 2009b; Cooper et al. 2008b), however culture shock exists in four 

phases:   
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 the honeymoon phase, where the difference between the old and new culture is seen as 

wonderful and new, 

  the negotiation phase, where after some time usually three months, the differences 

become apparent and may create anxiety and frustrations then the negative reactions are 

felt, 

  the adjustment phase, where one grows accustomed to the new culture and develops 

routines and finally 

 the mastery stage, where the visitor/tourist is able to participate fully and comfortably 

in the host culture.  

However, the honeymoon stage is the most likely stage where harassment can be felt strongly 

though the tourists can experience difficulties with some activities at any of the other stages. 

Here there would be a dilemma in some cases because some tourists would prefer services as it 

would in their own culture while some would prefer different exposure and experience and this 

can be attributed to the phase of culture shock that the tourist is exposed to and the kind of 

culture the tourist is used to (Reisinger, 2009). For example, the northern European tourists 

would just look at offers, behaviours and evaluate it in a rational way, for them invading private 

space as a selling method is disturbing (Kozak, 2002). 

The temporary nature of tourists can also lead to their harassment, the longest tourists can stay 

at a destination is a year. This means that at particular time a destination may be flooded with 

foreigners who come to share resources with locals as well and disturb the peaceful nature of 

the place (Morrison, 2012). There have been cases where some places are built up only for 

tourists and become no-go area for the local people in the community; the presence of tourists 

also results in inflationary pressure thereby prices of goods and services are increased to certain 

standards that the locals cannot afford. This situation compels the locals into behaving badly 

towards the very people who disturb their peace and increase their cost of living especially since 

the tourists are strangers and vulnerable and would rely on relatively unknown people for food 

and beverage and accommodation services. Since the tourist is filled with anxiety which may 

result in psychological and physical of one’s home environment, the tourist may behave, 

understand and react absolutely different to situation which may generate negative reactions 

from the locals including harassment. The non-permanent nature of the tourists also makes them 

vulnerable to so many unfair treatments since at a point they would need the services of the 

natives even if they are all inclusive tourists. It is observed that safety and security issue help 
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to measure tourists’ activities thus enabling them to feel safe or not safe at the destination in 

question. 

 

4. Tourists’ Perception of Safety 

Tourists develop negative impression of a destination if they feel unsafe or threatened at a 

tourist facility while at the destination. This situation can badly affect the destination’s tourism 

industry and image and can end up in the reduction of numbers to the area in question. George 

(2003) claimed that, this reduction in arrivals can happen when: 

• Potential tourists decide not to visit the destination because its reputation for chalking a 

 high crime rate is rife. 

• Tourists feel unsafe at a destination and are not willing to participate in activities outside 

 their lodging facilities. 

• Tourists who have ever been threatened or felt unsafe at a destination are not likely to 

return  to the place for leisure and quite unfortunate are not likely to recommend the destination 

to other potential tourists.  

 

5. The Role of Safety to the Destination’s Image 

Little destination knowledge by tourists and the perceived negative reflection generated by 

poverty, political instability and sometimes dreadful humanitarian circumstances 

(Grosspietsch, 2006) has been among the critical problems when there are high tourist activities. 

Admittedly, destination image has influences on tourist travel decision-making, cognition and 

behaviour at a destination as well as fulfillment or satisfaction levels and remembrance of the 

experience. Interestingly, memories and reflections of tourists after the trip to a destination 

complement the original experiences and desire for repeat visit. Consequently, tourist 

destination images play significant role in tourists’ safety since these images influence both the 

decision-making behaviour of potential tourists and the level of satisfaction concerning the 

tourist destination. Jenkins (1999) proposed that whether an image is a true illustration of what 

any given destination has offered the tourists is less significant than the existence of the image 

in the minds of the tourists. 

Tourists depend deeply upon the image of a particular destination when considering and 

choosing various holiday destinations. Considering a much broader choice and the diversity of 

destinations, modern day tourists are likely to choose holidays that offer total satisfaction of 

their personal travel desires and value for money. A destination having a good product alone is 

not enough to favourably compete in the tourism market. The expectations and needs of tourists 
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must be considered whether or not the image is a true illustration of what a destination has to 

offer the traveller or not, is of less importance. What is significant is the image that exists in the 

mind of the potential tourist (Styrdom and Nel, 2006). 

According to Sonmez and Sirakaya (2002), “positive images of a destination help the policy 

planner and tour operators to create awareness and this can serve as the distinguishing factor 

among competing destinations’’. Safety and security are without any doubt the sine qua non 

primary conditions for the normal tourism development of every destination, region or country 

and thus serves as the basic determinants of its growth (Mopeli, 2009b). Without these 

conditions, destinations cannot compete successfully in the global market of tourism even if 

they present through their marketing campaigns the most attractive and the excellent quality 

natural and man-made attractions like Castles in Elmina and Cape Coast and the Canopy 

walkway in Kakum National Park in the Central Region of Ghana.  

 

6. Research methodology 

6.1. Study Area 

Historically, until 1970 Central Region was part of the Western Region. It is now occupying an 

area of 9,826 square kilometres and it is the third smallest in land coverage in Ghana after 

Greater Accra and Upper East Regions. The Central Region shares common administrative 

boundaries with the Western Region on the west, the Greater Accra Region on the east, the 

Ashanti and Eastern Regions on the north. On the south is bordered by the 168-kilometre of 

coastline also known as Atlantic Ocean or Gulf of Guinea. The case study facilities are Elmina 

Castle, Cape Coast Castle and Kakum National Park as shown in Figure 2. below. The two 

castles are located on the coast, Gulf of Guinea and KNP is located in the rain forest close to 

the coast as shown in the map in Figure 2.  
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Figure 2. Map of the study area - Elmina, Cape Coast and Kakum 

Source: Department Of Geography And Regional Planning, Gis Remote Sensing And Cartography Unit, 

University Of Cape Coast, Ghana (2019) 

 

6.2. Research Design 

Descriptive design was employed in this work. This type of design does not allow the key 

variables to be manipulated but it describes and interprets what exists on the field of study. 

According to Creswell (2009), “a descriptive study design is concerned with conditions or 

interrelationships that exist, opinions that are held, processes that are going on, effects that are 

evident and trends that are developing’’.  Descriptive design concerns itself with conditions or 

relations that exist, such as practices, attitudes and opinions/perceptions that are held and, in 

this case, held by tourists and destination workers. Descriptive research design was considered 

suitable for this research because the objectives of the research were to examine tourists’ 

purpose of travelling, ascertain tourists’ perceptions of safety at tourist destination, examine the 

impressions of destination workers about tourists’ safety and examine the impressions of GTA 

about tourists’ safety. 
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6.3. Operationalization of the Research  

Operationalization in this work involved the development of specific research procedures or 

operations that resulted in empirical observations to represent the concept of tourist safety in 

the tourist destination selected. This section described the variety of choices that were made in 

operationalizing the concept of tourist safety in the Central Region of Ghana. 

 

6.4. Sources of Data 

Both primary and secondary sources of data were collected for the research. Primary data were 

sought from tourists visiting the three facilities, destination workers in the three facilities and 

tourism stakeholders in the region, especially GTA. Also, data on inflows of tourists to the 

destination were sourced from GHANA MUSEUM AND MONUMENT BOARD (GMMB), 

Wildlife Division of the Forestry Commission, Ghana Immigration Service (GIS), GTA and 

Ministry of Tourism, Arts and Culture (MTAC). Secondary (data) information were sourced 

from books, existing journals, articles and the internet. 

 

6.5. Target Population  

The target population for the study was made of:   

 Inbound tourists and domestic tourists who visit the three tourist facilities during the 

tourism peak season in Ghana – from June to September.  

 

6.6. Sampling Procedures and Techniques 

Purposive sampling technique under non-probability sampling method were used in the study.  

This technique was chosen because there was no reliable and proper data on inbound/domestic 

tourists to construct a sampling frame. The number of elements in the population (tourists) was 

largely unknown and could not be identified individually. The same purposive sampling 

technique was used for the workers also since the destination workers could easily be identified 

at the attraction sites for soliciting information for the research.    

 

6.7. Research Instruments 

Questionnaires were used in soliciting data from inbound and domestic tourists on their views 

on safety at the destination. It contained a series of open and closed ended questions. This 

instrument was appropriate because inbound tourists to Ghana to some extent expressed 

themselves in English language. Also, we helped ensure the independence and anonymity of 
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respondents in the study. For tourists who could not express themselves in English language, 

research assistants helped them answer the questions.  

 

6.8. Data Processing and Analysis 

The data was analysed with the use of IBM Statistical Product for Social Science (SPSS) 

software version 20.  The data from the field were thoroughly edited and cleaned to do away 

with partially filled questionnaires which could affect the validity of the results. The data was 

then coded and entered into the SPSS software for analysis. Descriptive statistical presentations 

which included pie charts, bar charts, cross-tabulations and frequencies were run to represent 

various background characteristics of respondents, their perceptions of safety among others. 

Inferential statistical measures like Chi Square Test of Independence were used to test for 

relationships between background characteristics of tourists and their perceptions of safety at 

the destination, purpose of travel and overall perceptions and assessment of safety. Chi-Square 

tests were carried on background characteristics, purpose of travel and overall assessment of 

safety at the destination – for testing the hypotheses. 

 

7. Results 

A little more than half of the respondents (58.8%) were females whiles approximately two out 

of five of them (41.2%) were males. This indicates that most of the tourists involved in the 

study were females. lose to two-thirds of the respondents (63.1%) were between the ages of 18 

- 33 years. About one out of every ten of the respondents (10.6%) was either 50 years or more. 

This indicates that the tourists who visited the attraction sites at the time of the study were 

predominantly the youth of not more than 41 years of age. 

The tourists involved in the study were virtually non-Ghanaians. This is due to the fact that 

almost all of the respondents (97.1%) were non-Ghanaians with only 2.9% of them being 

Ghanaians.  

On the education front, most of the respondents (42.3%) indicated that they had attended either 

a university or a college with only a few of them (4.2%) having attained their basic education. 

Also, close to one-third of the respondents (30.3%) reported that they had been educated up to 

the post-graduate level. These implied that almost all the tourists have had, at least, a high 

school education. Therefore, their impressions about issues on tourist safety could be reliable 

and taken for consideration for tourist safety and planning in the Central Region of Ghana. 

More than half of the respondents (61.3%) reported that they were single whiles a little over 

one-third of them (34.5%) reported that they were married. Similarly, a few of the respondents 
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(4.2%) reported that they had ever married (divorced (3.4%) and widowed (0.8%). These 

indicated that most of the tourists involved in the study did not have any marital responsibilities 

and thus, were able to move free or venture into adventures like recreational activities and 

vacation.  

The respondents had many occupational backgrounds and thus, listing all of them here would 

affect the illegibility and understanding of the study. In view of this, the various occupations 

were grouped into two groups of unemployed (made up of the unemployed, student and retired) 

and employed (made up of all other occupations). More than half of the respondents (58.8%) 

indicated that they were employed whilst a good number of them reported that they were not. 

This indicated that engaging in tourism is not necessarily for the employed and it was possible 

that those unemployed tourists had travelled on their already saved funds.  

In the opinion of AMIR et al.  (2015) tourists are exposed to many precarious situations because 

they are temporary visitors to the communities with which they are not familiar. In this case 

tourists travelled with a lot of safety measures. This session therefore discussed the results of 

the tourists’ safety precautions before travelling to and while at the destination.   It must be 

noted that Figure 4.8 was a multiple response figure - a chart constructed from questions which 

allow their respondents to provide more than one answer to them. 

 

Figure 3. Tourists’ safety precautionary measures before travelling 

Source: Fieldwork, Imbeah (2018) 

Figure 3 showed that at least half of the respondents reported that they acquired comprehensive 

travelers’ health insurance (20.5%); assessed the health risks associated with travelling to the 

destination (18.9%); assembled suitable medical/first-aid kits and toilet items for the duration 
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of visit (16.1%) and consulted a travel medical clinic or a practitioner (14.9%) before travelling 

to the destination. A little over one-third of the respondents indicated that they vaccinated 

themselves before travelling to the destination whilst one out of every five of the respondents 

indicated that they travelled with bottled water/drinks (7.0%) as well as their prescribed 

medicines (5.9%) which would take them through the duration of their visit to the destination. 

These indicated that most of the tourists that visited Ghana took precautionary safety measures 

such as acquiring comprehensive travelers’ health insurance; assessing the health risks 

associated with their travelling; assembling suitable medical/first-aid kits and toiletries for the 

duration of their visit, and consulting a travel medical clinic or a practitioner as well as 

vaccinating themselves before travelling to the destination. What was observed among the 

tourists was that almost every tourist prepared and took some safety precautionary measures 

before travelling to Ghana as shown in Figure 3 and consequently this behaviour gave some 

confidence to travel. 

After arrival at the destination also the tourists were asked to assess their precautionary 

measures adopted while at the destination in Ghana.  The result of the analysis on the safety 

measures employed by the tourists whiles at the destination is presented in Figure 4.   

 

Figure 4. Tourists’ safety precautionary measures adopted whiles at the destination 

Source: Fieldwork, Imbeah (2018) 
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At least, four out of every five of the respondents ate only foods that were well-cooked or well-

packed (31.3%) and as well bought first-aid kits and toilet items (30.7%) whiles living at the 

destination. Also, a good number of them slept under treated mosquito nets (16.3%) and drank 

only well-sealed bottled water or drinks from certified producers (11.6%) as they lived at the 

destination. Furthermore, one out of every ten of the respondents (4.2%) indicated that they had 

been boiling their drinking water before drinking if they felt doubtful about its safety. These 

indicated that the tourists had very much been ensuring their personal safety while staying at 

the destination by eating only cooked or well-packaged foods; buying first-aid kits and 

toiletries; sleeping under treated mosquito net and drinking only well-sealed bottled water or 

drinks from certified producers. The personal safety practices that the tourists engaged in might 

explain the low incidence of contracting diseases whilst staying at the destination. This tourists’ 

behaviour confirmed the results of the studies done in Kuala Lumpur by AMIR et al. (2015) 

that tourists are susceptible to any unhealthy conditions in an unusual environment and that 

they are temporary guests to the destination whose culture they are not familiar with.  

Based upon the results of the precautionary measures taken by tourists before travelling and 

while at the destination some statistical tests were run to ascertain tourists’ overall perceptions 

of safety at the destination.   

 

Table 1. Perceptions of tourists on safety at the destination and their perceived safety 

before travelling 

 Mean N Std. Dev. 

Std. Error 

Mean 

 

Correlation 

 

Sig. 

Tourists’ overall perception of 

safety at destination 

1.82 467 0.586 0.027 0.370 0.000 

Tourists’ perception of safety at 

destination before their visit 

1.91 467 0.659 0.031   

1-1.49 = Highly safe; 1.5-2.49 = Safe; 2.5-3.49 = Slightly safe; 3.5-4.49 = Not safe; 4.5-5 = 

Highly unsafe 

Source: Fieldwork, Imbeah (2018) 

 

It could be observed from Table 1 that there was a mean value of 1.82 for the respondents’ 

responses on “What is your overall perception of tourists’ safety at this destination?” This 

indicated that on the overall most of the tourists found the destination as safe. Regarding the 

tourists’ general perception of the safety of the destination before their visit, most of them 
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indicated that they had formed a safe impression about the destination between their travels. 

Table 1. also showed that there was a fairly strong positive relationship between the tourists’ 

safety expectations of the destination and their actual overall perception of safety at the place 

(with a Pearson’s Correlation Coefficient of 0.370 and a corresponding p-value of 0.000). Since 

p = 0.00 < 0.05, it could be said that there was enough statistical evidence to infer that as the 

level of the tourists’ safety satisfaction increased their safety expectations also increased 

possibly for future visits.    

 

Table 2. Paired samples test on tourists’ return visit and recommendation of destination 

 

Paired Differences 

t df 

Sig. (2-

tailed) Mean 

Std. 

Dev. 

Std. Error 

Mean 

95% CI of the 

Difference 

Lower Upper 

Tourists’ overall perception of 

safety at destination - Tourists’ 

perception of safety at 

destination before their visit 

-0.099 0.702 0.032 -0.162 -0.035 -3.033 466 0.003 

Source: Fieldwork, Imbeah (2018) 

  

Table 2. showed that the percentage of the tourists who were satisfied with the level of safety 

that they encountered at the destination was slightly less than that of their expectation of the 

destination’s safety level before they embarked on their journeys (with a mean difference of -

0.099 and a standard deviation of 0.702). With t(466) = -3.033 and a corresponding p-value of 

0.003 < 0.05, the result of the t-test for Paired Samples in Table 4.24 indicated that the observed 

differences in the mean values for the variables was highly significant though it looks quite 

small. This implied that the tourists’ overall perception of safety at the destination did not meet 

their safety expectations of the place before they embarked on their journeys. 

Respondents (tourists) were asked about their willingness to return to the destination in future 

and also if they would recommend the destination to other potential tourists. Table 3. showed 

the results of the relationship between tourists’ return visit and recommendation of 

destination.  
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Table 3. Relationship between tourists’ return visit and recommendation of destination 

Future return visit 

Recommendation to other tourists or 

travelers 

Total Yes No 

Frequency Percent Frequency Percent Frequency Percent 

Yes 373 91.4 35 8.6 408 100.0 

No 28 65.1 15 34.9 43 100.0 

Total 401 88.9 50 11.1 451 100.0 

Source: Fieldwork, Imbeah (2018) 

 

It could be observed from Table 4. that nine out of every ten of the tourists (408 out of 451) 

indicated that they would visit the destination again in future with only a few of them (43 out 

of 451) indicating that they would not return to the destination again. Of the tourists who were 

willing to return to the destination, 91.4% indicated that they would recommend the destination 

to other tourists or travelers whiles a little over one-third (34.9%) of those who indicated that 

they would not return said they would also not recommend the destination to other tourists or 

travelers. This implies that 15 out of the 451 respondents were utterly not satisfied with the 

level of safety at the destination and so would neither visit the destination in future nor 

recommend it to others. Despite this, it could be inferred that the tourists generally perceived 

tourism at the destination as at least safe. Chi-Square test shown in Table 4., was run to see if 

tourists would return to and recommend the destination to other travelers. 

 

Table 4. Chi-Square tests on tourists’ return visit and recommendation of destination 

Tests Value Approx. Sig. 

Pearson Chi-Square 27.304 0.000 

Phi 0.246 0.000 

Cramer's V 0.246 0.000 

N of Valid Cases 451  

Source: Fieldwork, Imbeah (2018) 

 

Table 4. showed that there were significant differences in the respondents’ willingness to 

recommend the destination to other travelers or tourists based on their level of satisfaction and 

(with a Pearson’s Correlation Coefficient of 27.304). Again, the study recorded a Cramer’s V 
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coefficient of 0.246 with a corresponding p-value of 0.000 (p = 0.000 < 0.05) indicating the 

existence of a slightly strong relationship between the tourists’ level of satisfaction and their 

willingness to recommend the destination to other travelers or tourists. The results in Tables 

4.25 and 4.26 indicated that there was high number of tourists who indicated that they would 

recommend the destination to other tourists or travelers because of the high level of safety they 

experienced.  

 

8. Conclusions 

One can say that from historical point of view with regard to tourism development in Ghana 

and from various tourism development plans examined so far in the literature, it is obvious that 

tourism safety issues are not highly prioritized and promoted. As regards the destination 

workers’ training exercises, tourism safety was obviously not among the priorities. From the 

tourist sites inspection exercises, tourist safety was narrowed mainly to fire extinguishers. So 

far as the tourism policy implementor was concerned, the Central Region of Ghana had no 

tourism safety policy that regulated the activities and inspection of safety in tourist sites. There 

was also no collaboration or agencies to help supply and maintain quality safety practices.      

The result of the t-test for Paired Samples in Table 4 indicated that the tourists’ overall 

perception of safety at the destination did not meet their safety expectations of the place before 

they embarked on their journeys. However, of the tourists who were willing to return to the 

destination, 91.4% indicated that they would recommend the destination to other tourists or 

travelers whiles a little over one-third (34.9%) of those who indicated that they would not return 

said they would also not recommend the destination to other tourists or travelers. This implied 

that 15 out of the 451 respondents were utterly not satisfied with the level of safety at the 

destination and so would neither visit the destination in future nor recommend it to others. 

Despite this, it could be inferred that the tourists generally perceived tourism at the destination 

as at least safe. There was high number of tourists who indicated that they would recommend 

the destination to other tourists or travelers because of the high level of safety they experienced. 
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